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What the Dictionary doesn’t say 


about Diamonds 


Story of a Problem in Packaging 


EBSTER TELLS US that ‘‘diamonds are 
Waa crystallized carbon, highly 
valued when transparent and free from 
flaws.”’ 

What Webster doesn’t tell us about 
diamonds would fill volumes. He doesn’t, 
for instance, tell us that there are dia- 
monds in 5-gallon pails . . . those well- 
known, standard containers for oil paint 
which the packaging industry has used 
for years. 

And yet, the packaging industry has 
been finding ‘“‘diamonds” (of course, not 





in the literal sense) in this familiar con- 
tainer. For, in recent years, its uses have 
been broadened. And the packaging in- 
dustry has reaped the added benefits. 
The story follows. 

Back in the early 20’s, a new-type paint 
for automobiles was developed—a paint 
with a nitrocellulose base. 

This nitrocellulose paint was easy to 
manufacture, could be sprayed on rather 
than brushed on, and it dried fast—much 
faster than oil paint. 


But as far as the 5-gallon pail was con- 





cerned, the new paint was a dud. For it 
ate the dickens out of the pail lining. 

So, the scientists at American Can 
Company went to work and developed a 
lining which would “‘hold”’ paints with a 
nitrocellulose base. And, of course, made 
this new product available to millions 
more users. 

Call this the first diamond the packag- 
ing industry found in 5-gallon pails. Here 
are some more: 

“Why not,” said our research staff, 
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“develop some other linings for 5-gallon 
pails? Why not make a lot of different 
products available to more users in this 
inexpensive, efficient container?”’ 

Today, soap, insecticides, adhesives, 
mince meat, maraschino cherries, and 
chopped fruit, rest just as snugly and 
securely in the well-known 5-gallon pail 
as oil paint did years ago. 

We believe we’ve reason to be proud of 
this story about the 5-gallon pail. For it 
shows how our research did not stop with 
solving a specific problem. But went on 








and applied what had been learned to 

other, similar problems. Thus—-not only 

the paint industry but a number of other 

industries reaped the benefits. 

American Can Company, 230 Park Avenue 
New York, New York 
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The Power 


American Can Brings To 


Packaging Problems 
@ 5 laboratories employing 134 
people with college training, aca- 
demic, or professional degrees in 
the pure, natural, or engineering 
sciences. 
@ 13 points from which customers’ 
machinery is serviced ... 6 points 
at which customers’ machinery is 
built. 
© 67 plants located strategically in 
the U. S., Canada, and Hawaii. 
e A factory-trained sales staff who 
are specialists in many different 
types of industry. 
e An executive personnel backed 
by a financial strength that is in 
itself a tangible business asset. 


AMERICAN 
CAN COMPANY 


230 Park Avenue. New York, N.Y. 
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PHOENIX C T CAP: Not the 
fourth, nor the third, nor the 
second . . . but the first of the 
standard shallow continuous 
thread closures. The glass pack- 
aging industry's No. 1 C T Cap 
in length of service, dependabil- 


ity and attractiveness. 


PHOENIX METAL CAP CO. 


CHICAGO BROOKLYN 
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Re-use adds sales incentive. . 
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American glass. . 

Plants and personalities 


For your information 


G@aAUGUST 


This is an age of science and technology 


an age when a hundred million 


microbes in a square inch of paperboard, the light that shines over a work- 


man’s shoulder, even the color of paint on a factory wall may change the 


whole course of your business. 


In its August technological issue, Modern 
eS 


-ackaging will tell you how these and a host of other scientific developments 


are affecting packaging. 


In addition, there will be the first announcement of the 1941 All-America 


-ackage Competition. How, when, where and what to enter. 
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MOULDED GLASS CONTAINERS 


BEAUTY UNSURPASSED BY 
IMPORTED BOTTLES 


AMERICAN PRODUCTION ASSURES 
CONSTANT SUPPLY 


Kimble INDIVIDUALIZED Moulded Bottles— 
created by American designers and made 
entirely by American craftsmen— introduce a 
marked innovation in fine moulded bottles. 
Combining the artistry of Kimble glass-craft 
with precision mechanization, these distinc- 
tive new containers offer designs that are un- 
surpassed in exquisite beauty and character. 
They are designed especially for YOU— 
made to your own specifications to 
personalize YOUR OWN 
PRODUCT! 


Jor A NEW VERSION OF YOUR 2/2 PACKAGE 
"A RAPID ACCEPTANCE OF YOUR ZH PRODUCT Kill! 


JULY ° 1941 





ANYOUNCING! 


AN INNOVATION IN PACKAGE DESIGN! 
HERE ARE FOUR OF OUR LATEST DEVELOPMENTS... 
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Never before could they have been produced in quantity at reasonable prices. They are a 
the result of combining improved methods and equipment with our long experience in =a 
designing and producing quality containers in large quantities. They are not just boxes. aa 
x 

Na 

New Distinction In Packaging Has Been Achieved! SS 

XA 


THE PILLIOD CABINET CO. 


SWANTON, OHIO 
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- a * C-73-AC Embossed 260 


This number combines several important qualities ¢ all at a popular price. 
Use this as a covering on your box and you will have brilliance, floral appeal, 


reflection, color and a metallic lustre all in one. 


Why not send for sample work sheets in a wide range of colors and try this 


outstanding new creation. 


ampden 


GLAZED PAPER AND CARD COMPANY 


Holyoke, Massachusetts 
SALES REPRESENTATIVES 


Chicago, Ill. — 500 So. Peoria St. Philadelphia, Pa. — 414 Bourse Bldg. 
New York, N.Y. — 60 East 42nd St. San Francisco, Calif. -— 420 Market St. 
Toronto, Canado — 137 Wellington St. West 
Fred’k. Johnson & Co., Limited —_ 234, Upper Thames Street —_ London, E. C. 4, England 


Seattle, Wash. — 1203 Western Ave. Dallas, Texas — 3905 Amherst Ave. 











USERS SAY: 


“PRODUCTION DOUBLED! 
SAVINGS OF 50%! 
EXCEEDS EXPECTATIONS! “ 


@ Scores of Acme Silverstitcher 
users enthusiastically agree that 
this box stitching equipment far 
overshadows anything _ previ- 
ously used. Its success has been 
phenomenal ! With one concern, 
production of stitched cartons 
was doubled... another was able 
to make savings of 50% in time 
and material. Other manufac- 
turers report that the new Acme 
Silverstitchers topped all ex- 
pectations in speed and efficiency. 


Why not investigate these time 
and money-saving advantages 


now ? See how your box stitch- 


ing can be done faster, easier and more economically. It costs 
nothing to get the complete facts — and it will repay you in money 
and time saved. Mail the coupon for complete information — no 


obligation. 


| THESE FEATURES SAVE YOU $$ 








Modern. . 





tenance costs . 


- Economical . . 


Adjustable single pedal control . . . Few moving parts mean lower main- 
. . Vital parts are reversible . 
Heavy duty construction for long service . 
Wide, comfortable foot-rest treadle . 

. Handles two gauges of Silverstitch without adjustment. 


. . Low power consumption. 
. . Silent V Belt drive .. . 
. . Resilient one-piece feed wheels 


Conveniently placed starting and stopping toggle safety switch. Over- 
feed with adjustable spring tension and unique wire friction plug 
provide constant and even flow of wire. Extra long life of main drive 
anti-friction bearing assured by use of genuine Promet bronze. 

Mechanism is guarded for maximum safety. Individual parts are pre- 
cision made and are interchangeable. Friction brake spring maintains 
continual pressure on clutch hub and simplifies brake adjustments. 


Easy to operate .. . 


Runs smoothly and quietly .« 
- Guaranteed. 


« « MERON 2s 
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ACME Steceletrzap- FOR PACKAGED PROTECTION 


—REDUCED HANDLING AND SHIPPING COSTS 


Here’s how hundreds of plants are reducing 


.. . pro- 
viding adequate protection and keeping damage 


shipping and handling costs every day 


claims at a minimum. The Acme Steelstrap 
Process is a method of flat strap reinforcement 
for all kinds of shipping packs — cartons, boxes 


(wooden or fiber), crates, bundles and skids. 


Acme Steelstrap frequently makes it possible 
to secure a more econoniical freight classification. 
Small packages can be bundled into one unit. 
On large packs, Acme Steelstrap reinforcement 
often permits additional economies by reducing 
weight as well as time and material costs. Mail 


coupon for full details today. 
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' 

ACME STEEL COMPANY, ' 

2843 Archer Avenue, Chicago, Illinois ' 

AC M E ST E E L . U M PA N Y (0 Send full details on Acme Silverstitcher. ; 
(0 Send full details on Acme Steelstrap. 1 

' 

* * . : i 

2843 Archer Avenue, Chicago, Illinois Name : 
Branches and Sales Offices in Principat Cities Address : 

City State : 
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He Knows Plasties 


WILLIAM B. 


marily a designer—a 


PETZOLD is_pri- 
creator of in- 
dustrial merchandise. He knows style 


He 


The success of his designs has proven 


and _ fashion. knows” materials. 


his knowledge of consumer appeal. 


But to the manufacturer of pack- 
Mr. 


timate acquaintance with plastics 


ages, Petzold’s forte is his in- 


the characteristics of each type of 


material, the intricacies of molding. 
In short, he designs packages with two 
thoughts in mind—the appeal to the 


customer and the economy to the 
manufacturer. To him, each is vitally 


important. 


At One Plastics Avenue. Pittsfield. 


Mass.—headquarters for the Plastics 
Department of the General Electric 
Company Mr. Petzold supervises a 
group of outstanding functional de- 
signers and stylists who work side by 
side with the engineers and molding 
operators for the perfection of the 


finished piece. 


For years “Designed by Petzold” 
has proven to be assurance for success- 
ful merchandise. You, too, can obtain 
this formula for your package. Write 
Section N-35 or contact your nearest 
G-E plastics representative, in New 
York, Cleveland, Chicago, Detroit, 
Rochester, Philadelphia, Lynn, Fort 


Wayne and Meriden. 
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Users of approved PLIOFILM packages 
are entitled to use this nationally 
advertised seal known to millions as 
a symbol of quality. 


SELY * 1941 7a 






EING among the most 
perishable of commodi- 
ties, vegetables have always 
posed a tough marketing problem. 


But now the same packaging material that 
keeps sweet pickles piquant, smoked fish 
tasty, soup mix savory is bringing fresh 
vegetables to market at their succulent best. 


It's PLIOFILM, that waterproof, sparkling, 
transparent material of a thousand and one 
uses. PLIOFILM heat-seals with an airtight 
weld to form a solid barrier against mois- 
ture absorption or evaporation. Packed in 
PLIOFILM-Pak bags like the ones shown 
here, garden staples look luscious, taste 
the same way, and command top market 
prices. 


And along with that, the re-use value of 
these PLIOFILM containers as refrigerator 
food-saver bags is an added sales incentive 
to many housewives. 


If you’re in quest of a durable package that 
insures against moisture seeping in or out, 
why not see what PLIOFILM can do for you? 
For complete information, write Pliofilm 
Sales Department, Goodyear, Akron, Ohio. 




















































Take a tip from me, Mister. If you 
want your product to appeal to 
women (and men, too!), make your 
package more attractive than the 
other fellow’s. One of the smoothest 
ways to do it is with a “‘Cel-O-Seal” 
cellulose band. 





It’ll add spark and color . . . give 
it extra display possibilities . . . and 
dress up the top of your bottle in 
complete harmony with the rest of 


““Want to know how 
to catch a woman's eye?” 


the package. And if you’ve a bottle 
that can be freely opened before pur- 
chase, a ‘‘Cel-O-Seal”’ band will help 
keep sniffers and samplers out—help 
prevent evaporation and contamina- 
tion by keeping the closure securely 
on the package. 


es . . 
We'll be glad to sample-seal your 
package or submit individualized 
sketches for your approval. 



















‘ye 
al 


B Sop: 


ers 


EVER PANY 
NEWARK-NC ssscornen 


LD g 
ma oo. 
NEWER 


AGE Compan) 
J. 199-20: nos 





CEL-O-SEAL 


anh BAN DS con 
Sold by 


E.1.DU PONT DE NEMOURS & CO.(INC.) 
“CEL-O-SEAL”’ SECTION 
Empire State Building, N. Y. C. 


ARMSTRONG CORK COMPANY 
GLASS & CLOSURE DIV., Lancaster, Pa. 


1. F. SCHNIER COMPANY 
683-89 Bryant Street, San Francisco, Cal. 
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ECONOMICAL 
MOISTUREPROOE 
PACKAGING 














PAPER COATINGS 














COATED : UNCOATED 


NO APPARENT al 
CHANGE IN LEWE ’ ORIGINAL LE 
AFTER 7 DAYS 

Leven AFTER 7 DAYS 





SEE FOR YOURSELF 


The evaporating dish sealed with Pliolite-coated glassine 
showed no visible moisture loss over a seven-day test period, 
in the same time the evaporating dish sealed with uncoated 
glassine lost 75% of the water originally sealed in it. The 
test was made under accelerated conditions (temperature 
104° F., relative humidity 0%). 


This test shows why the Pliolite moistureproof barrier is used 
to protect products like these from moisture gain or loss. 





THE GREATEST NAME 


Goo 


COATED WITH PLIOLITE 


Nave money wit] 
GOODFYEAR 


[Lirlite 





PAPER AND 


LABEL COATING 


Products that tend to absorb moisture can now be 
perfectly packaged in Pliolite coated paper bags, 
or in fibre containers protected by Pliolite coated 
labels. Factory freshness is assured at the point 
of sale. 


Moist products can be protected equally well. 
Thoroughgoing tests have proved that Pliolite 
coated papers and labels have one hundred times 
greater resistance to moisture passage than do the 
same materials uncoated. 


On glassine papers Pliolite not only provides a 
high degree of moisture resistance— it also gives 
excellent gloss, increased strength, and heat seals 
with a strong bond to the paper. 


Hot melt coatings are available under the name 
of Pliowax. Such compounds give tough, strong 
heat seals, good gloss, excellent moisture resist- 
ance, and good cold test performance. 


Pliolite, in all these varied uses, improves the 
appearance of the package—gives the product 
quality protection that increases sales. 


If your packaging problem involves either mois- 
ture absorption or evaporation, let us be of assist- 
ance to you. Write: Pliolite Sales Department, 
Goodyear, Akron, Ohio. 


IN RUBBER 
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ARROW 


LEADS THE PARADE 







rye US COAST Gunap 
o Back 


The military motif is in the air—you 
see it everywhere! Arrow boxes and 
displays already reflect this trend. 













It is not surprising that progressive Definitely eye catching display with vivid 
red, white, and blue wood base. Mirror back- 
manufacturers look to Arrow for the ground shows all available service insignia for ring setting. 
latest in boxes and displays. For alert- Made for Alan-Shiman 


ness to the newest trends has always 
been an important part of Arrow’'s 
versatility — a versatility which ex- 
tends itself to materials and types of 
construction as well as to motifs. 

Arrow designers are skillful... 
Arrow craftsmen are experienced... 
Arrow conceptions are modern — 
that's why Arrow is such a depend- 
able house for you. 





Well-known Bulova military box with the grand 
seal and stars creating military atmosphere, 


Red, white, and bive base. Khaki cloth top with 
leatherette band has gold eagle and stripes. 

















Serving the nation's leading 





manufacturers and wholesalers. 










In red, white, and blue simulated sealskin. Finished in o red and white color combination with 
American eagle stomped on top in gold. white leather band showing military airplone. 











«BOXES: AND DISPLAYS...IN METAL...CARDBOARD...WOOD...GLASS...FABRICS...LEATHER...IMITATION LEATH 









Yo." ADVERTISING may be irresis- 


tible, your salesmen persuasive, your 
. . but all this 


brilliant “lead-up” work may be wasted if 


promotion outstanding . 


you falter at the crucial point of sale with 
a weak package. Don’t dismiss this all im- 


portant matter lightly .. . take advantage 
of Anchor Hocking’s free advisory service.* 








We’ve a Package and Label Design De- 
partment ready to give you counsel and 
suggestions . . . we’ve package and mer- 
chandising experts who know from experi- 
ence just what particular container-closure 
combination will send your drug product 


shooting ahead of competition. 


And awaiting your choice is a most exten- 


sive line of stock glass containers, available 
in crystal or amber, in families and styles 
for every kind of drug product, with as 
many as 27 different sizes . . . along with 
the widest range of metal and molded 
closures on the market, assuring you of 


recommendations without fear or favor. 


Let us send you sample Anchor Hocking 
drug packages, similar to those illustrated, 
or in other styles and sizes to suit your 
special requirements. Or better still, ship 
us two of your present packages and we’ll 
repack them for your further consideration 

. . you'll see for yourself how surely 
Anchor Hocking can give your product a 
sales-winning personality. No cost or ob- 


ligation, of course. 


@ Anctor fockina 


ANCHOR HOCKING GLASS CORPORATION =: LANCASTER, OHIO 









































*THESE ANCHOR HOCKING SERVICES 
ARE AT YOUR DISPOSAL WITHOUT COST OR OBLIGATION 


laboratories, to help in the prepara- 
Gan, pebtuaion and greget geavslion of yous peebeen. 


te A Research Peperments completely equipped, including both & An Engineering Staff to cooperate with you in developing ' bet- 
and 


ter and more economical producti thod 





A_ Sales anization of Container and Closure 
6? Boca A Backage Design Service and Art Department 10 asst you ie covering every principal city in the United States 5 


modernizing old ones and taking full and fully trained to give you quick service and correct recom- 
pe co awl er as adel advertising possibilities of lithographed caps. mendations on containers, closures and sealing equipment. 


And remember that Anchor Hocking offers you a complete line of Containers and Closures for practically every conceivable 
Purpose—assuring you of a container and closure best suited to your needs—without prejudice or bias in favor of any style. 






















ici another of Continental Can 
ae s full page, FULL COLOR ads 
— to promote products that 
in cans and boost busin 

ess fo 
our customers. This timely elciien. 
— = in the July 5th issue of 

aturday Evening Post i 
of the oil industr dantue 
y. Free repri 

be had for the asking. — 
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“FOURTH”! 





A GOOD POINTER FOR A SAFE 
























® According to reliable statistics, 2,687,372 of you 
Post readers own automobiles And (according to 
equally reliable statistics) 2,687,372 of you will be 
driving places over the Fourth. 

So here's a pointer The first place to drive to is 
ation. Make sure your trip Is safe and 
aving dirty, worn oil drained out of 
esh, clean oil put in. 
lin refinery-sealed cans, you'll 
get the exact brand and grade you pay for. And you'll 
get it ina container which keeps it free from dust, dirt 
and air Enjoy a safe Fourth — and safe motoring! 
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efinery-sealed cans wos a new idea. Today cans 
ducing them for the motor-oil indus- 
s, too, for your protection 
ntinental's, where 


To the motorist of nine yeors 99°, motor oil inf 
are the accepted “package” —and Continental leads in pro 
try. Grease, hypoid lubricants and polishing wax ore packed in can 


\ co” and convenience. What next? You'll find the answer in laborotories such as Cor 


eine trained research men are busy every de blems of industry. If there's any 
er ' packaging problem in your business, here's 0 9) ing it. Write to Continental Con 
Company, 100 East 42nd Street, N.Y.C. Fifty offices and pl 


yo) S.A., Canada ond Cuba. 
NN ’ 
CONTINENTAL CAN COMPANY 


if YOU PUT A PRODUCT UP..-- put It uP TO CONTINENTAL 
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HOIST YOUR “ 


IT’S NO SECRET THAT COLOR STOPS THE EYE and starts the 
sale ... particularly when the color is rich, royal Maryland 
Blue. Both in the store and in the home a Maryland Blue 
bottle or jar gives your product the stamp of quality. This 
outstanding color makes your product easy to identify on 
store shelves, easy to remember for repeat sales. Retailers 
recognize its value for attractive displays. For added sales, 


give your product the added distinction of Maryland Blue. 


PACKED TO ATTRACT IN 








MARYLAND GLASS CORPO 


+ « « Memphis: S. Walter Scott, 435 S. Front Street . 
1224 Union Avenue . 
Owens-Illinois Pacific Coast Co. 


SALES” .... with COLOR 


ION, BALTIMORE, MD. . . . New York: 270 Broa 
+ « « Chicago: Berman Bros., 1501 Laflin Street. . . St. Louis: Carl Floto, 908 Clark Ave. 
. « Kansas City, Mo.: Aller Todd, 
. - Cincinnati: J. E. McLaughlin, 401 Lock Street . . . San Francisco: 

















Smart, modern, stock designs provide for perfect balance, 
secure grip, compact packing, adequate label space... 
they're styled for sales. Pictured below (from left to right) are 
the Squat Jar, available in % 0z. to 18 oz., the Cabinet Square, 
available in % oz. to 32 oz., the Chesapeake Oval, avail- 
able in 4 oz. to 32 oz., and the French Square, available 
in % oz. to 16 oz. Send for samples today. ALSO AVAILABLE 
IN CRYSTAL CLEAR MARYLAND FLINT. 
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LOADED WITH 
LUBRICANT 
FOR LIFE ! 


Bx you can buy rubber rings galore, but only in 
The Crown Slip Rubber Ring can you get the follow- 
ing exclusive advantages: 

IMPREGNATED! Every Crown Slip Rubber Ring is im- 
pregnated thoroughly with a specially developed lu- 
bricant which works to the surface under pressure 
and prevents the rubber from sticking to the jar. 
FACILITATED! The efficiency of Crown Slip Rubber 
Rings is facilitated by their sturdy thickness, which 
seals off any irregularities on jar sealing surfaces — 
and they never cut through. 

ELIMINATED! Crown Slip Rubber Rings are vulcanized 


into the caps. They neither fall out in transit, during 












application, nor when caps are removed from the jars. 
COMPENSATED! By replacing two-piece caps, Crown 
Slip Rubber Ring single shell caps have brought note- 
worthy savings to packers of mayonnaise, preserves, 
jams, jellies, vacuum-packed coffee, tea and granulated 
products. 

ORIGINATED! The Slip Rubber Ring is another sealing 
improvement which Crown originated and brought 
you first! Available in Lug, C.T. and Mason Caps. 


Write today for samples, prices and full information. 


CROWN CORK AND SEAL COMPANY 


World's Largest Makers of Closures for Glass Containers 


BALTIMORE, MARYLAND 


7 Closure Lmprovements GOI Grought you FIRST 


EEP HOOK THREAD 














VPO CAP VENT CAP SLIP RUBBER RING PLASTIC LINER OROLAC LINER SHORT FRICTION COVER 
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ALUMINUM, 





DEFENSE, 


AND YOU 








Somewhere up here is 
the projected peak of 
future defense needs 






THE SITUATION 
AT A GLANCE 


By spending $200,000,000 
we have already jumped 
production to here 





NA AAMAS OE a 


Average rate of consumption of Aluminum in the years 1930-38 








ONLY TWO OR THREE YEARS AGO, peace-time consumption was 
down around the level of that horizontal line. 


NOTWITHSTANDING, even before the tragedy of Dunkerque started 
Americans thinking in terms of scores of thousands of planes, Alcoa went 
‘“‘all out’? with a program which will mean the expenditure of nearly 
$200,000,000 of its own capital, so as to be ready for unprecedented demand. 


THAT IS EXACTLY WHY defense is getting NOW every month, millions 
of pounds more aluminum than was officially anticipated would be 
necessary. We produced 50,000,000 pounds last month against an average 
of 14,000,000 during the peace-time years 1930-8. 


ALTHOUGH WE ARE GOING AHEAD with further expansion because 
of an unforeseen need for aluminum, we are a bit proud that through 
our efforts to date, present defense needs are being met in full. 


THE SECOND GUESS, like hindsight, is always more intelligent, even 
when its figures are almost astronomical. 


BUT IT WAS THE COURAGE to spend our own money, before there was 
time for a second guess, that is delivering the aluminum for defense today. 


[ALCOA 


ALUMINUM COMPANY OF AMERICA 
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Packages molded from BAKELITE Polystyrene for Harriet Hubbard Ayer, Inc. by Plastic Mold 


MAKE YOUR PACKAGE 


A Display Window for Your Product 


WITH CRYSTAL-CLEAR “BAKELITE” POLYSTYRENE 


For the packaging of consumer goods, such as Harriet 
Hubbard Ayer’s eye-shadow and rouge, transparent 
BAKELITE Polystyrene Plastics present a number of manu- 
facturing and merchandising advantages. 

The packages provide a sparkling setting for the prod- 
uct while protecting contents against dirt, moisture, and 
handling. Though the packages resemble hand-cut glass 
in appearance, they are injection-molded at an extremely 
rapid rate, complete in every detail. All packages are 
identical and parts are interchangeable, because BAKELITE 
Polystyrene Plastics are noted for their dimensional sta- 


bility. The packages are extremely light in weight, which 


makes possible important economies in shipping costs. 

Learn more about BAKELITE Plastics— Polystyrenes, 
Ureas, Phenolics, and Acetates—and the advantages they 
provide in modern packaging and merchandising, by 
writing for Booklets 23C and 23M. 


BAKELITE CORPORATION, 30 EAST 42Nnp ST., NEW YORK 


Unit of Union Carlide and Carbon Corporation 


BAKELITE 


TRACE MARKS” 


The word “Bokelite” ond the 


identifying products (B\ 


PLASTICS HEADQUARTERS 
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IF YOU PACK ANY SINGLE-USE PRODUCT—POWDER, LIQUID, JELLY, 
TABLET, PASTE—CALL ON SUN TUBE FIRST! 


HE tubes pictured above tell the story 
of Sun Tubes’ adaptability more clearly 
than words! 

You can instantly see—from this cross-sec- 
tion of recent Sun successes—that there is 
practically no limit to the products and types 
of products whose packaging problems Sun is 
prepared to solve. 

Sun Tube Unitainers alone meet all the re- 
quirements of one-shot, one-dose, one-applica- 
tion packaging. They’re feather-light, port- 
able as a wrist watch, break-proof. Because 
they’re hermetically-sealed—neither dirt nor 
germs nor light nor air nor moisture can 
threaten their contents. A handier container 


has yet to be devised . . . for Unitainers are 
opened instantly with the fingers—require no 
separate opener. They’re perfectly suited to 
advertising and display. 

Included in the long list of fast-selling prod- 
ucts which have adopted Unitainers in recent 
years are hair tonic, surgical dressings, smali 
auto parts, house paint colors, coffee, a fire 


extinguisher, headache powder, nose drops, 
solder, shampoo, salines! 


Consider your product. Wouldn’t Unitainers 
fit perfectly into your selling or sampling pic- 
ture? Judging by the wide range of products in 


the photograph above—they probably would! 
Write for details today. 





SUN TUBE CORPORATION, HILLSIDE, N. 


James L. Coffield, Jr G. M. Lawr LOS ANGELES CALIF 
oe ’ ss ° ° ence . = e 
333 No. Michigan Avenue 1012 Elm Street R. G. F. Byington 


1260 No. Western Ave. 


ST. PAUL, MINN. 
Alexander Seymour 
701 Pioneer Building 























We've revamped your definition, Mr. Webster 


con-tain’er (-ér), n. A box, carton, or 
crate, used for holding goods.— Webster. 

Well, Mr. Webster, containers have changed since 
your time. And we helped change them. You could 
write a book on things a container can do besides 
“hold goods.” For example: 

Libbey Safedge Tumblers are used for packing meat, 
cheese and other food products. The container helps 
sell the product, for it is a sparkling, thin-blown table 
tumbler, decorated in color or 22 karat gold. 

Fancy cake and cookie tins and candy boxes, so 
beautifully lithographed that women value the con- 
tainer almost as much as the product inside. 





GLASS CONTAINERS +¢ METAL CONTAINERS + CLOSURES « SHIPPING CARTONS 


Owens-Illinois Glass Company, Toledo *« Owens-Illinois Can Company, Toledo 
Libbey Glass Company, Toledo *« Owens-Illinois Pacific Coast Company, San Francisco 





Duraglas Humi-Jars that serve as individual humi- 
dors...keep cigars and tobacco “just right” to the 
very last smoke. 

Perhaps your containers could be made to do more 
than “hold goods.” Our Packaging Research Division, 
the industry’s largest, can give them extra convenience 
or value that helps you sell. Whichever the plan calls 
for... metal or glass... this one organization, which 
makes both, can supply your containers, together with 
molded or metal closures and corrugated cartons. 

A word from you will start us revamping your contain- 


ers as thoroughly as we have Mr. Webster’s definition. 


AANOIS 
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Three-lane road 








to profitable 


Business Paper Advertising 








A. B. C. PROTECTS 
YOUR ADVERTISING 


Paid subscriptions, renewals, 
evidence of reader interest, 
are among many facts in 
A. B. C. reports that are 
definite guides to effective 
media selection. When you 
buy space in A. B. C. pub- 
lications your advertising 
is safeguarded by audited 
circulation. Always ask 


for A. B. C. reports. 








Successful business paper advertising calls for the 
application of these three basic principles: 


1 Make your advertising copy clear, concise, complete and in- 
formative. People read business papers to get business informa- 
tion. Give them facts and news about your products and services. 
2 Advertise regularly. Do what your successful salesmen do— 
call on customers and prospects consistently. 

3 Buy space carefully. Select media only on the basis of au- 
dited values and thus protect your advertising investment. 
Guesswork is wasteful and expensive.* 


* Reports issued by the Audit Bureau of Circulations tell 
you how much circulation a publication has; where it goes; 
how it’s obtained; an occupational or industrial analysis 
of subscribers; and what the subscribers paid for it. 
A.B.C. reports give you verified facts as to quantity and 
methods—an essential index to quality of circulation 
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This publication is a member of the Audit Bureau of Circulations. 
For verified information about the audience that you reach when you 
advertise in these pages, ask for a copy of our latest A. B.C. report. 


A. B. C.= AUDIT BUREAU OF CIRCULATIONS=FACTS AS A MEASURE OF CIRCULATION VALUES 
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ov wouldn’t expect farmers to know 
7, great deal about packaging. But 
most of them do. Their barns prove it. 
You've probably noticed that most barns 
are painted red. A survey made by ‘The 
Farm Journal” farmers 


among 25.000 


shows that 73°; of them had red barns. 

There wasn’t one blue barn to be found. 
What does that prove? 

farmers understand 


First. that 


the major principles of packaging — protec- 


tion of contents. Red paint is more sub- 


one of 





': Why don’t you ever 


stantial —it lasts longer than blue. 
Second, this proves that farmers know 
another important packaging angle 
economy. They believe red paint costs less 
to buy and use. They said red paint “holds 
its color . . . doesn’t show the dirt.” 
Third, it proves that farmers know that 
the right color is important for eye appeal. 
They came up with some real packaging 


“Red 


harmonizes with the foliage, brightens up 


thoughts when they said: paint 


the farm. matches the other buildings.” 





see a blue barn? 


Protection, economy, beauty that’s 


what a manufacturer can expect of a 
Continental package. Our packaging experts 
know how to combine all three to develop 
the best possible container. 

For 36 years we have been helping many 
businessmen to pack a wide variety of 
products successfully——in packages that sell. 
Can we be of help to you? Whether your 
problem calls for an entirely new type of 
container or an improvement ol vour pres- 


ent package . . . just call for Continental. 


CONTINENTAL CAN COMPANY 


New York 


Chicago 


San Francisco Montreal 


Toronto 


Havana 








© ¢ 








is your package yours? 








Your firm has a personality, an individuality all its own which must 


run through all your cflorts 





advertising. letters, personal selling 
and packaging—if they are to have the effectiveness which comes 
with consistency. “Phe question of whether or not your package 
follows through on the program becomes even more pertinent 
after you've sold your product than before. 

When it leaves the counter or shelf. your bottle or jar enters the 
consumer’s life. In the home it has an excellent chance to do a sell- 


ing job 





anda re-selling job. To succeed, it must reflect your firm's 
personality as well as fit your product. 
Carr-Lowrey’s ‘““y-point service” tries to mirror your personality 


in your package—as well as focus atten- 





CARR-LOWREY 
3-Point Service 


tion on it. The joint solution of these 
twin problems has meant the creation 
of many successful glass packages in the 
cosmetic, drug, household specialty and 


food fields. 
creates 


1 PRACTICAL 
2 ATTRACTIVE 
3 ECONOMICAL 


glass packages for 
cosmetics, drugs, foods 
household products. 


Carr-Lowrey Glass Co. 


Factory and Main Office: BALTIMORE, MD. 
New York Office: 500 Fifth Avenue Chicago Office: 1502 Merchandise Mart 


a Graceful, practical bottles for Jergens Cologne 
“Morning Glory” express dainty femininity in their 
curves and, at the same time, provide packages shaped 
to fit the consumer's hand. 
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that can show you the way 


to finer cartons ...at no extra cost! 


on 
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ACT 1. Ship us a set of your original carton engravings. 
We'll prove them on Coated Lithwite—mail the proofs to you. 


a 


ACT 2. Set the Coated Lithwite carton on your desk next to 
one of the cartons you are now using. Then ask the audi- 
ence in your office which carton deserves the most applause. 
We have an idea Coated Lithwite will get the biggest hand 
because of its crisper, more colorful performance. 





SENSATIONAL NEW BOXBOARD HOLDS UP 
THE BRILLIANCE OF INKS, HOLDS DOWN THE 
COST, BECAUSE ... . IT’S MACHINE-COATED! 





Ciet a desk-side view of a Coaled Lithwite carton— arrange to make a side-by-side test before your 
then pick it up and examine it closely. Notice the associates. 
life and lustre of the colors—the depth of the solids, 


the crispness of the half-tones. Coaled Lithwite’s 


You'll find it mighty interesting— 
and_ profitable. 


preciston-engineered surface is the reason. — I's 
machine-coaled! The first boxboard ever made and 
coated in one operation. And because of this revo- CARTON MAKERS WRITE! let us send you 
lutionary new high-speed process, Coaled Lithwite wehaacvteitone heaton taaniae coerak enertong lancer 


plier prove them up for you—see for yourself the new- 

business possibilities of this revolutionary machine- 
Certainly you will agree it will be good business coated boord. 

on your part to investigate Coaled Lithwite cartons. 

So send us a set of your carton engravings and 


the GARDNER- RICHARDSON c.. 


Manufacturers of Folding Cartons and Boxboard 
MIDDLETOWN, OHIO 


costs no more than many uncoated boards. 
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>> © a woman’s 
buying eye 


Experience shows that the brighter the container the greater 
the eye appeal. That’s one big reason why it pays to pack your 
product in lustrous BethColite. 

But there’s more than sales appeal to BethColite. Look behind 
its mirror-like surface. You'll find BethColite is extremely duc- 
tile. It withstands drastic drawing operations, with fewer re- 
jects. BethColite also has the uniformity of tin coating that 
guarantees safety against contamination, and clear reproduc- 
tion of designs in full color. 

Use this fine tinplate, made by Bethlehem Steel Company, 


to help boost sales of your entire pack. 


COLD-REDUCED TIN PLATE MADE BY pETHLEHEY 
STEEL 


ee en 











i lo the Colors. 
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CHICAGO PRINTED STRING CO. 


2319 Logan Blvd., Chicago 225 Fifth Ave., New York 
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FOR THIS COMPLETE PACKAGE 


3. 
4. 


Send Today for Free Samples of 
Nashua Wraps 


NASHUA GUMMED AND COATED PAPER COMPANY 
Dept. M-7, Nashua, New Hampshire MAKES PAPER MAKE 


Look for the Triangle 


“SUPPLIES ALL THESE ITEMS: 








The plain dry waxed strip which is the initial 
sanitary protection for the product. 


Printed “Cellophane” wrapper around the 10- 
stick package. Design accurately located by elec- 
tric eye. Nashua is well equipped to do this type 
of printing. 

Plain heavy waxed inside wrapper that covers 
carton and shell. 


Red and blue printed outside waxed wrapper 
(also accurately located by electric eye). 


A wide variety of the papers used in protecting, 
wrapping and packaging a confectionery product can 
be supplied, designed and printed by Nashua. That’s 
a decided advantage in convenience and economy. 


Put your packaging problem up to Nashua! Probably 
we can not only save you money but make paper make 
money for you. 





"elite P 





MONEY FOR YOU 











nadia Sign of a Nashua Value 
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ell-dressed apples 


‘, 


ver since Eve tempted old man Adam, mankind 

has been tempted by juicy red apples. True, this 

temptation has probably led most often through a 

fence and up a tree to stuf? your pockets with the finest 
in the orchard before you got caught! 

But that’s not what tempts the American housewife 
with an eye to the family budget. What tempts her is 
the way the juicy red apples look on the counters and 
in the bins of her favorite food market. 

Approximately 114,000,000 bushels of apples are 
produced in the United States in one year. Agricul- 
turalists, pomologists, horticulturalists and other scien- 
tific specialists in fruit growing every year are assisting 
in producing a crop of finer and finer quality. Yet with 
today’s urban concentration of population, this superior 
quality is only apparent when the fruit arrives at the 
point of sale in the country-fresh condition in which it 
left the orchards. Modern methods of growing, har- 
vesting and storing are reflected only by the condition 
of the fruit when it pleases today’s consumer who is 
Mrs. Eve, on hand to get the best for her money to tempt 
husband and family. 

At this point, all the ingenuity of modern protective 
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packaging enters the picture. Its first function is to 
insure the orchardists’ investment in good growing, the 
retailers’ investment in stock and the consumers’ pur- 
chasing against an en route-to-market decrease in value. 
Its second function is to enhance the fruit by merchan- 
dising display which will sell more apples. Importance 
of the latter is even more impressive when you realize 
that the annual per capita consumption of apples has de- 
creased from 90 Ib. in 1900 to 39 Ib. in 1937-—and that 
the present world situation has reduced exports of 
American apples from $10,600,000 in 1939 to little more 
than $2,000,000 in 1910. 
growing methods have increased the production of 


Furthermore, improved 


apples without a corresponding rise in the number of 
people in the United States to eat them. 

The necessity for packaging apples has paralleled 
that of packaging all other kinds of products to move 
them from the farms and factories to the centers of 
population where they are consumed. In the early 
days of the country, this problem of distribution was 
simpler. The farmer loaded his apples on a wagon and 
brought them to town to sell to the local grocers in 
bulk or directly to the housewife who stored a winter 
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Above—Senator Harry F. Byrd, Virginia apple grower par excellence, forecasts a new future for the apple 


industry with the changing packaging demands in all kinds of fresh fruit and vegetable marketing as well 
as new methods of distribution. Below, left, standard Eastern apple boxes and bushel basket ready for 
lids and shipping. Below, right, individual nesting for corrugated pack. The corrugated industry has 
conducted wide research to improve materials which will withstand moisture in cold storage plants 











supply in her cellar. Outside the fruit-growing areas, 
apples were a luxury, for little was known about ship- 
ping perishable goods over distances several thousand 
miles from the source of production. 

It was only after the development of transcontinental 
railroads and the efforts cf their managements to in- 
crease freight business that men of vision began to plant 
large commercial orchards. In 1894 the first full car- 
load of apples was shipped from the State of Washington 
to the markets east of the Mississippi River. 

As this business grew in all parts of the country, more 
thought was given to the condition of the apples on 
their arrival at the point of sale and to prevent losses 
from bruises and scald (that is, sudden wilting or decay ) 
en route. Opening of the export field involved new 
problems of packaging to withstand the rough treat- 
ment incidental to shipment in cargo holds. Besides, 
domestic trade required package units for less than car- 
load lots. These factors were decisive in bringing the 
barrel into use for export and domestic trade in the early 
days of the apple industry. 

From the barrel unit, domestic shippers changed to 
the bushel basket, which has been the accepted form for 
years in many parts of the country. The basket is still 
favored in many instances because of its capacity 
standardization by the Federal Standard Container Act 
of 1928, its economy and display features. 

The Pacific Coast districts were among the first. to 
devise a shipping box which would assure a tight pack 
of known number and size. This not only protected 
the fruit, but also helped the purchaser to know how 
many units he had for sale. The large percentage of 
Northwest apples are moved today in what is called 
the Standard Northwest Apple Box, which holds ap- 
proximately 42 lb. of apples. This package, through 
the years, has proved the best method for shipping in 
refrigerated cars, storing in cold plants and handling 
by the retailer. Packaging in these boxes is done from 


Consumer-type cartons of light weight corrugated material with 
die-cut windows designed for counter display, make convenient 
units for shoppers to carry and protect fruit from pawing and 


handling. Large carton below is equipped with carrying handle. 








the standpoint of shipping the product, not from that 
of store display or consumer convenience. It has also 
proved to be a good box for protection against bruising. 
Because most of the Northwest apples are sold from 
bins in retail stores, the box has not been designed for 
consumer appeal. However, it has definite trade 
identification for various growers well known to re- 
tailers and wholesalers. 

In recent years growers and packers east of the 
Mississippi have been working toward a box package. 
Most significant of this development is the current 
movement setting standardization of sizes. Participat- 
ing are horticultural societies in the apple producing 
section, the Freight Container Bureau of the Assn. 
of American Railroads and the National Wooden Box 
Association. Representatives of 22 Eastern states at- 
tended a conference at Harrisburg, Pa., in April 1940, 
where they recommended the adoption of two styles of 
1'/, bushel boxes for face-and-fill and jumble packing. 

In addition to the containers, progressive apple pack- 
ers have given careful attention to ways of protecting 
fruit from the moment it leaves the orchard. In modern 
growing areas, apples are picked by gloved hands. 
They are placed in picking bags especially designed to 
prevent bruising. Extreme care is used at all times to 
prevent bruising or puncturing, because just one such 






















& 
rs 
i 
ie 
e 
| 

| 














defect can spoil a whole box or basketful. As soon as 
the fruit is picked, it is speeded to the packing house 
where it is washed and rinsed to remove all dust and 
spray deposits. From the washers the apples move 
along on endless belts to grading and sorting tables. 
After grading, the fruit is sized, weighed and moved on 
through an automatic sorter where it reaches the proper 
bin with others of its grade and weight. Packers, wear- 
ing gloves, wrap each apple in oiled paper for protection. 
Apples of uniform size are packed together in the same 
container. From this point the apples take one of two 
routes, either to refrigerator rooms for storage or to 
markets of the country and world. 

Apple wrapping to protect individual units from 
bruising and shrinking has been in practice for more 
than fifty years. In the early days such makeshifts as 
newspapers were used, but the growth of large-scale 
growing led to a demand for certain standard wraps. 
The Department of Agriculture has conducted vast 
research on this subject, which has led to the develop- 
ment of an oil treated paper for this purpose. The sav- 
ings to growers and shippers due to this discovery have 
been enormous in controlling scald. Today all impor- 
tant apple-raising centers use oiled wrappers for boxed 
apples. Many of these wrappers are printed to dis- 
tinguish individual concerns or associations and are 
known and respected as a mark of satisfactory fruit. 


Top—mesh bags of 5- to 8-lb capacity offer good display fea- 
tures and a convenient container for retailers who make up 
consumer packages for their own stores and warehouses. Center 
BEN ashington apples in a gift box of corrugated material printed 
Fan attractive wood-grain finish. Below—290 carloads 
sific Coast apples went to market in these ‘‘fruit cradle”’ 

s, also corrugated and printed with a wood grain finish 








All these improved methods for apple packing in ac- 
cordance with market preferences may be an important 
factor in increasing apple consumption. However, there 
is still a big challenge to the supplier of packaging ma- 
terials for packs designed to meet the cost features of 
today’s competitive fruit and vegetable markets. 

In the Eastern market, for example, too often for 
comfort in recent years, the average selling price at the 
orchard has been around 60 cents per packed bushel. 
The Eastern market apple package, bushel-size, either 
veneer basket or sawed box, costs about 20 cents. Be- 
cause of the tremendous competition in fresh fruits and 
vegetables, a substantial rise in the market prices for 
apples is hardly probable. Between 1920 and 1939, the 
tonnage of fresh fruits and vegetables increased 66 per 
cent in comparison with a 13 per cent increase in popula- 
tion during the same period. Thus, at this ratio, the 
package costs 331/; per cent of the value of the product. 
Probably 25 per cent of the apple customers are in in- 
come brackets which will pay for a superior product in 
fine packages. For the other 75 per cent, there is a 
challenge to develop packaging in line with the market 
price of the fruit. 

That this situation is a prime concern is shown in 
comments from representatives of the apple industry. 

“There is a very distinct field of challenge to package 
manufacturers to devise an apple package which is 
economical enough to enable us to continue to package 
the bulk of our crop,” said Carroll R. Miller, Secretary- 
Manager of the Appalachian Apple Service, Inc. 
“Apple packages must meet certain specifications. The 
apple is delicate and highly subject to bruising, hence 
extreme rigidity of the package is essential. We are 
confident that competent engineers can design an apple 
package which will fulfill its job of moving apples from 
the orchard to the retail outlet in satisfactory condition 
at a much lower cost than the standard 20 cents per 
bushel. We will be happy, indeed, to work with in- 
terested manufacturers, or to put them in touch with 
the vast sources of practical information.” 

Samuel Fraser of the International Apple Associa- 
tion writes: 

“With the reduced purchasing power which has been 
common in recent years and the increased competition 
of fruits and vegetables for the consumer's dollar, the 
costs incurred in moving the commodity from the 
producer to the consumer are vital. Transportation, 
labor, taxes and other costs have increased in the last 
25 years, while the return to the producer has 
declined. All these factors (Continued on page 90) 


Top—Consumer-type packages of corrugated materials with 
die-cut windows called ‘‘wrapaks’’ are being packed in ‘‘fruit 
cradles.’’ Center—An assembly of these roll packs shows how 
they may be stacked for display. They may also be divided 
in the center like an egg carton for smaller sales. Bottom 

5-lb. corrugated carton designed like a cola-drink carrier with 


handles and windows so that the rosy apples may be seen. 

















{URKEY 
a (A 


*sTED YOUR 
TuRrKEeY 


ee 





Linit in two new packages, one for the laundry and one for 

the bath, has just been introduced by Corn Products Sales 

Co. Previously Linit had been sold for both purposes in 
one two-faced package with one side devoted to laundry use and 
the other to the bath. The new packages provide an entire back 
panel on each carton for copy featuring the uses of Linit, as well 
as a front panel on each for brand identification in large lettering 
and display space for the two distinct uses. Large lettering on 
the side panels makes the trade name visible almost any way 


the cartons are stacked. Designed by Jim Nash 


A knitting accessory called ‘‘Yarnest”’ is being packaged for 
Modern Specialties, Inc., in a bag with cellulose front and 
sides affixed to a cardboard back. The cellulose face ts 
printed in gold, white and red, but a large oval section of the 
front panel is transparent in order to demonstrate the novelty 
“Yarnest”’ itself is a collapsible plastic container to hold yarn 
Fabricated by Shellmar Products Co 
E. I. du Pont de Nemours & Co., Inc. 


Cellulose sheeting by 


»» No mistaking the identity of the checker-board design on 
these cans of Quick-cide, a new insecticide produced by 
Tersch Patents and Chemicals, Inc. This effective treat- 

first, to make an 
attractive and easily recognizable shelf container for restaurant, 
hotel and institutional users of the product, which is distributed 

 Jargely by direct selling; second, to provide an attractive pack 
= "age which will require no redesign for consumer sales later. 
Containers by Eastern Can Co. 


ment was selected with a two-fold purpose: 


Labels printed by Kingsland 
Designed by Berthold Menkel. 


Press. 
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Plump young turkeys of Folly Turkey Farm are going to 
market de luxe. They're roasted and sliced or made into 
sandwich spread, then packed in vacuum-sealed glass con- 
tainers. Vacuum packing brings you turkey as tender and juicy 
as if it had just left your own oven. This packing operation assures 
consumption of the entire crop and levels off seasonal fluctua- 


tions in demand. Containers by Anchor Hocking Glass Corp 


An important addition to defense efforts is Weldwood 
Waterproof Glue, a plastic resin used in airplane construc- 
tion with the full approval of the Civil Aeronautics Author- 
ity, the Navy Department and the Bureau of Aeronautics. It 
also lends itself admirably to a variety of household and shop 
uses. Packaged in powder form in plug-top lithographed metal 
containers, Weldwood comes in 5-, 10- and 25-lb. sizes. It is 
manufactured by the Plaskon Co., Inc., and distributed by the 


United States Plywood Corp. Cans by Owens-Illinois Can Co. 


Novel design and vivid colors on this new container are in- 
creasing sales of Bee-Ar varnish for the Blue Ribbon Paint 


Co. Product content is identified by an amusing caricature 


f a painter. The four-color lithographed design has attention 
value. The oblong one-quart container has inside soldered seams 
completely concealed by the label wrap. A pull tab, cap closure 
seal is replaced easily after repeated openings. Metal containers 


by Continental Can Co., Inc 
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Dog owners are often more particular about their pets’ 

food than their own. Doyle Packing Co. saw the advantage 

to be gained over some two hundred other packers by letting 
pet owners be ascured of quality by seeing the appetizing appear 
ance of their iogs’ food. The glass tumbler with metal closure 
which they adopted brought dog food out of hiding on a back 
shelf into a leading display position in the grocery. Containers 
by Anchor Hocking Glass Corp. 


Seventeen Bubble Bath is now packaged in a huge family 

size container. The 4-lb. fibre can is covered with colorful 

stripped paper in blue and silver, rose and silver and green 
and silver, a different color scheme for each fragrance. Labels 
by Whitlock Press. Container by The Cleveland Container 
Co. Paper by Walther & Co 


The vinter has established brand identification in the mind 

of the consumer with these new stock molds for packaging 

Lidia sweet wines. The decorated grapevine motif appears 
on lightweight dark green glass and achieves a private mold 
appearance. Bottles are capped with metal closures and vis- 
cose seals. Labels are printed in black, red and gold inks. Bottles 
by Owens-Illinois Glass Co. Viscose seals by E. I. du Pont de 
Nemours & Co., Inc. 


This Hickok belt in its new package presents an interesting 
combination of two plastics. The belt is woven trans 
parent plastic housed in a show box with a rigid trans 
parent hood. The simple base of the package carries only the 
















































trade mark. A label and identification band which holds the 
belt in place may be read with ease through the hood. Box 
fabricated by Central States Paper & Bag Co., Showbox Division. 


‘Championship’ golf balls have been packaged for the 
| Kearsley Corp. in a champion set-up box which houses one 
dozen units. Die-cut slots hold the balls in position and 
the back flap stands erect with identification copy to provide 
If the 


customer buys a dozen balls, he receives his purchase in the 


an excellent counter display when the top is removed. 


original container which eliminates the need for repackaging by 
the retailer. If the customer wants fewer balls, they may be re 
moved from the box in units of three, firmly affixed in the 
cardboard slots—or individually. All sales are made through 
members of the Professional Golfers Assn., which has given 
the ball its official approval. Set-up display box by Cambridge 
Paper Box Co. 


e} Barbara Gould introduces a series of cosmetic aids called 
“Skylark” in packages of blue and pink pastels. The series 
includes face powder, dusting powder, talc, toilet water 
perfume (foregoing items illustrated), bath bubbles and soap 
The design on the boxes strikes a note of abandon with dryads 
releasing skylarks under swaying elm trees. This spring-like 
motif of this family of cosmetics will enhance any dressing table. 
Powder containers by E. N. Rowell Co., Inc. Bottles by Swindell 
Bros., Inc. Plastic closure of toilet water by Victor Metal 
Products Corp. Perfume boxes by J. Landowne Co. Cartons 
by E. J. Trum, Inc. Box wraps by Addison Lithographing Co 


° A printed paper cover makes a box of Phillies cigars look 


i 
|: 


that it might be mistaken for a miniature wardrobe trunk. These 


like a leather suitcase. <A different shaped box of these 


~et ee 


cigars is encased in a folding carton, printed so expertly 


two packages were devised for Father’s Day promotion. The 
luggage tag in the design is inscribed with ‘‘Dad.’’ The various 
travel stickers, instead of telling of hotels in foreign climes, show 
that the cigar tobacco comes from Havana or Sumatra to the 
U.S. A. Printed by United States Printing & Lithograph Co., 
Brooklyn Plant. 


Clever display packages for the Style King line of 
braces from S. Buchsbaum & Co. feature all-over lamina- 

tion and windows of transparent sheeting. This treat- 
ment assures long life to the packages and minimizes loss through 
markdowns, soiled belts and broken-down packages. The pack 
age allows a maximum view of the merchandise without exposing 
it to handling. Boxes by Ace Carton Co. Transparent sheet- 
ing by Celluloid Corp. 








hat woman doesn’t save attractive boxes, think- 
ing she will use them again? Spring cleaning 
sees most of them in the trash can, for they were 
never really designed for re-use. 

Durable packages are now being produced specifically 
for re-use. Protection, convenience, economy, eye- 
appeal and sanitation have long been the cardinal virtues 
of a good package. Re-use is a “plus” commercial 
value which gives an added sales incentive to both 
retailer and consumer in a wide range of merchandise. 


















































I. Transparent merchandise containers for blankets are a real 
sales incentive to the budget-minded housewife who thinks of 
orderly arrangement, protection from dust, soiling and moisture 
which these re-use containers will afford in her linen closet. 2. 
Visible display of blankets behind the counter adds eye appeal 


and complete protection in handling by clerk and customer. 


wooden 
and tin containers, set-up boxes, corrugated and solid 
fibre cartons, rigid transparent boxes, etc. Now comes 
a group of transparent packages designed for the per- 
sonal re-use of both men and women, for the home and 
even for the factory. 


Re-use packages can run a complete gamut 


Styling these re-use packages ranges from the simple 
inexpensive heat-sealed types to the elaborate sewn 
containers embellished with colored tape binding, rib- 
bon ties, zipper fastenings, grommets, snaps and slides. 
A wide variety of opaque, transparent and metallic 
colors and many kinds of printing and patterning can 
be used on the packages. 

There are literally thousands of applications for these 
transparent re-use merchandise containers. They facili- 
tate a neater arrangement of drawer space for feminine 
wearing apparel such as lingerie, blouses, sweaters, 
Delicate 
silks require packages which do not crack on the display 
counter and snag the material. Their life-span length- 
ens if they have the same protection at home. In addi- 


gloves, hosiery, girdles and handkerchiefs. 


tion, the moisture-proofness of transparent materials 
maintains the live, fresh resiliency of fabrics in the store 
andin the home. Nemo girdles afford a specific example. 





I. Miller & Sons, Inc., among many other shoe manu- 
facturers, have adopted a very successful transparent 
shoe pouch for the display and protection of feminine 
footwear. Suede shoes and the delicate fabrics of 
evening slippers require protection against dust and 
soiling as well as against friction and rubbing in the 
original box. The full-dress eye-appeal of these pack- 
ages has proved an added sales inducement. The pur- 
chaser has a perfect cover for each shoe in her shoe 
rack at home or for her overnight case. The Inter- 
national Shoe Co. of St. Louis uses a sewn container of 
transparent material for bedroom slippers. (See illus- 
tration 3.) This interesting package has a loop by 
which it may be hung from a door knob or closet hook 
for re-use and makes a handsome shoe rack and a splen- 
did traveling package. 

Larger garments have not been neglected. American 
women love fine furs. Each year more and more 
women purchase fur coats. Each year competition 
among fur dealers and blenders becomes keener. In this 
field something more than good workmanship is needed 
to make a particular company’s brand or product a 
leader. Goodman & George. Inc.. of New York, fur 
dealers and blenders, are supplying transparent fur 
coat bags to each of their accounts who, in turn, supply 
one with each finished coat to the retailer. The custo- 
mer who buys the coat manufactured from skins dyed 
and blended by this concern not only gets a quality 
product in the coat itself but also gets practical, re-use 
protection for her coat at home and in storage. 

The re-use value of the Renart Sportswear package 
shown in [llustration 8 carries into the home. A 
sweater is merchandise which, after laundering, can 


3. 0 Transparent shoe pouches protect against soiling and rubbing 
in the original box—-later in suitcase. 4.  Clear-view containers 
become water-proof carrying bags for swim suits. be. Pencils 
in transparent cases for children may be kept intact with 
hair ribbons and other childish treasures, until they are stubs 


















































































’ well utilize the original container to protect its freshness 


until the next wearing. 

, More direct re-use value is shown in the water-proof 
f carrying bag developed for Beautiform Swim Suits 
| (Illustration 4). As a display and retail unit, this 
" beautiful garment in its sparkling bag looks as if it 


: were born in the waves. But the real sales story of this 
" transparent package lies in its re-use value. The cus- 
. tomer immediately recognizes the after-purchase value 
i of this water-proof carrying bag. It can be used on the 
f beach and to carry home the wet bathing suit without 
‘ damage to car or clothes. For winter storage between 


' seasons nothing could be more satisfactory than this 
k flat, durable re-use container. 


m Men's wear is particularly hard to package with re- 
use appeal. Combinations of socks, ties, shirts, under- 


" wear and handkerchiefs in practical re-use packages are 
e showing great sales response. Re-use appeal of the 
1 transparent merchandise containers used for this 
S smaller packaging is strong to the man who travels, or 
d to the man who, like his wife, wants to keep things 
a neatly sorted in limited drawer space. Transparent 
r containers make excellent fittings for the grip or travel- 
r ing bag to protect clothes from wrinkling or soiling. 
y For men’s larger items such as bathrobes and pajamas, 7 
)- tapebound transparent merchandise containers in smart 
d colors are particularly adapted to gift-packaging with a 
y strong sales appeal to women who do the bulk of gift- 
e buying in the men’s wear field. 


Infant's wear is a receptive field for the re-use appeal 


e of flexible, transparent containers. No merchandise 
A demands cleanliness more. (Continued on page 100) 
mn 


G. A transparent case for a dish towel may be re-used to keep 

















1g food fresh in the refrigerator. @. Bathinette baby bath table, k ' 
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Orchid Tube 


An inch-deep plastic closure cap is the striking feature 
of this new luxury gift shampoo by the House of Lechler. 
The cap conceals the shoulder of the tube which is 
housed in a set-up box with rigid transparent hood. 

The solid cap is purple catalin, ground so that it meets 
the shoulder even with the circumference of the tube. 
Heretofore, closure caps of this type have been hol- 
lowed out, but for a cap as deep as this one, the hol- 
lowed-out treatment looked cheap for luxury shampoo. 

The name, Orkid—spelled with a “k’’—was chosen 
for the symbolic association of the flower with glamor 
and luxury. To decorate the 7 by 1/2 in. tube an or- 
chid design in water color was used. This was litho- 
graphed in ten variations of lavender on a cream- 
colored enamel background. On the reverse side direc- 
tions are given for use. The tube has a blind opening 
to assure protection and secure the cap firmly. 

Credit: cap closures by Fontaine Products Corp. 
Plastic material by Catalin Corp. Collapsible tubes by 
Victor Metal Products Corp. Transparent set-up 
boxes by Allvue Container Inc. Designed by Robert 
E. Lee. 





Wrigley Replaces Foil 


The many tons of aluminum that had been earmarked 
for Wrigley’s chewing gum wrappers are now available 
for airplane wings. In a matter of days after the time 
the company turned over its supply of 500,000 lbs. of 
aluminum ingots to the Government, the Doublemint 
chewing gum package was entirely revised. 

Not only has the aluminum foil wrapper on the sticks 
been replaced by waxed glassine paper in a pale green 
color, but the package has been re-designed and simpli- 
fied. The outer wrap is a matching shade of this new 
cool green. The familiar gold border has been elimi- 
nated. The sprigs of mint which decorate the front of 
the wrap on either side of the trade name, have been 
reduced to two in number and accentuated in color. 
The trade name has grown in size and deepened in hue. 

The sticks of gum will be afforded the same protec- 
tion by the waxed paper as by the former foil. Wrig- 
ley’s Spearmint has already been wrapped in wax paper. 

Juicy Fruit will also soon appear in a new wax paper 
wrap. Eventually aluminum foil will be entirely 
eliminated and the complete Wrigley line will be 
“packaged for defense” in non-essential materials. 
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Alcales New Labels 


Thoughtful design did not stop with the “hand-grip” 
bottle for rubbing alcohol, adopted in 1937 by the 
Abbott Laboratories. To conform with the Internal 
Revenue Code (Labeling and Sale of Rubbing Alcohol 
Compound), the label had to be changed to carry the 
phrase “Rubbing Alcohol Compound” in type of equal 
size to that of the trade name. An oval label was 
cleverly designed in which the trade name and the com- 
pound name followed the circumference. The required 
caution notice was affixed to the back of the bottle. 

At time of sale, the registered pharmacist is required 
to stamp across the brand label in contrasting colors, 
his name and the address of the retail drug store where 
the sale is made. To make this possible it was necessary 
to discard the varnish finish used on the Alcolo labels 
and substitute an alcohol-proof ink. 

The two kinds of Alcolo are distinguished by different 
colored borders on the new pale blue labels. Alcolo 
Scented has a black border circling the yellow inner 
border. Alcolo Unscented has a maroon outer border. 

Credit: Label designed by Harry Farrell. Printed 
by National Office Supply Co. 


























Radio Perfume Box 


A perfume box that looks like a miniature radio has just 
been adopted by Millerand, Inc. Like many real 
radios, it is molded of cellulose acetate and is available 
in blue, green, ivory, orchid or pink combined with a 
black base. The company has used plastics to produce 
a novelty item in the dollar price range. The wear and 
warp resistant quality of the material will insure good 
service. The material’s high clarity insures beauty. 

Called a new “‘scent-sation in the air,” the product is 
named “Rhapsody.” The user is asked to “dial to her 
favorite scent” with a twist of the plastic knob. 

The colored top of the box is hinged to the base at 
the back and catches in front with the dial-knob. On 
the front of the box, a radio dial has been simulated 
with embossed gold-foil paper. When the dial-knob 
has been twisted, the box opens to reveal a perfume bar. 
A mirror at the back reflects the three bettles of per- 
fume in front. The perfumes are Gardenia, Bouquet 
and Crepe. The case is designed for re-use as a trinket, 
jewelry or cigarette box. 

Credit: Plastic material by Tennessee Eastman 
Corp. Molded by Columbus Plastics Products. 
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Sustaining surprises 





plastic topper seems very masculine for such a 
feminine accessory as a manicure case, but some- 
limes the novelty element outpulls feminine ap- 

peal. Record sales of “high hat” produced by North- 
eastern Products, Inc., prove this point. Novelties are 
the life blood of this company which has further estab- 
lished its reputation for packaging surprises this year. 
In addition to “high hat” they have introduced two 
others: a bell-shaped manicure box designed for the 
Christmas trade and a new swing tab nail polish bottle, 
one of the newest of the “see-it-on-the-hand-before-you- 
buy” devices for selecting polish shades. 

Northeastern has wood, silk and velvet boxes, but 
each year they offer an unusual new plastic manicure 
box to stimulate sales. They seldom use both plas- 
lic Containers a second year and they always try to in- 
corporate re-use features. Both the “high hat” and 
the bell packages were designed for re-use as cigarette 
containers, Jewelry boxes or powder containers. They 
say that increased sales always justify the investment 
in new plastic molds each year. 

The “high hat” looks like a one-piece replica of the 
real thing and retails in the dollar price range. Lt re- 


Top A bright plastic bell which lifts from its base to 


uncover two bottles of polish. It was cast with a four 
cavity mold, while a similar mold was required for the base 
Above The “‘sway”’ cap polish bottle enables a buyer to 
try the actual color of the polish on her nail before she 
makes her choice. When the tab swings back into place 
it fits neatly over the top of the cap (right), so that the 
colored closures can be easily seen in display racks and 
on counter bins Bottom opposite page—-A shiny topper 
opens on a hinge to reveal manicure preparations 
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quires two four-cavily molds, one complete mold for the 
rim and the other for the top. Molds are heated elec- 
trically and the heat is thermostatically controlled so 
that it is constant. Press is semi-automatic. The time 
of cure is controlled by an automatic timer so that all 
cycles are the same. Motds are hand scrubbed and 
chrome plated for finish. The hinge holds the rim to 
the top of the hat in this manner: a dovetailed slot is 
molded in both the top and bottom half; the hinge has 
saw-tooth sides and is made oversize so that it bows 
when pushed into the slot; the hinges are put into place 
with a little hand fixture and, once in position, they do 
not come apart. Two bottles of nail polish, a bottle 
of cuticle oil and one of remover rest in slots in the base 
of the brim and are covered by the top of the hat when 
it is closed. 

The bell package is in the 50-cent) price bracket. 
The bell top of red or green plastic is set on a molded 
platform of black, which holds two bottles of nail 
preparations. The ring on the top of the bell is ma- 
chined from cast phenolic resin and a metal slip snaps 
it to the bell top. Two four-cavity molds are re- 
quired, one for the bell, the other for the bottom. 
Semi-automatic type moids of high luster finish are used 
and then chrome plated. 

ver since a manufacturer discovered the merchan- 
dising value of a package device which would allow the 
customer to see the effeet of the nail polish shade on her 
finger before she buys, the entire manicure industry 
has been working to perfect similar devices. In some 
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instances the cap has been used for this merchandising 
feature. In others, the “‘see-it-on-your-hand” device 
has been incorporated either in the labeling or on the 
bottle. The advantage of the cap treatment is its 
visibility when placed in the bins of syndicated stores 
and in display racks on drug counters. 

The new Northeastern swing tab nail polish bottle 
with the “sway” cap combines a more realistic effect 
on the hand with the previously proven counter dis- 
play advantages. [t is so simple to apply the “sway” 
cap that it speaks for its own effectiveness. 

The user swings the nail-shaped tab on the top of 
each cap into place over her nail to choose the desired 
shade of polish. Each color tab corresponds with the 
shade of polish in the bottle. The “sway” nail polish 
container boasts 12 new shades. The plastic closure is 
made in an electrically heated mold with thermostat 
control. The molding is done in a press of 50-ton capac- 
ity where the mold has 90 cavities and chrome finish 
on both plungers and cavities. The fingernail tab is of 
acetate. A slight undercut is molded in the hole of the 
closure so that the stem of the tab clicks into place. 

Combine novelty and value, add a generous dash of 
ingenuity and you'll have a surprising sales boost. 
That seems to be the successful packaging formula fol- 
lowed by Northeastern Products, Ine. 


Credit: Plastic materials by Bakelile Corp., Plaskon Co., Ine., 
Catalin Corp... Carbide & Carbon Chemicals Co. Molded by 
Terkelsen Machine Co. Bottles by J.T. & A. Hamilton Co. 































o you remember way back when you bought old- 
D fashioned mint lozenges in bulk> There is still 

a very large bulk sale for them, but by far the 
greater volume is now sold in packaged form. 

The consumer, exercising the indisputable preroga- 
tive (“the customer is always right”), has recently been 
able to bring about an important change in the packag- 
ing of Necco’s Chase and Canada Mints. 

These confections were first packaged in a “boat” 
with a plain transparent cellulose wrap to which a 
brand sticker was affixed. This step increased the 
volume of sales so much that soon it was possible to 
give the consumer four more lozenges. In this second 
package, the “boat” was retained, but instead of being 
plain it was printed, then wrapped in a cellulose sheet. 

Consumer complaints commenced to filter in. When 
the package was opened, consumers said, the loose 
mints wandered all over the pocket or handbag. The 
virgin-white appearance of the snowy mints gave way 
to a somewhat uninviting and bedraggled look—to say 
nothing of the possible acquisition of hitch-hiking germs. 

In the interim, before a radical change was made to 
correct this condition, a package appeared which con- 
sisted of a printed cellulose wrap around the plain 
“boat.” Special package machinery was built to handle 
the operation on a mass production basis, because, de- 
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Complaints bring improvement 


spite the well-founded complaints of consumers about 
the package, the sales volume kept increasing. 

The New England Confectionery Co. determined to 
find a package which would not spill. They adopted a 
folding carton. This was at the complete sacrifice of 
visibility which had proved such a special sales help. 
It was decided to represent the product by means of a 
photographic illustration, in the belief that this 
would replace an actual view of the contents. 

This, however, turned out to be a disappointment. 
The pure white product with its lusterless texture defied 
the camera to catch perspective or contrasts of light and 
shadow. Thus, the technique of an earlier day was 
adopted and a hand-drawn sketch did the trick. 
“The illustration had to be falsified to attain reality.” 

The present carton really represents the fifth step in 
the packaging of Canada and Chase Mints. Originated 
in 1847, these lozenges were cut out by hand as if they 
were little cookies, before Oliver Chase invented a 
lozenge machine. Sold in bulk for many years, they 
were first packaged in 1932. The present package 
was launched late in 1940. Bulk sales have not been 
affected by the packaged product which has built its 
own following and has enjoyed a constant gain in sales 
in spite of relatively little assistance from advertising. 


Credit: Cartons, Forbes Lithograph Co. 


Four steps to consumer satisfaction for 
Necco mint lozenges. Top package, a 
boat with transparent cellulose wrap 
which increased sales so that the com- 
pany gave customer a better value in 
second package by including four more 
lozenges. But after package was 
opened, mints got loose and wandered 
around pockets and handbags. Com- 
pany decided to sacrifice visibility for 
package that wouldn’t spill. They re- 
produced lozenges with photographic 
illustration in third package, but 
camera didn’t catch the contrasts 
(note carefully), so they adopted hand- 


drawn sketch as shown in last picture. 
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r | VHE hand-made package has its place in history and 

culture. There was a time when laboriously shap- 

ing out a clay pot was economical. People had nothing 

better to do, and machinery was not available. 

Not so, today. The hand-made package still plays a 

part where considerations of time and price are not 

" important. But in packaging for mass markets, mass 
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p packaging is imperative. This means the automatic 
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production of set-up boxes, folding and display cartons 
and rigid transparent containers. All of these package 
types are made by machinery at the Burt plant. In fact, 
we have developed our own automatic equipment— 
and built it—to do the job more accurately, faster, more 
economically. That is why the largest packagers have 
learned to rely on us to meet time, price and quality 


schedules. 
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argo needed a new dress. Plain gilt labels 
M printed in black on severe bottles, plain white 

boxes with dark blue printing just didn’t suit 
the “personality” of such a line of dainty cosmetics. 
It did not give them the proper individuality among 
the “four hundred” of the toiletries counter. Further- 
more, they had no family resemblance. The blue and 
white dusting powder box had neither color nor design 
relation to the bottles. 

Elmo Sales Corp., which introduced these products 
in 1938, realized that. they needed not only redesigning, 
but also an attractive decorative motif that would give 
a family package background. New styling would 
furnish pictorial possibilities for the extensive adver- 
tising campaign which Elmo planned to launch on 
Margo preparations for the summer of 1941. 

The before-and-after illustrations show what has 
been done. A very feminine pleated-ribbon motif in 
rosy pink and blue on a dusty pink background was 
selected for all of the packages. This is flexible and 


Below: the new Margo, quickly identifiable by the distinctive 
pleated ribbon design motif which characterizes this new 
family. The color scheme is rosy pink and blue with dusty 
pink combined with white. Right: the old packages which 
looked like poor relations amidst the distinguished ‘‘society”’ 
of the modern cosmetic counter. Note their uninteresting gilt 
labels, severe bottles and unimaginative printing on the boxes. 


MARGO 


EAU DE TOILETTE 





Margo gets family tree 


is used in many variations, combined with white. On 
the dusting powder box it is used as a medallion for 
the top of the lid and for a banding all around the sleeve. 
For the tale, a new product just introduced, the ribbon 
motif is used again as a banding for both top and bottom 
of the tall cardboard shaker container. It edges the 
lid of the sachet box which is dusty pink except for the 
top of the lid. This sachet box contains a four-sided 
bottle with a gold-color metal screw cap. The ribbon 
design bands the new set-up box for the eau de toilette. 
The bottle for this product also has a molded design 
simulating the pleated ribbon design and is made slim- 
waisted for easy gripping. The bottle has a plastic 
ball closure. Even the bottle labels echo the ribbon 
motif across the bottom below the product identification. 


Credit: Designed by C. H. Forsman Co. Bottles, Carr-Lowrey 
Glass Co. Caps, Victor Metal Products Corp. Eau de toilette 
and sachel bores, The Waterbury Paper Bor Co. Taleum powder 
bores, Cross Paper Products Co. Dusting powder bores, EN 
Rowell Co.. Ine. 
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Proouct: Cecile d’Avril ‘‘Bells of Peace ’’ 
Perfume — Hunt Club, Ltd., Rochester, N. Y. 
PACKAGE: Sagamore Paper Box Co., also of 
Rochester—cylinder of slip-over cover and 
disc that holds bottles in position are Clear 


Transparent Eastman Acetate Sheet. 


EASTMAN ACETATE SHEET 


ET PRODUCT into customer's hand 
J and the sale is well started. 
That’s why so many modern package 
designers turn to Eastman Acetate Sheet. 
Employing the Clear Transparent type, 
they produce packages that not only 
protect the contents from handling—but 
so effectively catch the customer's eye 
that she can’t resist close inspection. 
If your packages aren't getting into 
customers’ hands as often as you'd like, 
investigate Eastman Acetate Sheet. 
Versatile, durable, Eastman Acetate 
Sheet fits into almost any package design. 
The Clear Transparent type can be made 
into rigid containers that show every de- 
tail of the contents to perfection 
or it can be combined with the Matte 
Translucent and the Colored Translucent 
types, paper, wood, molded plastics, or 
other materials, to give just the desired 
visibility. The Matte Translucent and 
the Colored Translucent types provide 
both unique and decorative effects in 


A PACKAGE IN 
THE HAND IS 
WORTH TWO 
ON THE SHELF 


the package . . . and in displays, as well. 

Let us send you samples of the type, 
thickness, and dimensions you need to 
try it, or the names of fabricators near 
you.... Eastman Kodak Co., Chemical 
Sales Division, Rochester, N. Y. 


Specifications and Fabrication Data 


Eastman Acetate Sheet is available in rolls up to 
40” in width and any convenient length, and in 
standard- and cut-to-size sheets. Clear Transparent 
type is furnished in thicknesses up to .020"; Matte 
Translucent type (matte surface one side) in thick- 
nesses .003” to .010”, Colored Translucent type 
(pigment coated one side) in thicknesses .003” and 
.005”—in a wide range of light-fast pastel shades. 
All three types of Eastman Acetate Sheet can be 
scored, folded, pleated, fluted, molded, drawn . . . 
take printing inks without wrinkling...can be 
sewed, crimped, stapled . . . cement with an un- 
vielding bond . . . do not crack or shatter. 
e e e 


Brancu Orrices: New York, Eastman Kodak Company, 3 

Hudson Street; Chicago, Eastman Kodak Company, 1727 
Indiana Avenue. Pactric Coast Distrinutor: Wilson & 
Geo. Meyer & Co.—San Francisco, Federal Reserve Bank 
Building; Los Angeles, 2461 Hunter Street; Seattle, 1020 So. 4th 
Avenue. Canapian Distrisutor: Paper Sales Limited 

Toronto, 11 King Street West; Montreal, Sun Life Building 


Attracts 
«Protects «Sells 








The sandstone being used in construction of the New England Mutual Life Insurance Co. building in 
Boston, Mass., is wrapped individually in cellophane placed over a flat corrugated sheet, then sealed 


with steel straps. Each stone is compact for shipment and is protected from chipping, soiling and exposure 


Shielding sensitive sandstone 


n entire skyscraper in small pieces wrapped in 
cellophane and corrugated board is hard to imag- 
ine, but not impossible! Few of us think of 

sandstone as a perishable product which deserves the 
same protection as delicate glass. Yet for years com- 
panies have been searching for a protective solution to 
the problem of packing sandstone for shipment. They 
are eager to eliminate the losses resulting from chipping 
and soiled delivery. 

The Ohio Cut Stone Division of The Cleveland 
Quarries Co. is carrying on a large scale experiment to 
determine whether corrugated packaging of individual 
pieces is the answer to this industry’s shipping problems. 

This application of corrugated packaging seems very 
unusual. Yet evidence at the cut stone plant indicates 
that corrugated packaging of stone is not only feasible, 
but apparently has many practical advantages. 

The packages are one-piece, full-flap, slotted cor- 
rugated sheets, formed in a wide variety of sizes to fit 
the many different shapes of fabricated stone. These 
packages can, of course, be stored flat. This reduction 
of storage space proves to be a real economy measure. 

To provide extra protection against weather, dirt 
and staining, cellophane is placed over the flat cor- 
rugated sheet, before both are wrapped around the 
stone. Steel straps do a quick, positive sealing job. 


The stone is easy to load into freight cars in these 
unit pieces. The packages are compact and make use 
of nearly every inch of space. They are grouped in 
sizes and shapes which fit closely together and keep 
freight car waste space at a minimum. 

As can be seen in the illustration, the only additional 
packing necessary is a small amount of excelsior to 
cushion load sections and reduce the possibilities of 
shifting. Wood braces set on the floor of the freight 
car support the load and reduce transmission of road 
shocks. Because corrugated packaging insures neater 
loading, the stone is delivered clean. 

At the receiving end, the ease in handling effects 
new labor economies for the contractor. He can un- 
load and sort different pieces of stone by size and shape 
for allocation to a particular job. Because each piece 
is individually packed, it is immune to dirt and in- 
clement weather until the day it is ready to be used. 
Then, with a quick snip of the wire cutters, the package 
is open and the stone is ready to be set in place. 

This corrugated-packed sandstone is being used for 
interior decoration of a new building being erected in 
Boston, Mass., by the Turner Construction Co. for the 
New England Mutual Life Insurance Co. <A careful 
record is being kept to determine all advantages. 


Credit: Corrugated packaging by The Hinde & Dauch Paper Co. 
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/OLORFULLY DECORATED 
METAL PACKAGES IN ALL 
JHAPES AND SIZES TO 
TELP YOU SELL MORE 
MERCHANDISE TO THE 


WOMEN AMERICA 
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Band HA. Counter sales jumped when C. E. Jamieson & Co. took their cod liver oil capsules out of the box at 


right and put them in the cellophane-windowed display carton at left. 


2and 2A. Another smart move was the new 


combination fibre and glass container for seltzer tablets and a double-quantity economy offer of the same product in 


a folding carton. $8 and A. Aspirin came out of glass and went into a fibre can with special slide closure 


Counter punch for drugs 


he more headaches you have in devising a new 
package, the more probability for success in the 
end,” says C. E. Jamieson, president of the De- 
troit pharmaceutical house which bears his name. Since 
1925, his company, a comparative infant in the drug 
industry, has packaged hundreds of successful products. 

Continuing in the depths of a depression in an in- 
dustry so highly competitive that long-established firms 
were puzzled about what to do next, C. KE. Jamieson & 
Co. had no illusions. They knew from the start that to 
survive they must use all the ingenuity at their com- 
mand. Packaging was one of their paramount con- 
cerns. Today they can point over and over again to 
examples of increased sales which have resulted because 
of this constant study. 

Several items have been selected from their line to 
show how they tackle their package problems. One of 
these is a box of cod liver oil capsules. Originally these 
were packed in units of 24 capsules. Sales were not up 


to expectations. The company went to retail stores to 
find out why. Consumers were buying larger quanti- 
ties. Jamieson put up 100 capsules to a package and 
sales jumped. Later they added a cellophane window 
and more display copy to the box. Sales jumped again 
because consumers liked the pack in which they could 
see the capsules on the druggists’ counters. 

A second example is this company’s old and new unit 
for aspirin tablets. Competition in this product was 
exceptionally keen and prices were cut to the bone. 
This necessitated a package that would cost less yet be 
practical and attractive. Up to this time the Jamieson 
tablets had been packaged in glass. The company de- 
vised a new rectangular fibre container with metal top 
and bottom and a special slide opening. They were 
able to produce this at a considerable saving. Within a 
short time after its adoption they sold more than half a 
million of these packages. 

“Vres,”’ effervescent seltzer (Continued on page 94) 
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Good Reasons 
for Carding with Staples 

Today’s packaging trend shows a wide 
increase in the use of the stapling method 
for point-of-sale display cards. Various 
reasons behind the trend can be illustrated 
as follows: 

Case A—wants to give a small product 

greater display and sales appeal. 
Staples make neater displays, 
do not detract from the selling 
message. 

Case B—wants to encourage retailers to 
show product where it can be 
picked up and looked over by 
customers, without fear of pil- 
fering or damage from rough 
handling. Staples hold — the 
product securely to a card. 

Case C-—wants to display multiple items 
or related products, composed 
into one convenient unit’ of 
sale, and at the same time leave 
space for complete instructions 
or selling message. Staples can 
be applied in a variety of ways, 
and always inconspicuously. 

In line with these requirements, the search 
for the best stapling method leads toward 
“Bostitching.”” a name applied to the stap- 
ling performed by today’s most modern 
and varied line of stapling machines. 
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Glass bottles safely fastened to striking display 
card by Bostitching—a constant invitation 
to a sale. 


Why Bostitching? 

Speed lowers costs. Fast machines, easy 
to operate by foot or motor drive, often 
increase hourly production more than 50%, 
with a corresponding decrease in costs. 

(ecuracy means safely. ven delicate 
glass containers (see cut above) can be se- 
curely ““Bostitched” by machine without 
danger of breakage. Hand methods, as 
well as being much slower, are more apt 
to cause a high percentage of damaged 
goods. 

Liberal purchase plans. With nearly 800 
machines to choose from, and more than 300 
representatives specializing in fastening 
problems, Bostitch can provide exactly the 
right equipment for your present needs; 
then will trade this in for larger, faster 
equipment as your production grows. You 
may also install this money-saving equip- 
ment at once on rental or budget payments, 
at minimum expense and no risk. 

For further information, get in touch with 
a Bostitch representative (there is one in 
more than 100 U. S., Canadian and other 
cities) or write Bostitch, 56 Division Street, 
Kast Greenwich, R. I. 

Advertisement 
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|] ‘We've got to make it easy 
for a Kid to assemble”’ 


said our Manufacturing 

on. Department. The best way 

“iis. proved to be to fasten the 

7 kite sticks with a_ single 

staple where they cross. Any 

boy, by attaching strings to 

the ends, can put the kite to- 

gether—strong enough to 

take off and land in almost 
any wind. 





2 **We've got to package it 
economically and ship it 
safely”’ 

said our Shipping De- 


— partment. That single staple 
Df @- solved their problem, too. 


- TF 7 
~< SS Placed diagonally across both 
o> sticks, it allows them to fold 
2) > 


together and to open at right 
angles. The sticks are 
packed in one straight line 
safe, neat, economical—and 
the kite, being already partially assembled, 
is so much easier to sell! 


BOSTITCHING 




































got around 


2 problems 


Suprisingly convenient and economical er- 


fras are often obtainable by “Bostitching” 


may give vou 


extra 





56 Division St.. 


advantages 


which means using the right machine and the 
eract size and kind of staple to get the most 
efficient fastening results. 
titch machines available on liberal trade-in, 
rental and budget plans. 


Kasy-to-operate Bos- 


Write BOSTITCH, 


Kast Greenwich, R. L.. or 
Bostitch-Canada, Ltd., Montreal. 





SEND FOR FREE FOLDER, 
“BOSTITCH FASTENS IT BETTER WITH WIRE” OR 
“THE MODERN CARDING METHOD”—write today! 
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IN ONE FASTENING METHOD 
















Thrifty use of plastics 

















Five transparent vinyl tubes housing cigarette holders and pipe cleaners fit snugly into a drawn base 
of vinyl. A rigid transparent hood fits over the base. This treatment illustrates how awkward 
to-handle merchandise in the low-price range may be enhanced by thoughtful use of plastics. 


t’s always difficult to dress up low-price merchandise 
in a package that doesn’t cost too much. When you 
add to this the problem of several awkward-to- 

handle items in one unit, you really have a brain teaser. 

The Kenilworth Pipe Co. of Chicago finds an inter- 

esting all-plastic solution to such a situation. The 
completed unit for this company’s Ken “‘Sof-Bit” ciga- 
rette holders has a drawn plastic base of vinyl with a 
rigid transparent hood. Five oval transparent vinyl 
tubes—four housing the plastic cigarette holders and 
the fifth some bright-colored pipe cleaners —fit snugly 
into the formed base. Over the plastic base, the trans- 


parent hood encloses the five tubes. Each tube is 








capped with red transparent acetate. For identification, 
the name of the product is printed in white on the 
transparent hood and the word “Ken” on top of each 
of the five caps. 

The use of this vinyl sheeting has distinct advan- 
tages in this case. It is economical because it permits 
the base to be drawn by means of an inexpensive brass 
die in one operation. The complete formation pro- 
vides indentures into which the five tubes fit securely. 

Chief considerations in the development of the pack- 
age were: first, to enhance the merchandise; second, to 
create a sanitary container in keeping with the product; 
third, to appeal to feminine consumers. 

The use of transparent materials accomplished the 
first two, since these provided an attractive package 
with counter display appeal as well as a cleanly appear- 
ance. The individual tubes were decidedly feminine 
since they were about the size of lipsticks and con- 
venient for the purse. 

Selection of a dusty blue vinyl sheeting provides a 
neutral color that does not detract from the assorted 
high colors of the tips and pipe cleaners. 

Credit: Designed and fabricated by Parfait Powder Puff Co., 


Inc. Vinyl sheeting by Carbide & Carbon Chemicals Corp. 
Acetate sheeting by Eastman Kodak Co. 


30 MODERN PACKAGING 


ao 





SYLVANIA cellophane is the 


5 Original | . 
” j modern touchstone, transforming 


Reading 


‘ 
= 


. 


ae the drab products of our machine 
$ y ~et ¥ 


age into sparklingly desirable 
merchandise. Whether it be foods 
or textiles or tools, SYLVANIA 


cellophane protects and beauti- 





fies everything it wraps. Modern 
merchandisers turn more and 
more to SYLVANIA cellophane 
to give their products important 


sales appeal. Write for samples. 


Copr. 1941, Sylvania Ind. Corp. 


SYLVANIA INDUSTRIAL CORPORATION 
Executive and Sales Offices: 122 E. 42nd Street, New York Works: Fredericksburg, Va. 
Branches or Representatives: Ja Pacific Coast 
ATLANTA, GA..... 78 Marietta Street A, : Blake, Mofht & Towne 
BOSTON, MASS., 201 Devonshire St. | AN \A Offices & Warehouses in Principal Cities 
CHICAGO, ILL., 427 W. Randolph St. \SY LY. ; y Canada: 
DALLAS, TEX. 812 Santa Fe Building s . Victoria Paper & Twine Co, Ltd. 


PHILA., PA... 260 South Broad Street oe Sd Toronto, Montreal, Halifax 


/ 


““SYLVANIA. IS A REGISTERED TRADE MARK FOR CELLULOSE PRODUCTS MANUFACTURED BY SYLVANIA INDUSTRIAL CORPORATION 
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FOR THE DURATION 





For weeks, Modern Packaging has been collecting information for this review of 
current developments about materials, methods and policies in the packaging field. 
This article, we believe, is a digest which will enable readers to draw important 
conclusions and make direct applications to their own particular business needs. 


future, it is the unusual business. Most Americans 
have abandoned the hope of following accustomed 
paths for the duration, although there is “a stunning 
lack of realism,” on the part of many, according to 
Robert W. Horton of the Office for Emergency Manage- 
ment (OEM). In the blunt words of a purchasing 
agent who, for years, has bought enormous quantities 
of packaging materials, “Some people won't wake up 
until they get a good sock in the nose.” 
\dministration leaders are at least partly responsible 
for this lack of realization. They have reluctantly 
and tardily assumed leadership, even though plainly 
they may have sensed the emergency. Of late, they 
have been more frank. From a spokesman for the 
Office of Production Management came the blunt, 
flat answer “No!” to the question, “Are we progressing 


[ your business is as usual now, or for an indefinite 


fast enough?” The tendency to use “whitewash” is 
fortunately disappearing. In like mood, business men 
themselves are discounting public utterances unless 
they are authenticated by factual material. “La 
Gloire” is dead. Today we are hard-headed. 

The business man’s lack of realization is understand- 
able. He is undergoing a complete reversal of his 
standard of values. Trained to thrift, economy and 
productive activity, it appalls him to learn that the 
cost of firing a single 16-in. shell would pay his secre- 
tary’s salary for a year and that the cost of a modern 
battleship is about twice the annual net income of the 
New York Telephone Co. 

The dislocations all stem from the fact that planes 
and tanks and implements of warfare require the same 
materials and labor as do farm machinery and packag- 
ing equipment. ‘Starting from scratch,” said Donald 
MI. Nelson of the OPM, “we had to build a great muni- 
tions industry.” Most of us will admit that is of prime 
importance; most of us feel that more shortages are 
in the offing. The question comes to this: How are 
we in packaging to adapt ourselves to present needs? 








From the viewpoint of the consumer, the very na- 
ture of war imposes a limitation on normal consump- 
tion, yet the general public has little conception of the 
completeness of the revolution which we are experienc- 
ing. A release from the OEM definitely states, “As 
far as consumer goods generally are concerned, there 
is no reason to fear any serious shortages or restric- 
tions.” And specific figures on sugar, for example, 
indicate a very comfortable situation. At the same 
time, consumers are advised that “living as usual,” like 
“business as usual,” is out of the picture for the time 
being. In Donald M. Nelson’s speech to the American 
Association of University Women, he admonished the 
ordinary citizen to bear a full share of the load by 
exercising a good deal of self restraint while the emer- 
gency is on, specifically pointing out that “it is up to 
the consumer to refrain from ‘scare buying’. . .““the 
consumer must avoid hoarding” ... and “should be 
fairly hardboiled about paying increased prices.” 

\ timely bit of advice comes from Leo M. Cherne, 
Executive Secretary of the Research Institute of 
America. “The Department of the Consumer (in the 
Defense Advisory Commission appointed in May 1940) 
has been rather ineffectual—it isn’t in the cards to 
expect anything else now. But-—-you’d better con- 
tinue your service for the consumer.” 

Economy, in the opinion of Mr. Cherne, is likely to 
be manifested by eliminating the frills in packaging. 
“Products during war days don’t need fancy packag- 
ing. You don’t wrap bullets in cellophane and ribbon. 
Merchandising practices will be influenced by package 
changes such as the wider use of glass. Excessive 
brands and unnecessary style variations will be re- 
duced, as will superfluous containers and wrappers 
which have no place in a full-blown national defense 
economy. Economy in packaging may also be sought 
by increasing the number of units per package.” 

The basic thought of economy is guiding the package 
planning of the New England Confectionery Co. Said 
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Buying new furniture by the canful becomes a habit with many home-makers once they 









try Lucas 4-Hour Varnish! 


Naturally, a varnish which dries into a hard, protecting finish so quickly needs the fullest 
possible protection on its way from the manufacturer to the home. 


John Lucas & Company, Inc., of Philadelphia, has found Crown Cans (perfectly sealed 
with Williams KORK-N-SEAL caps) ideal containers for Lucas 4-Hour Varnish .. . assur- 
ing its arrival at the scene of the job in the same perfect condition in which it left the factory. 


Whatever your product may be, Crown stands ready to work with you and for you to devise 





and perfect the container which best fits your specific requirements. 


CROWN CAN COMPANY, PHILADELPHIA, PA., Division of Crown Cork and Seal Com- 
pany, Baltimore - St. Louis - Houston - Madison - Orlando - Fort Wayne - Nebraska City 


WN Can 
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Vice President H. R. Chapman, “I am not criticizing 
redesign or dress-up or the introduction of new pack- 
ages, but in recent years the practice has developed 
in our industry, as well as in many others, for retailers 
to want something different in order to present the 
same item for sale in another way. The result has been 
that we are cluttered up with a variety of packings 
which could just as well be reduced in number without 
affecting the sales. This would cut down inventory of 
packings and make cost savings.” 





“Another shrewd packager who prefers to have his 
name withheld from print said, “In spite of attempts 
to control prices our packaging materials are all going 
to go higher. Our company can’t very well pass in- 
creased costs on to our consumers; we must cut down 
our packaging expense by reducing unnecessary ele- 
ments, substituting less expensive materials, possibly 
cutting down the number of colors in some designs. 
In some cases perhaps we'll have to reduce the quantity, 
but we must economize.” 

Today business is thoroughly familiar with the 
Priorities Critical List by which both raw materials 
and finished products have been allocated for defense 
activities. Most dramatic of these is aluminum in 
cutting across consumer, industrial and merchandising 
needs. Tin is a close second. Cork, borax and boric 
acid were added to the list early in June. Control of 
copper, steel, zinc and many other metals is tightening. 

As a result, foils and most foil papers are virtually 
withdrawn from packaging uses for the time being, 
though substitutes are developing rapidly, as will be 
enumerated shortly. 

The tin problem is not so easily solved. Though we 
consume half the world production of tin, none is 
produced in our country. Our supply is water-borne; 
90 per cent comes from the Straits Settlements and the 
Dutch East Indies. 

To prevent serious tin shortages from developing, 
the OPM early in May called upon can manufacturers 
to make a 10 per cent reduction in the tin coating of 
most cans. At that time there was a 14 months’ 
supply in the country. It is expected that this reduc- 
tion will result in approximate savings of 17 per cent 
in the amount of tin consumed by the container indus- 
try. No reduction is expected to be made on con- 
tainers for many fruits and vegetables. Can manu- 
facturers were asked to adopt the following conserva- 
tion measures: 

“1. For most types of tin cans use tin plate with a 
tin coating weighing 1.35 lbs. per base box instead of 


(A base box is 112 sheets of 

tin plate 14 in. by 20 in., or the equivalent.) The 

manufacturers may continue to use 1.5 plate for con- 

tainers designed for certain packs, which were listed. 
“9 


1.5 lbs. as at present. 


Substitute terneplate for tin-coated containers 
wherever feasible. Terneplate is made of tin and lead 
and requires less tin than tin plate. Terneplate is 
already being substituted for tin plate in many types 
of paint cans. 

“3. Use black plate instead of terneplate wherever 
terne or tin coatings are not required. Black plate is 
plain uncoated sheet steel. It is already being used for 
the sides of some containers, such as oil cans.” 

Collapsible tube makers have been requested to 
effect a reduction of approximately 70 per cent of the 
tin now used in the manufacture of tubes for shaving 
preparations, paints and adhesives. Such a saving, 
according to John D. Biggers, Director of Production, 
OPM, would amount to about 1,000 tons annually. 
The Government news release on the subject stated: 

“In letters to members of the industry Mr. Biggers 
asked that tin-coated tubes known to the trade as ‘10 
per cent tin-coated,’ or tin alloys in which the total 
over-all usage of tin would not exceed 15 per cent, be 
substituted for 100 per cent tin tubes now manufac- 
tured as containers for shaving preparations, paints and 
adhesives. This substitution will apply as well to tubes 
for the same purpose formerly fabricated of aluminum. 

“The manufacturers were requested to continue the 
specified measures through the present emergency or 
until notified to the contrary by the OPM. 

“They were told that one-third of their production 
of collapsible tubes for shaving preparations, paints 
and adhesives should comply with OPM’s request by 
July 1, 1941, two-thirds by August 1, 1941 and all of it 
by September 1, 1941. 

“As other conservation measure may be necessary,” 
the letter said, “it is suggested that you give considera- 
tion to means of effecting other savings of tin.”’ 








If more acute shortages develop, it is possible that 
nationwide drives will be conducted among the general 
public to collect scrap metals. Experimental drives are 
being conducted in Dane County, Wisc., and in Henrico 
County, Va., in which counties are the State Capitals. 
The present situation does not indicate a drive for 
salvaging tin, but, although cost of collection and 
recovery is high, that may come. 

D. C. Everest, President of the Marathon Paper 
Mills, speaking before the National Confectioners Assn., 
reminded that convention that foil for candy packaging 
for at least another year and a half seems entirely out 
of the picture. A similar situation, he pointed out, 
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ackaging Protection! 


B, “all set’’ we mean always prepared with machines, 
materials and man-power to meet the food industries’ needs for high-efficiency 
protection papers ... also, we can truthfully boast a genuine “all out” dispo- 
sition to render superlative service. Preparedness of long standing, explains 
our present ample material inventories and completely modern mechanical 
equipment. Furthermore, each day finds us actively building and expanding for 
the greater needs of the tomorrows to come. Even though “busier than bees”, 
our extensive resources are at the Nation’s and your individual command. 





Genuine Greaseproof Laminated Greaseproof Papers Cracker Box Liners Wax Laminated Glassine 
Laminated Frozen Food Wrappings Lard and Shortening Liners Greaseproof Innerwraps Opaque Label & Bag Glassine 
Confectionery Papers Bakery Product Wraps Glassine Papers, Plain, Colored Packing Industry Wrappings— 
Cereal Wrapping Papers Coffee Bag Papers and Embossed and Specialties to order 
RHINELANDER PAPER COMPANY = RHINELANDER, WISCONSIN 
CHICAGO NEW YORK LOS ANGELES MINNEAPOLIS 
228 N, LaSalle St. 41 Park Row 117 West Ninth Street 713 Pence Building 
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seems to be developing in highly glazed and coated 
papers unless some way is found to augment the pro- 
duction of formaldehyde and casein. Waxed papers, 
he predicted, would continue to be available, although 
users might have to be satisfied with an unbleached 
sheet because of the temporary shortage of chlorine for 
bleaching purposes. The only problem Mr. Everest 
saw in connection with cartons and shipping cases was 
a matter of delays in getting supplies. 





While as a general thing purchasing agents are asked 
by the Government to hold inventories down, a not- 
able exception is made in the case of coal. Purchase 
and storage between now and October of as much coal 
as practicable will aid materially in avoiding a trans- 
portation shortage. On the other hand, speculative 
purchases and hoarding of scarcer materials will not 
only aggravate shortages, but will necessitate the fix- 
ing of prices and the establishment of more rigid 
Government controls. The Government hopes that 
voluntary cooperation and the adoption of an “honor 
system” will obviate the need for “cracking down.” 

What materials are available in the packaging field 
to take the place of those on the restricted lists? 

“Tt would be the part of wisdom for you,” said John 
H. Morton of OPM to the Purchasing Agents of New 
York, “to try to develop adequate substitutes before 
you are forced to make changes without adequate 
preparation. Try to make broad jumps in your sub- 
stitution. Be sure that you do not adopt as a substitute 
some metal or product which is only going to be avail- 
able in sufficient quantities for a relatively short time.” 

Numerous substitutes have appeared-—and some bid 
fair to disappear as quickly because that principle was 
disregarded. Fortunately, no shortage looms in re- 
spect to pulp. Production for the current year is ex- 
pected to exceed last year by half a million tons with 
present facilities and the facilities are being enlarged. 
Defense activities plus normal consumption will ab- 
sorb the full output; delays may occur and perhaps 
interchanges of grades may be necessitated, according 
to H. Kennedy McCook of OPM’s Priorities Division, 
but the supply will be adequate. From this it might 
appear safe to. plan on using various forms of paper 
materials as far as possible. 

Manufacturers and suppliers of materials, we learn, 
are offering products such as the following :* 

1. Sheeting to substitute for the metallic foils, con- 
sisting of an acetate sheet formulated with the inclusion 

* Readers who are interested in any of the materials listed may obtain fur- 


ther information by writing to Modern Packaging, mentioning the particular 
item by number. 


of only a few per cent of aluminum or bronze pigment. 

2. Aspecial,tough, weather-resistant board, intended 
to substitute for metal in outdoor signs on which litho- 
graphed material may be mounted and treated with a 
water-proof sealing. 

3. A substance for protective coating by the thermo- 
plastic method with a melting point range from 125° F. 
to 180° F. Can be filled with products to withstand 
temperatures within this range. 

1. Aclear, transparent plastic sheeting of toughness, 
flexibility and ductility. Suited for rigid transparent 
containers and sales displays. Claimed to be odorless, 
tasteless, non-toxic; slow burning: does not warp or 
crack on storage. 

5. Cork-like sheet made from a parchment base; 
indissoluble in water; claimed to be stronger wet than 
dry: cork design printed with odorless, tasteless and 
harmless inks. 

6. A foil substitute now available in silver, soon in 
gold, red, green and dark blue. In many cases has been 
satisfactorily substituted for foils, including successful 
handling on some types of wrapping machines. 

7. Closures developed from phenolic molding ma- 
terial, combining durability and attractive metallic 
luster. Available in many forms and metallic finishes. 

8. A plastic finish material formed from a highly 
calendered, clay coated board, sized; to which a small 
portion of aluminum powder compound is applied, over 
which is coating of clear or colored plastic. 

9. A so-called “composition metal” composed of 
lead and tin, capable of being applied to paper almost 
as effectively and durably as aluminum. (Cannot be 
used for direct packaging of foods.) 


ATW tt 


Certain specific instances of substitutions may be of 
interest. The following are typical in showing trends: 

10. Drano (Dracket Products Co.) as now packaged, 
comes in a can of which the top is tin coated; formerly 
of lacquered black iron, it was changed to make for 
easier opening. “It would not be any serious hardship 
for us to go back to lacquered iron, which might become 
necessary,” said this company’s spokesman. 

11. Snow King Baking Powder (General Foods) 
some time ago changed over to a fibre can with a 
specially sealed paper label on a basis which was more 
or less experimental. Experiment, successful from 
standpoint of handling and economy, now proves in 
line with shortage situation. 

12. Richard Hudnut, perfumer: “Although we are 
still in the process of evolution, plastics are in some in- 
stances replacing metal.” 

13. “The ‘Junket’ Folks” report experimenting 
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. and the sales appeal of a package is more than 


skin-deep. Container Corporation artists boast a 
proud record of prize-winning and _ sales-winning 
cartons and containers, important innovations in 
color, printing and finishes. But they are the first 
to admit that our chemists, testing laboratories and 
package engineers deserve half the credit. 
Container Corporation’s unique organization, with 


its own sources of raw materials, paper-making and 


package-fabricating facilities, permits an unbiased 
choice of “the one correct package for the job.” 

Are you acquainted with the full scope of Con- 
tainer Corporation’s service? Plants strategically 
located for deliveries. Specialists in every phase of 
packaging. Facilities and experience for solving 
tough problems, creating new materials and designs. 
There’s a Container Corporation office near by—and 


a trained “packaging counselor” at your service. 


CONTAINER CORPORATION OF AMERICA 


CHICAGO, ILLINOIS, AND 21 OTHER STRATEGICALLY LOCATED CITIES 
CORRUGATED AND SOLID-FIBRE SHIPPING CASES «© FOLDING CARTONS 


JULY * 1941 yf 














with substitutes for foils, so far with little satisfaction 
because “aluminum ink is so dull in comparison that 
it is not attractive from the packaging standpoint. 
The only reason we use foil is because of its pro- 
tective quality. It is going to be very difficult to find 
papers which will give the same protection against mois- 
ture vapor.” 

14. Kraft Cheese Co., Chicago: “Philadelphia 
Cream Cheese is our largest: package cheese seller. 
Although the amount of aluminum used on the in- 
dividual package is not large, the annual total is con- 
siderable. We have been happy to cooperate by re- 
placing it with a material not needed for defense.” 

15. MeCormick & Co., Baltimore: ‘The only item 
which has caused us any trouble is aluminum caps. 
We are now contemplating plastic substitutes.” 

16. Standard Brands, Inc., formerly packed their 
Fleischmann’s Fast Rising Dry Yeast (a granular prod- 
uct) ina foil bag. They now pack it in glassine printed 
in aluminum color. On their bouillon cubes also, alu- 
minum foil has been replaced with glassine, with no 
unfavorable reactions from the trade in either case. 

17. Wm. Wrigley, Jr., Co. has eliminated the foil 
wraps on “Doublemint” gum, substituting wax paper. 
The change involved machinery adaptation, but they 
now expect to take the same step with other flavors. 

18. A food manufacturer, conducting experiments 
to determine whether black iron can be used in place 
of tin plate, tells us that while they have no definite 
reports about expense of this substitution, especially 
in packing food products, they believe the results will 
be satisfactory. 

19. A food distributor has replaced a foil envelope 
for a drink powder with a special glassine envelope. 
The package has not suffered either in appearance or 
protective qualities. 

20. A drug sundries manufacturer (a) experiences 
difficulty and delay in obtaining closures of metal and 
certain plastics; suggests possibility of being forced to 
use polystyrene plastics, higher priced, but not now in 
wide general use. (b) Same manufacturer remarks on 
the difficulty of obtaining collapsible tubes, expressing 
the thought that the Government may permit use of 
lead with some protective lacquer for use of tooth 
powder, cosmetics, etc. (c) For tooth powder, plans are 
being made to substitute black plate for tin plate. 
(d) Colored clay-coated cartons and set-up boxes are 
taking the place of gold foil cartons. (e) Liners of 
rubber hydrochloride sheeting are being satisfactorily 
substituted for hard-to-obtain vinyl. 

21. A food producer reports that a motion display, 
all planned and half produced, scheduled for release 
to the trade and fully announced to the internal organi- 
zation, had to be cancelled entirely because the sup- 
plier of the motion unit didn’t anticipate shortages of 
metals when he accepted the order. 

Administrative controls already established for raw 
materials should furnish a guide for what is likely to 
happen in other directions. ‘Voluntary cooperation” 
said Leo M. Cherne, “will help to prevent govern- 


mental cracking down. In price fixing, for instance, 
there are four steps: (1) discussion, (2) cajolement, (3) 
threats, (4) action. Already it has been necessary to 
establish price controls in various commodities because 
those industries manifested unwillingness to cooperate. 
Consequently they virtually invited government action.” 

Interesting in connection with price controls is the 
OPAC’s announcement that nine kraft producers have 
stated a policy of not increasing prices during the bal- 
ance of the current year, hailed by Leon Henderson as 
“an outstanding example of business statesmanship.” 
Elsewhere in this issue you will read of the announce- 
ment of a $5.00 per ton increase in kraft, effective 
July 1. A recent bulletin of the National Retail Dry 
Goods Assn. stated that “store executives are viewing 
with increasing alarm the rapid rise in prices on many 
supplies ... particularly wrapping and packing supplies.” 

As a matter of economic history prices have always 
surged upward at the onslaught of war. Most comment 
heard in the packaging field favors efforts to keep vi- 
cious spirals from developing by means of reasonable 
controls, some examples of which may be seen in re- 
jection by the Government’s Purchases Division of 
bids on canned tomatoes, shoes and coffee which has 
been widely publicized. 








Nor is it likely that other controls afforded by exist- 
ing legislation will be relaxed. “As a matter of fact,” 
wrote Leo M. Cherne, Executive Secretary of The 
Research Institute of America, “a period of national 
emergency frequently intensifies all activities of govern- 
ment, including those devoted to purely peace-time 
objectives. The only exception to this would be an 
instance wherein the particular phase of government 
regulation would interfere with defense objectives. I 
do not see any such conflict in the field covered by the 
Food, Drug and Cosmetic Act, nor do [ foresee any 
decrease in either administrative personnel or appro- 
priations for the enforcement of this act.” 

The soundness of this viewpoint is attested by recent 
reports of the Federal Trade Commission's activity in 
pushing cases involving alleged violations of the Food, 
Drug and Cosmetic Act. The Commission is particu- 
larly vigorous in enforcing misbranding and_ slack- 
filling provisions. 

Transportation difficulties add complications to prob- 
lems of materials shortages, though there are increasing 
instances in which industry and Government are work- 
ing together to handle specific cases. For instance, a 
threatened shortage of natural resins used for paints 
and other protective coatings was recently averted by 
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*"You know the old adage about how figures don’t lie. The funny ~ 
thing about it, it’s not true. You can’t measure a man’s intelli- : 
gence by the size of his skull or his height in centimetres. Pod 


*There’s a qualitative difference between people that no mathe- > 
matician can measure. 


“I've found the same to be true of magazines. You can go into 
the publishing business with a trade directory and a mimeo- 
gtaphing machine. The difference between one publication and 
another, from the advertiser's point of view. can only be 
“measured” by readership. 


“Your circulation figures won't tell you of the anticipation, 
acceptance, reception, readership, reputation a magazine has. 
They won't tell you how long it’s kept on file, how many pass- 
long readers it has. 


“I know, through personal experience and results that Modern | 
Packaging is read by my best customers and prospects. And 
that it is so well thought of, that it arouses interest in fields I ‘ \\ 

hever thought had prospects at all. That's why I've never ~ \ 
missed an issue in 14 years—and that's why it's staying at the a TT 
top of my schedule.” 
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speedy action on the part of OPM’s Division of Pur- 
chases. 
natural resins such as kauri, batu, elemi and damar 
vainly awaited shipping space until through coordina- 
tion on the part of our Maritime Commission and the 
Netherlands Legation in Washington shipping space 
was made available. 

These efforts, of course, are applicable primarily to 
materials required for defense, but non-defense needs 
will probably benefit from such actions as the recent 
successful resistance by OPAC of attempts to increase 
lumber freight rates on the part of steamship companies 
making intercoastal shipments. 

Similarly, non-defense industry is quite likely to 
profit from governmental intervention in labor disputes. 
From a reliable statistical source comes the information 
that during the first four months of 1941 strikes in 
defense industry involved not more than 5 per cent to 
10 per cent of the workers; the same source* predicts 
a decrease in strike trouble due to: 


1. Decreased corporate profits which is the same as 
2. Increased taxation. 

3. Increased urgency of the defense program. 

1. Increased realization of emergency on the part 


of labor and public. 
5. Increased effectiveness of the Mediation Board. 
6. Growing threat of anti-strike legislation. 
7. Government getting tougher by the hour. 


The caution should be added that the decrease of 
strikes in defense industries may not be paralleled in 
non-defense industries. Anti-strike legislation in all 
probability will not apply to non-defense industries, 
nor will mediation apply to non-defense industry. 





For producers of packaged and branded goods, 
looking ahead is a difficult matter. “As to the future,” 
said Philip D. Reed, Senior Consultant to OPM’s 
Priorities Division to the National Association of 
Manufacturers, “it is amply clear that our political, 


* Research Institute of America. 


A considerable accumulation at Singapore of 


social and economic scheme of things after the war will 
resemble neither the 1920’s nor the 1930's. L suspect 
that the war will advance by several decades the 
Twentieth Century trend away from laissez-faire and 
toward economic integration and industry-wide plan- 
ning under government supervision.” 

Whether this prediction materializes or not, it is 
rather startling to learn, according to evidence un- 
covered by the New York Herald Tribune, “that manu- 
facturers in the United States are supplying German 
dealers south of the Rio Grande with products exactly 
the same as those made in Germany in similar boxes 
under exactly the same labels and trade marks.” Ap- 
parently the long-range planning characteristic of Ger- 
man dictatorship is keeping German products alive in 
South America for a resumption after the war of the 
trade which is impossible now because of British con- 
Part of OPM’s plans for the 
future are in the hands of Nelson Rockefeller, coordina- 
tor of commercial and cultural relations between the 
American republics. 


trol of the sea lanes. 





Practical advice of a more tangible character is of- 
fered by Dr. Howard T. Hovde of the Wharton School 
of Finance and Commerce, President of The American 
Marketing Association: “Obsolescence is a factor of 
customer thinking as much as a factor of accounting 
depreciation in factory equipment. Continue to ad- 
vertise judiciously as insurance against loss of custo- 
mers who might forget you during a period in which 
you are oversold. Advertise your wares or services 
fearlessly, factually, against the time when you will 
return to normal production and distribution. Beware 
of the danger of the ‘one-customer’ market which exists 
when the Government becomes a large customer of 
industrial plants . . . All tooling isn’t industrial, all train- 
ing isn’t military. The opportunity is present now to 
retool and retrain for greater marketing and advertis- 
ing efficiency which will serve you well against the time 
that the one-customer governmental buying no longer 
dominates our system and when the world may return 
to a democracy of distribution where we can meet on 
common ground without dictatorial intervention.” 

Acknowledgments: The list ts too long. We cannot possibly 
name all the sources upon which we have drawn for contributions to 
the information and opinion in this article. Much of tt was “off 
the record,” and requests not to publish names have been serupu- 
Viodern 


Packaging, to fulfill its functions, must act as a clearing house, but 


lously observed. But toall we wish to say, “Thank You.” 


must respect confidences, loo. 
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NATIONAL CAN 
The Complete CONTAINER Seruice ! 


TOOLED-UP for the Package demands of Industry . . 
experienced in all the practical essentials..creative in design 
and lithographed display effects..“.NATIONAL CAN” suggests 


its Container Service as a mainspring of product sales. 

















NATIONAL CAN CORPORATION 


EXECUTIVE OFFICES:* 110 EAST 42nd STREET +NEW YORK CITY 
Sales Offices and Plants « NEW YORK CITY +» BALTIMORE + MASPETH, N. Y. + CHICAGO + BOSTON + DETROIT + HAMILTON, OHIO 











YU. 8. patent digest 


This digest includes each month the more important patents which are of 
interest to those who are concerned with packaging materials. Copies of pat- 
ents are available from the U. S. Patent Office, Washington, at 10 cents each. 


Adhesives 


ADHESIVE. P. B. Davidson & J. R. 
Adams (to Old Colony Envelope Co., Inc., 
Westfield, Mass.). U.S. 2,241,700, May 
13. A new adhesive for bonding paper 
and made from partially dextrinized starch 
dispersed in a solution of a volatile acid 
and Urea, and a total of 2 per cent reduc- 


ing sugars. 


Applicators, Daubers 


CONTAINER & APPLIER. A. M. Griffis, 
Youngstown, Ohio. U.S. 2,242,947, May 
20. A container made up of a member of 
cylindrical form with a gasket encircling 
one end. A dauber is attached to this 
member on one side of the gasket. A 
handle makes up the upper end of the gas- 
ket opposite the dauber. This member is 
designed to be received in a cylindrical 
portion of the container with the outer 
periphery of the gasket in contact with the 
inner face of the cylindrical shell. 


Boxes. Cartons & Containers 


CONTAINER. L. B. Leighton & C. J. 
Vogt (to Sandusky Cooperage & Lumber 
Co., St. Louis, Mo.). U. S. 2,242,829, 
May 20. 
ply body member and a multi-ply end 


A container made up of multi- 


member closing one end of the body mem- 
ber. The body member is formed of a con- 
tinuous strip of paper thickness of ma- 
terial wound on itself and forming a wall 
of a predetermined number of plys. The 
end member is formed of a paper-like ma- 
terial which corresponds in number of 
plys to the body member. Integral tabs 
project around the peripheral edge of each 
ply of one of the members and form a 
peripheral series of tabs which project 
between corresponding plys of the other 
member to which it is securely bonded. 


PAPER BOX AND METHOD OF 
MAKING SAME. R. A. Himes, Pied- 
mont, Calif. U. S. 2,243,421, May 27. 
A method for the manufacture of boxes 





from double blanks which are cut and 
creased to form two box blanks, having 
their box bottom forming parts at opposite 
sides of the double blank. Each box blank 
is cut and creased to form hinges which 
connect the side and end walls. The bot- 
tom sections are folded and joined to the 
respective walls. Two of the bottom sec- 


tions have flap extensions connected to an 
end by means of a diagonal crease. The 
folded assembly contains flap extensions 
which engage with respective cooperating 
areas of adjacent assembly, and are bonded 
to the hinges connecting the free edges. 


CARTON CONTAINER. C. W. Hart- 
mann, Lyngby, Denmark. U.S. 2,243,378, 
May 27. A container which is made up of 
a seamless body produced from pressed 
molded fibrous material. The cross section 
of this material increases uniformly from 
one end to the other, and has at the op- 
posite end an integral wall with an aper- 
ature closed by a removable shoulder. A 
disk is adapted to a butt against’ the 
shoulder in closing the container. 


Labels, Seals & Tags 


OVERALL TICKET. M. C. Wilder & 
J. C. Ramsay (to J. C. Penny Co., Ine., a 
corporation of Delaware). U. S. 2,242,- 
736, May 20. A garment having a pocket 
and a paper tag folded on a median trans- 
verse line forming two sectors; one of the 
sectors being again folded back on a line 
intermediate between its outer end and 
the first line of the fold. The tag is ap- 
plied to the pocket with one of the lines 
of the fold on the top edge of the pocket, 
and the other line of the fold in the pocket 
providing one outer depending flap and 
one inner upstanding flap, a portion of 
which is exposed above the pocket edge. 
The overall width of the tag at the first 
line of the fold is the same as that on the 
inside of the pocket. 


Machines 


CUP MAKING MACHINE. HH. Green- 
hill (to Dixie-Vortex Co., Chicago, Il.). 
U.S. 2,240,501, May 6. A cup forming 
machine with means for feeding a strip of 
material from which cups may be made 
and equipped with rollers for applying ad- 
hesive on one side of strip. Also included 
are dies for cutting the strip into cup 
blanks, and a rotating cup-forming man- 
drel having a sucker opening connecting 
with a suction passage co-axial with the 
axis of rotation. This part is also equipped 
with a press roll to engage a blank on the 
mandrel during the forming of the cup. 
The formed cup is discharged by com- 
pressed air through the same channels 
previously used for suction for holding 
while starting. 





METHOD OF PACKING FOOD PROD- 
UCTS AND THE LIKE. 8S. H. Berch, 
Beverly Hills, Calif. U.S. 2,241,943, May 
13. A method of packaging comminuted 
material within a flexible and collapsible 
container. This method consists in plac- 
ing the material in such a container, plac- 
ing the container within a mold of the con- 
figuration desired for the package, ex- 
hausting the air from within the container 
and the mold, and sealing the container 
during the exhaust period. The air is then 
admitted under pressure to the space with- 
in the mold and around the container to 
impart the configuration of the mold to the 
container. 


EGG CARTONING MACHINE & 
METHOD. H. C. Johnson (to Self- 
Locking Carton Co., Chicago, Il.). U.S. 
2,242,304, May 20. A method of operat- 
ing an egg packaging assembly which 
consists in erecting cellular cartons. These 
cartons are progressively arranged along 
the upper flight of a conveyor to a can- 
dling station. The cartons are then re- 
moved, and subsequently filled with 
candled eggs. The filled cartons progress 
along the return flight of the conveyor 
which closes the cartons during the prog- 
ress through the machine. 


FILLING MACHINE. E. G. Bauer (to 
Food Machinery Corp., San Jose, Calif.). 
U.S. 2,243,451, May 27. 


machine for filling a continuous series of 


A rotary filling 


cans with a liquid. It includes a reservoir 
for the material, a series of nozzles to dis- 
charge the material into the cans which are 
supported beneath the nozzles. The 
nozzles are equipped with a guard with a 
conical surface which carries a rim to pro- 
vide an unusual space which carries splash 
and condensation back into the cans. 


CARTON SEALER. J. L. Ferguson (to 
J. L. Ferguson Co., Joliet, Tll.). U.S. 
2,242,177, May 13. A container sealer 
having conveyor means, sealing means and 
flap handling means collectively capable of 
relative three dimensional adjustment. 
Means for setting an indicator to pre-select 
three dimensional adjustment correspond- 
ing to any size of carton within the limits of 
adjustment, and automatically operating 
means to consummate the adjustment in 
accordance with the indicator setting. 


BAG CLOSING & SKALING MA- 
CHINE. J. L. Knapp, St. Joseph. Mo. 
U. S. 2,243,804, May 27. 


closing and sealing bags which is con- 


A device for 


structed so that the mouth of the bag is 
held in an open and = taut’ condition. 
Means are provided for compressing the 
ends of the filled bag which then rotates 
the folded end to form a closed reverted 
mouth. Means are provided for shifting 
the bag lengthwise, while it is engaged 
with the compression device. 
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BREAD ... 2 BATTLESHIPS! 


THE NEW 
SAMPLE BOOK 
OF 
RIEGEL’S 
PACKAGING 
PAPERS 
WILL BE SENT 
ON REQUEST 


When the latest dreadnaught of the sea is launched, the chances are 
its rugged lines once appeared on Riegel's Template. When your 
wife buys sandwich bread, it may be wrapped in Riegel's Diafane. 
And so it is with a thousand other products from bread to battle- 
ships where Riegel Papers are efficiently and economically proving 
their worth—in packaging foods, chemicals and candy—in cables 
across the sea—in printed advertising—in cutting clothes—in 
making cartons for milk. 


This broad manufacturing range has a definite value for you. It means 
a company of proven ability, one whose service to others indicates 
a similar ability to suggest a paper that will improve the appearance 
of your package, enhance the quality of your delivered product, 
or reduce your packaging costs. 


Write us now for unbiased advice—without obligation, of course. 
You'll find that Riegel technicians delight in working on tough pack- 
aging problems. They have 230 Riegel Papers to select from and 
through daily work are thoroughly familiar with the special difficul- 
ties often experienced today. 


RIEGEL PAPER CORPORATION 


JULY ° 1941 G8 


342 Madison Avenue « New York, N. Y. 
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Honorable Mention 


for ingenuity. ..in the Tenth 
Annual All-American Package 
Competition... awarded the 
Agfa-Ansco Display pictured 
in this advertisement . . . 
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The two-pants suit 
but no flights up... 


The merit of making two blades of grass grow 
where one grew before ...has long been accepted 
in principle. In our own humble onward-and- 
upward efforts in lithography, we beg to report 
progress—in .. 

The TWO-IN-ONE Display ... a placard, 
illustrated on both sides, affixed to an easel by a 
flexible bottom hinge . . . provides two displays 
where only one stood before. After a normal term 
of exposure, the face of the placard is turned ght 
around the bottom of the easel, and exhibits a 
second poster on its other side . . . It’s easier to 
use than explain! 

This double barrelled unit affords display for 
the special occasion and general utility, Mother's 
Day and any day; for use through two periods, 
such as March and April; for featuring separate 
items, deals, special offers . . . You buy one display, 
but get two, with longer display, increased utility. 
The extra cost is slight for the extra value. 

The TWO-IN-ONE is exclusive with us, de- 


“= signed, produced and patented by Einson-Freeman 









... The early bird gets the better showing... aie 
Specimens and estimates on request! ge 





EINSON-FREEMAN CO. 1c. a 


Very Versatile Lithographers 
STARR & BORDEN AVENUES, LONG ISLAND CITY, N.Y. 
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gfa Ansco knew that dealers wanted a permanent 
A point-of-sale display which would be adaptable, 

economical and an eye-catcher. Agfa Ansco also 
knew that with such a display, they could exhibit the 
Agfa picture, “Flying Spinnakers,” and put across the 
effective selling point, “It’s guaranteed.” 

They adopted a display which was actually six-dis- 
plays-in-one at the cost of one. The base with its two 
upright pedestals is separated from the reversible center 
panel to provide two distinctive units. These units 
may be arranged to display Agfa merchandise, related 
merchandise or completely different products. Both the 
base and the panel have a permanent Agfa imprint. 
The display is well constructed and attractively de- 
signed for long and useful life. 

The all-metal base of the display is collapsible. 
This has resulted in a great saving in shipping, carton 
and handling costs. It is finished in polished chrome 
and bright nickel, both of which are rust-proof and easy 
to keep clean. The metal edges are completely finished 
and will not scratch. The reversible center panel of 
strong composition board is framed in polished chrome. 
The “bulletin-board” side of the panel is covered 
with cork for convenience and long life. The display 


I. The handsome Agfa picture, “The Flying Spinnakers,”’ 
draws attention to the dealer’s photographic department, when 
both units of the Agfa Ansco display are set up in this way. 
The separate metal base with its two upright pedestals is com- 
bined with the reversible center panel. 


AGFA FILM 


iTS GUARANTEE 





“-NACHROME FILM 


Agta's multi-merchandiser 







DISPLAY 


is ideally adapted for either window or counter use. 

The base is only 10” wide by 27*/,” long by 3'/2” 
high. Pedestals extend 10*/,” above the base. The 
center panel is 17” by 22”. 

This one Agfa Ansco unit is so versatile that each 
dealer has found a new way to use it. Agfa recommends 
six separate uses for the display which are illustrated 
on these pages. The first illustration shows the dis- 
play as it may be used to feature the photographic de- 
partment by drawing all eyes to Agfa’s famous picture, 
“Flying Spinnakers.”” When the customer admires this 
first-rate photograph, he thinks of Agfa film. 

The second arrangement is also a reminder of film 
and camera equipment. Here the center panel is re- 
versed to the cork side so that the dealer can post 
special notices with an old, reliable thumb tack. 

The base and pedestals alone are an effective set-up, 
as shown in the third illustration, for featuring the 
actual products advertised on the bulletin board. 
Combining the base and pedestals to display products 
is demonstrated in the fourth illustration. In this way 
the actual merchandise may be seen and read about on 
the “bulletin-board.”” The customer may pick up the 
merchandise and examine it before deciding to purchase. 


2. When the center panel is reversed to the cork side, the 
combination of both units of the display provides the dealer 
with a means of posting special notices. He may even present 
allied or unrelated products in his window or on his counter 
with this effective Agfa merchandiser. 


















3B. The metal base and pedestals utilized alone provide an 
interesting and varied background for exhibiting special products. 


The fifth illustration shows the display separated so 
that the picture side of the panel can be hung or placed 
as an attention-getter for Agfa film. With the display 
still separated, the sixth arrangement shows the re- 
verse side of the panel with its cork face blazoning 
forth notices of sales and “‘specials.”’ 

Because the multi-use merchandiser can be used as a 
product display, the customer is free to pick up the 
merchandise and examine it at his leisure, which in- 
evitably adds sales impetus. 

There are two ways to obtain the display. It may 


be had as part of a “deal” including an assortment of 


Plenachrome Film, or it can be purchased separately 
at a net delivered price. If it is sent directly to the 
store, the dealer puts it in place himself in accordance 


2. The display is separated and the picture side of the panel is 
hung to attract attention to the results obtained by Agfa film. 


“AGFA FILM | 


ITS GUARANTEED 
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f. The base, the pedestals and the cork ‘‘bulletin-board”’ 
combine to present the dealer’s ‘‘specials’’ in words and fact. 


If the dealer sends in a 
request for an Agfa salesman to install the display, the 


with the enclosed directions. 


salesman will suggest various arrangements. 

Agfa’s many-way display enhances the appearance 
of the dealer’s counter, gives him a variety of change- 
able backgrounds, allows him to feature all related 
products and even lends itself to “‘altruistic selling.” 
At the same time Agfa is getting across the message of 
guaranteed film. This display has brought the greatest 
possible return because the material has been mer- 
chandised to the retail outlets with an advertising and 
direct mail program. Even in consumer advertising 
the display has been featured with photographic illus- 
trations to insure product recognition at point of sale. 


Credit: Display by Union Steel Products Co. 


@. The reverse side of the panel boasts a durable cork insert 
on which the dealer can post special notices and advertisements 
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verybody agrees that when a display moves, the 
E passer-by stops. Everybody does not agree that 
the attention value of such motion offsets the 
costs, shipping problems and headaches of installation. 
Among recent attempts to overcome these bugaboos 
is a new plan of construction, handling and renting 
equipment for animated display. The chief character- 
istic of this is a standardization of mechanism which 
permits the same unit to be used for animating a whole 
series of displays with the appearance of performing a 
different motion each time the unit is attached to anew aster Egg 
installation. For example, by the use of different rantye; 
pictorial effects, the unit may make hands paint tables 
in one display, wash walls in another, wave bottles of 


beer in another and move an automobile in yet another. 





















The same mechanized unit is used 


for all four of these displays, rented ont . : ~ 

for the duration of each installation ‘ ae 4 oy. 

In the Chesterfield displays, it : 

moves the skier’s arm and makes < iW, lof odas 
« 





the bull’s eye swing back and forth. 
It oscillates the disk with eggs in 
the Paas display and moves the 
girl’s arm holding Schaefer beer. 
Chesterfield displays by Kindred, 
MacLean & Co., Inc. Paas Dye 
display by Ruckelhaus Display 
Animating Service. Schaefer dis- 
play by Einson-Freeman Co., Inc 
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An advertiser may obtain animation for all or any 
portions’ of a run of such animated displays without 
purchasing or shipping the animated units. He merely 
ships his displays flat as he does stills. Then he may 
either rent the units at the place where they are used 
or he may have the units shipped to special distributing 
points. Through the use of special patented mounting 
easels, the units may be attached easily to the display 
right in the dealer's store. 

Displays animated under this plan may be obtained 
through lithographers and display builders licensed to 
use this service as long as the construction of their dis- 
plays meets approved standards. 

The advertiser, if he so desires, may obtain a battery- 
operated type which, once set in motion, will run with- 
out dealer attention 24 hours a day for the installation 
period. These units are picked up after each use and 
reinstalled on other displays. In this way, no one ad- 
vertiser has to pay the entire cost of manufacturing or 
shipping a mechanism, nor does he have to pay the 
higher cost of assembling, extra packing and shipping 
over that of stills in the past. 

On this and the following pages are illustrated four 
groups of these displays. Every display in each group 
is operated by the same mechanized unit. 

For example, in one group (page 67) are four dis- 
tinctly different displays operated by the same unit 
during the period of installation for each. The same 
mechanism makes the skier’s arm move, the bull’s eye 
swing back and forth in the two Chesterfield displays, 
the disk with eggs oscillate in the Paas dye display and 
the girl’s arm holding a bottle of beer move back and 
forth in the Schaefer display. All use the same mechan- 
ized unit which is rented for a certain period at a nomi- 


At top left, a Shu-Milk white shoe cleaner girl swings a new 
applicator over a pair of white shoes. Center, a Scottie moves his 
head back and forth and wags his tail for Ford cars. Bottom left, 
a girl cheer leader swings her megaphone back and forth for Bond 
Bread. These three displays operate on a battery unit, may be 


changed easily by use of a special easel and be moved from store 


. ~olllinnis 7 
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nal fee. The displays are shipped flat like ordinary 
stills and have no assembly or expensive shipping costs. 
The mechanism is battery-operated and requires 
neither the dealer’s attention nor his current to keep it 
operating. Any portion of a run can be animated 
easily by a special easel. 

In the second group (page 68) a Shu-Milk white 
shoe cleaner girl swings a new applicator back and forth 
over a pair of white shoes, a Scottie moves his head 
back and forth and wiggles his tail for Ford cars and a 
girl cheer leader swings her megaphone back and 
forth for Bond Bread. These three displays operate on 
battery animating units and may be used either in one 
location or be moved from store to store. The animat- 
ing units may be changed easily to new display material 
from time to time by the use of the new type easel. 

Six Atlas displays (page 69) show how one animating 
unit can be used by an advertiser for a series of cut- 
outs and thus amortize the cost of the animating unit 
over several displays. In one of these displays, a hand 
holding a crayon moves back and forth as though writ- 
ing a message. In another, a hand holding a big bell 
swings back and forth in the same direction from left to 
right as the hand and crayon. In the third, a little man 
sitting on top of a can of anti-freeze rides back and 
forth with the same motion as does an automobile in 
another, a man on a heap of tires in another and an 
exaggerated traffic officer’s hand in the sixth. In this 
case, the mechanical unit was shipped directly to 
dealers and the cut-outs, at regular intervals. These 
displays won Honorable Mention in the 1940 All- 
America Package Competition. 

The four Sapolin displays (page 70) are made to 
utilize a metal background as a semi-permanent fixture 


to store. Six Atlas battery displays show how one animating 
unit can be used by an advertiser for a series of cut-outs and thus 
amortize the cost of the animating unit over several displays. 
The little man on the heap of tires (top) moves back and forth 
the same as the cop’s big hand at right center, the anti-freeze can 
and automobile below and the hands in the two Atlas displays 
on the opposite page. Displays by The Forbes Lithograph Co. 
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Four Sapolin displays are made to utilize a metal background as 
a semi-permanent fixture for four complete animated displays. 
Four different sets of cardboards fit into the metal frame, one for 
each animated display. Top, left to right, Father Time swings 
his sickle, the feet walk, the hands paint and clean walls. Above, 


the little girl paints a table with an attention getting motion 
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‘Indoors or Outdoors 


for four complete animated displays. Four different sets 
of cardboards fit into the metal frame, one for each dis- 
play. One illustrates a little girl with paint brush that 
moves back and forth. 
moving up and down, one demonstrating how easy it is 


Another shows two hands 


to paint with Sapolin, the other how easy to clean Sa- 
polin wall paint. Three pairs of feet walking on a 
painted floor illustrate wearing quality of the paint. 
Old Father Time with his sickle swaying back and forth 
over a housetop shows the long-lasting quality of the 
paint for outdoor use. 

Advertising in general is based on two questions: 
How many people can be attracted to a certain product 
and for how much money? And what is the assurance 
that after the advertiser’s message has registered it will 
be retained until the prospect makes a purchase? 

A great deal of research has been done on this sub- 
ject for all types of media. However, only recently has 
intensive effort been undertaken to determine the actual 
value of point-of-sale materials. True, surveys have 
been made to determine sidewalk circulation, but what 
is the actual efficiency of that circulation. For example, 
if 10,000 persons pass a certain display in a day, how 
many actually see it? How much per sales impression 
does it cost the advertiser? 

The real cost of display should not be judged entirely 
on the cost of producing and shipping it. 
must be divided by the number of actual looks it re- 
ceives. For instance, a display costing $5.00 to pro- 
duce and ship, installed in a location with a sidewalk 
circulation of 50,000 per week and attracting 40 per 
cent of the passers-by, will produce 4,000 actual sales 
impressions for $1.00. 


This cost 


A 50-cent display placed in the window on a side 
street with a circulation of 5,000 may attract only 5 
per cent of the passers-by or 250 people. At this rate 
500 for $1.00—the advertiser (Continued on page 102) 
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Linking defense 


urrently appearing in the windows of retail drug 

stores, the display illustrated on this page is 

attracting the attention of thousands of people 
to whom hemisphere defense is becoming daily a more 
immediate and stern reality. 

The basic idea, developed by the Merchandising 
Department of E. R. Squibb & Sons is patterned 
directly after a series of preceding pieces, each of 
which contributes an institutional punch as well as 
product promotion. The power of a map to gain 
attention was successfully demonstrated when one of 
these preceding pieces used a Mercator projection of 
the world. 

The large center panel of the current display shows 
the Western Hemisphere in full color with an arresting 
blue as the dominant note. The map is spotted to 
show major links in the chain of air and naval bases 
Platform 
pieces on either side provide display for many Squibb 
products. The copy block below the map cleverly 
links defense of the home with hemisphere defense, 


now in operation or under construction. 


with health 


pointing out that Squibb products are safeguards for 
family health. Few people pass by without stopping to 
study this startling visualization of places in the news. 

During the first four weeks after the display was 
released, reports show, more than 60 per cent of 
Squibb’s direct accounts had used it in their windows. 
During the early part of the second month after its 
release, another 20 per cent of regular Squibb outlets 
have shown the display. Reports from retailers in- 
dicate that it has been highly successful both as an 
attention getter and as a national sales producer. 

Further evidence of compelling interest comes into 
Squibb’s New York office with every mail. Teachers 
write for copies of the map to use in their classes; 
stamp collectors want to exhibit the map with thei 
collections; churches request copies for their Sunday 
school rooms and hundreds of adults as well as children 
want copies for themselves. 

Credit: Art direction, Arthur E. Sudler; consulting cartog- 
rapher, Richard E. Harrison; original painting, A. Petrucelli. 
Display produced by Kindred, MacLean § Co., Ine. 
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Display Gallery 


Dinnerware and pottery manufacturers have found it diffi- 
cult to present their products to the buyer in an attractive, 
yet compact and inexpensive way. The National Merchants 
Guild, Inc., has solved the problem with an illustrated dinnerware 
display constructed of white patent coated corrugated board 
The display is unusually rigid and strong and allows maximum 
display value for the product witha minimum amount of space on 
the retailer’s counter. Display by The Ohio Boxboard Co. 


) National Candy Co. is displaying its Mercury mints, retail- 
a ing at one cent each, in a new counter merchandiser of rigid 


transparent sheeting which provides complete visibility for 
ten dozen units. A wire-top frame holds the outer sheeting in 
position, while a cardboard nesting separates the mints. Display 
by Central States Paper & Bag Co. Transparent sheeting by 
Monsanto Chemical Co., Plastics Division. 


2 The large center piece and smaller duplicate side pieces of 
ep this semi-institutional window display for Hood Suprex 

rubber heels may be grouped in the retail store window, or 
the two side pieces be may used separately on inside counters. 








































































Both large and small cutouts are produced on two planes with 
dominant illustration of the heel projecting forward to tell the 
story, ‘‘the non-slip heel with the safety tread.’’ Each piece is 
lithographed in five colors and gold bronze. Display by Forbes 
Lithograph Co. Designed in collaboration with Henry A. Loudon. 


How to obtain counter space and effective display for sink 
4 and lavatory faucets, plus effective protection in shipment 

was solved by Fisher Brass, Inc., with a new-style corrugated 
box. Closed, the display is covered by a slip-over top, which 
makes an easy-to-handle package for shelf storage and increases 
product protection in shipment and delivery. Removal of the 
top reveals a self-contained display, ready to be set on the counter 
with the faucets secured in cut-out slots. An extension of the 
back furnishes display panel of silver on blue. Corrugated dis- 6 
play cartons by The Hinde & Dauch Paper Co. 


A Christened ‘‘The Booth-Booster,’’ a counter display occupy- 
) ing only four square inches of space, is being distributed by 

Diadem, Inc., manufacturers of Grip-Tuth hair retainers. 
It is being promoted as a method for beauty shop owners to 
boost sales of these small combs in individual booths, on manicure 
tables and reception desks. The set-up box displays two actual 
combs against a background of copy ‘‘keep your hair-do lovely 
for days longer.’’ The miniature display is provided free with 
the purchase of a regular display. Display by Shaw Paper 
Box Co. 





Hemispheric solidarity is the keynote of the new Canadian 

Club whisky display which is gaining wide acceptance with 

dealers throughout the United States. The legend, ‘For 
Good Neighbors,’ dominates the display, while the slogan, 
‘‘America’s Favorite Imported Whisky,” rounds out the sales 
story. An attractive wooden frame encloses a conventionalized 
map of North America. Standing out in front of the map ona 
bellows is a cut-out replica of the Canadian Club bottle. Display 
designed and produced by Ketterlinus Litho. Mfg. Co. 





Sealtest is distributing a wooden display unit constructed rf 

like a frame for permanent use at the back of a soda fountain. 

Humorous cut-out soda men dominate the display which 
provides for interchangeable printed strips to advertise the ice 
cream specials. Display by Kay Displays, Inc. 


Sell Mrs. Housewife the idea of making strawberry shortcake 

with this display and you'll sell her, along with the box of 

strawberries and other ingredients, a can of Rumford Baking 
Powder. The counter display which does this selling job incor- 
porates two cans of the actual baking powder and a real box of 
strawberries. The full color illustration of strawberries is litho- 
graphed from a color photograph. Display by Forbes Litho- 
graph Co. 


Strung across a retail store, the six mayonnaise pennants UMFOF : 

° distributed by The Best Foods, Inc., have individual and 8 : tal ie RUMFORD 
cumulative sales power. Eye and taste appeal are insured by 

lithographing in full color on both sides from color photographs. 
The pennants command attention from all directions. Produced 
by Forbes Lithograph Co 
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An object lesson in 


Gum is fed into the 
machine in scored 





Hie 


strips. 

9. Machine _ divides 
strips into small 
pieces. 


















Wraps them individually in 
printed waxed paper at a speed 
of 900 per minute. 
is registered 
Electric Eye. 


low-cost wrapping 


You don’t have to be a chewing gum manufacturer to see a moral 
in the story of the Dentyne Gum package below. Here's a 
product that needs multiple wrapping to insure long lasting 
freshness, an easy-opening tape for convenience, and neat, 
smooth appearance for utmost sales appeal. At the same 
time, extremely high speed is essential to keep costs down and 
permit profitable sales at 5¢ per package. 

No simple wrapping job—yet all the steps in the production of 
the Dentyne package are performed by our machines al a speed 
of 900 individually wrapped sticks per minute—150 completely 
wrapped packages per minute. 

We have over 70 different models of wrapping 
machines, which meet practically every packag- 
ing requirement. 


Put your Problems up to our Packaging Clinic 


PACKAGE MACHINERY COMPANY 
Springfield, Massachusetts 

NEW YORK CHICAGO CLEVELAND 

LOS ANGELES TORONTO 
Mexico, D.F.: Agencia Comercial Anahuac, Apartado 2303 
Buenos Aires, Argentina: David H. Orton, Maipu 231 
Peterborough, England: Baker Perkins, Ltd. 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 


Printing 
accurately by 


4 Assembles the individually wrapped 
* pieces into groups of 6 in a line. 


5 Wraps them in waxed backed foil, insert- 
* ing an easy-opening tape. End-folds, 
seam and notch where tape protrudes are 
sealed by liquid wax to keep the gum fresh 
and “tender.” 


6 Printed paper band is fed from a 

* roll and glued around package, 
with printing registered accu- 
rately by Electric Eye. Machine 
turns out 150 of these wrapped 
packages per minute. 


MODEL AC-D 
Chewing Gum Wrapping Machine 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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PACKAGING TECHNIQUE and PRODUCTION 





These cartons are typical of the more-than-a-million produced by the La Rosa plant each week. 





A million a week 


ne million pounds of macaroni, spaghetti and egg 

noodles are produced every week in the huge 

twelve-story plant of V. La Rosa & Sons, Inc., 
in Brooklyn, N.Y. One million pounds—and every 
pound of it is packaged for sale in the plant’ which 
produces it. The products and the quantity of produc- 
tion make the basic packaging problem one of mass 
rather than luxury. 

That this staggering total of production comes out 
of one plant is almost unbelievable until one sees the 
Aside from ‘the proc- 
essing operations, many of which are secret, packaging 


work actually accomplished. 


alone takes up several floors of the huge structure. 
And package production would occupy even more 
space if it were not for the high degree of mechanization 
achieved in these operations and the intelligent use of 
all types of conveyors to save every inch of space. 
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Packaging in this plant is laid out in accordance with 
space exigencies rather than by functional design. Pro- 
duction lines cannot be laid out consecutively because 
of the shape of the building. Packaging operations on 
the same line may go forward, at right angles, backward 
or overhead. Because of the “skyscraper” quality of 
the building it is natural that the gravity flow principle 
should be utilized. Thus, the first five floors, which 
contain the bulk of packaging operations, are connected 
with the ground or shipping floor by a chute. Shipping 
and receiving are both done on the same floor by truck. 
Materials received are taken to the proper floor by ele- 
vators. Packages are stored on the floor where packag- 
ing operations take place. All packaging is done in 
cartons of various sizes and types to accommodate the 
many different varieties of semolina products. 

The types of spaghetti, macaroni and egg noodles 











packaged in this plant may be divided roughly into 
three basic groups: (1) “short cut’—up to two inches 
in length, (2) “long cut’—up to ten and one-half 
inches in length, and (3) “fluffy.” Each of these 
types presents a separate problem from the packaging 
point of view. 

All packaging operations are as mechanical and auto- 
matic as possible in view of the quantity problem in- 
volved. Packages are invariably of one-pound size 
which means that one million packages must be turned 
out by this plant every week. 

On the second floor the “short cut” macaroni is 
packaged. This highly automatic line—one of two in 
the plant for this purpose—-handles twenty different 
shapes and types of the “short cut” macaroni. It can be 
changed from one type to another in about fifteen 
minutes through minor adjustments on the equipment. 
One machine takes the carton blanks which are inserted 
flat, sets them up in rotating movement, moves them 
along and drops them on hollow aluminum mandrels. 
\s the mandrels move along, the cartons are sealed 


automatically at the top. When the sealing operation 
is completed, the carton and its hollow mandrel are in 























position over a strong jet of compressed air. The pres- 
sure forces the carton up off the mandrel into a curved 
chute, then over in an inverted position (top end open) 
on to moving conveyors which take the cartons to the 
sealing machines. 

These machines are set up in a double bank, each 
filling four cartons in one cycle. Material is brought 
directly from the curing rooms into the fillers on an 
overhead belt conveyor. The cartons are set into line 
by an eccentric placed on the end of the conveying 
chute which has a double opening. It opens alternately 
on alternate sides thus insuring an even flow of cartons 
to both filling machines. After the cartons pass through 
the fillers they are sealed automatically and taken 
through a long conveyor which exerts pressure from 
both top and bottom to insure complete and permanent 
sealing. The cartons are then taken over another con- 
veyor to a case-filler which fills them four in a row, five 
rows to a shipping container. Thus each shipping con- 
tainer holds twenty one-pound packages. The shipping 
container is placed on a case-sealer by hand. I[t then 
is sealed automatically and ejected on to a dolly which 
is wheeled to an elevator and taken to the shipping 


Packaging ‘‘long’’ spaghetti: IH. Banked chain conveyors 
bring wooden boxes of loose spaghetti to packaging lines. Sepa- 
rate cut-off brings boxes directly to each line. Overhead con- 
veyor returns empties to elevator. 2. Spaghetti removed 
from boxes and hand-weighed. Packed in automatically paper- 
lined cavities on conveyor. %B. Machine tamps down, folds 
paper around product. @. Cartoning and carton sealing 
operation. Wrapped bundles inserted in individual cartons 
Packages taken overhead on inclined chain conveyor. . 
From overhead belt conveyor, packages of four parallel lines 
come down two double chutes to single case-filling and case- 
sealing line. The entire line is operated automatically, with 
exception of original filling operation. Four lines of this type 
operating parallel to one another turn out 175,000 one-pound 
cartons in an 8-hour day, representing the successful application 


of mechanical techniques to a complicated packaging problem. 








room. This highly automatic line sets up, fills, seals 
and case-seals 30,000 pounds of macaroni in an eight- 
hour working day. 

An interesting and highly mechanized operation takes 
place on the fifth floor where the “‘long cut” material is 
handled. Four identical automatic packaging lines 
are set up parallel to one another. Because of the 
nature of the material—which is made up of long, 
thin strands and should not be broken—it is weighed 
by hand into paper wraps. These wraps are cut auto- 
matically from a roll and forced by the machine into 
metal forms which hold one pound of the material. 
As each fill of material moves forward it is tamped 
automatically and the paper folded around it. It moves 
continuously into a cartoning machine which sets up and 
fills one-pound cartons with macaroni or spaghetti. 
This machine seals both ends of the packages and takes 
them into an upwardly inclined chain conveyor. At 
the upper end of this conveyor, the packages are 
dropped into an overhead belt conveyor to be taken 
to the case-filling and sealing operations similar to those 


ee 


described on the “short cut” line. The overhead con- 
veyors are divided down the center so that the cartons 
off two lines can be dumped on to one belt. Thus, two 
overhead conveyors handle the products of four parallel 
packaging lines. The overhead conveyors were in- 
stalled because layout of the plant does not allow pack- 
aging operations to be conducted on the same plane 
consecutively. The four lines working steadily produce 
175,000 one-pound cartons per eight-hour day. 

The “long cut” material is brought from the processing 
floors by elevator and placed on an intricate system of 
conveyors at the rear of the room. These conveyors 
carry the material in boxes to each packaging line. 
Empty boxes are placed on the topmost section of the 
conveyor which goes counter to the movement of the 
incoming filled boxes, taking the empties back to the 
waiting elevator. 

The third operation was formerly handled by manual 
labor. The material by its “fluffy” nature made it 
impossible to use standard equipment. But a special 
machine has been developed to weigh and fill this ma- 


ggit! 


a) Hh 


G. Filling ‘fluffy’? macaroni on special machines. Material 
put in hopper at rear of machine, moved ofi chain conveyors to 
chute and shaken into packages by oscillating motion. Filled 
packages placed on conveyor to sealing and shipping operations. 


The addition of this machine has saved 50% of floor space and 


space formerly used for the manual operation. 
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doubled production in this operation. 


terial semi-automatically. This has stepped up produc- 
tion one hundred per cent and saved about half of the 


This is a semi-automatic operation because each pack- 
age must be check-weighed after filling. The machine 
has two filling spouts operating independently, actuated 
by the pressure of the carton against a plate. After 
filling, the cartons are placed on a chain conveyor which 
takes them through sealing, to case-filling and case- 
sealing operations. Cartons are set up by hand for 
filling “‘fluffy”’ material. 

Perhaps the most interesting feature of this mass 
production plant is the way packaging production has 























































been adapted to the available space. Ideally, the 
lines should be laid out consecutively. But, because 
space and the shape of the building do not permit, 


operations take place at right angles, or parallel to one 











another. The difficulties are bridged literally as well as 
figuratively by the intelligent use of conveyors. Every 
type of conveyor used in packaging is to be found in this 
plant including roller, chain, belt and other types. 
It is this conveyor system that is, as much as any other 
factor, the measure of La Rosa packaging efficiency and 
the important factor in enabling the company to pack- 
age all it produces with a minimum of effort and cost. 
Mr. Philip La Rosa, who is in charge of packaging opera- 
9 tions, has performed an unusual service to his company 





in devising these intricate layouts. This plant is well 
worth the study of the many packagers who must of 
necessity adapt their production to space not necessarily 
designed for it. 


Credit: “*Short Cut”—cartoner and automatic sealer, weigher 
and filler, conveyors by Johnson Automatic Sealer Co., Ltd.; case 
fillers and case sealers by Standard-Knapp Corp. “*Long Cut” 
wrapping machine and cartoner by F. B. Redington Co.; conveyor 


by Mathews Conveyer Co.; case fillers and case sealers by Standard- 





Knapp Corp. “Fluffy” — weigher and filler by Triangle Package 


Viachinery Co. 


Packaging ‘‘short cut’’ material. @. Carton blanks are taken 
from horizontal stack at left and set up automatically by rotary 
swinging arm. 4&8. Another view of same machine. Cartons 
move forward, drop on hollow mandrels, move under double 
gluing wheels (foreground). Glue flaps are sealed and taken 
10 to mouth of chute (left, rear) where air jet through the mandrel 
‘‘balloons’’ cartons through curved overhead chute to filling 
line. 9. Double bank of filling machines get material from 
overhead belt conveyor. Each fills four cartons in one cycle 
10. After coming through ‘‘pressure’’ conveyors to insure 
sealing, cartons are turned on side for case filling. Twenty 
cartons are inserted automatically into each shipping case, which 


is then taken through case-sealing operation. 

















NCLUDED in Pneumatic’s complete line of more 
than 100 packaging and bottling machine models, 
are several types of semi-automatic weighing and 


carton sealing units, three of which are described here. 


If it’s a carton sealing problem, one operator can turn 
out from 15 to 20 boxes per minute on a Pneumatic 
semi-automatic Bottom Sealer. This block system of 
bottom sealing squares each carton and applies nearly 
a ton pressure to the glued flaps making certain of a 
tight seal. 


Pneumatic’s semi-automatic Top Sealer requires one 
operator to simply guide the packages through the 
gluing device and folding rails, then into the dryer. 


The All Purpose Weigher is one of the most versatile 
and flexible units you can buy. This low priced accurate 
net weigher will handle pulverized, steel cut and bean 
coffee, rice, tapioca, barley, lentils, peas, beans, and 
many other products. Small Model handles 2 oz. to 20 
oz. loads at 30 per minute. Large Model handles 8 oz. 
to 48 oz. at 15 to 30 per minute speeds. 





These inexpensive units greatly reduce packaging 
costs and speed output —are ideal where production 
requirements are not large enough to justify the use 


of fully automatic equipment. 
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PNEUMATIC SCALE CORPORATION, LTD. 


71 Newport Ave., North Quincy, Mass. 
Branch Offices: 
NEW YORK - CHICAGO - SAN FRANCISCO - LOS ANGELES 


PACKAGING € BOTTLING EQUIPMENT 
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by PALMER J. LATHROP 


uch is being said these days of the increasing 
M difficulties confronting the packaging produc- 

tion executive to procure all types of machinery. 
It was brought out clearly at the American Manage- 
ment Assn. Packaging Conference in April that not 
only material shortages, but especially shortages in 
skilled labor will soon make not only deliveries, but 
also prices of all types of machinery much worse than 
they are at the present time. 

This situation will surely tax the capabilities of all 
production executives. Ways must now be found to 
get around the stone wall of a machinery shortage rather 
than bat our heads up against it in wild gesticulation 
against war, Hitler and priorities. As Mr. Knudsen 
said in a recent letter to American industry, ‘Use all 
your ingenuity, initiative and aggressiveness. Ameri- 
can industry has always done the impossible.” 

The means for making hand labor more effective is at 
the disposal of every person concerned with production. 
That means has been sadly neglected by a vast majority 
of us since time immemorial. Now that Mother Neces- 
sity confronts us, it is at least refreshing to think that 
we will have to get out in the shop, use our heads and 
exercise a little ingenuity as Mr. Knudsen suggests. 
The means at our disposal for “doing the impossible” 
boils down to the practical application of simple rules 
of motion economy which our common sense tells us 
are sound, but which have been neglected or ignored 
during the past two decades of intensive mechaniza- 
tion. No production executive, foreman or supervisor 
is covering his job if he does not know and apply, in the 


execution of his assignment, the rules of good work de- 
veloped many years ago by the Gilbreths. 
Surprisingly few persons in administrative positions 





Making hand labor ettective 


know even the most elementary of these rules. Sur- 
prisingly few supervisors, foremen or their superiors 
know how to set up a hand assembly job. Confronted 
with such a job, it is the usual custom to describe the 
“how” by two words, “by hand.” The worker is 
given the work to be done with all necessary materials 
(sometimes), a place to work (usually), a certain amount 
of time to get the order out (almost always) and some 
help in setting up the job and working out the “how” of 
doing it almost never. 

Although it is more the purpose of this article to 
preach the value of motion study than to teach motion 
study, it would be well to remind ourselves of some of 
the more important motion economy rules. 

Rule 1. 
classification possible to perform the work satisfactorily. 
These classifications are: (1) finger motions; (2) 
finger and wrist motions; (3) finger, wrist and forearm 
motions; (4) finger, wrist, forearm and upper arm mo- 


Motions should be confined to the lowest 


tions; (5) finger, wrist, all arm and shoulder motions. 
Rule 2. 


ocated preferably in the normal working area, bu 
located preferably tl l king a, but 


All tools, fixtures and materials should be 


never outside the maximum working area. The mini- 
mum working area is within the circumference of an are 
formed by the operator’s fingers rotating around the 
elbow as a pivot. The maximum working area is within 
the circumference of an are described by the operator’s 
fingers rotating around the shoulder as a pivot. 

Rule 3. Hand motions should preferably be per- 
formed simultaneously and in opposite directions. 

Rule 4. A fixture, bracket or holding device should 
be provided to free the hands for more useful work. 

Rule 5. All tools should be pre-positioned in the most 


suitable, adequate holders. (Continued on page 94) 
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NO RED LIGHTS 





ON THIS WORLD HIGHWAY 


There are no stops, no detours when glass containers enter the 
smooth, straight super highway of the WORLD Automatic BEE-LINE 
Straightaway Labeler. Each individual package is smoothly and 
automatically timed, spaced and piloted gently but firmly through 
the complete operation. It’s ideal for the new, light weight glass. 


The WORLD BEE-LINE STRAIGHTAWAY applies front or front and 
back labels — neck labels, too, —to all kinds of glass containers. 


The WORLD BEE-LINE Hi-Production STRAIGHTAWAY is equipped 
with two labeling stations, providing double production without 
increasing operating speed. 

Why not put your bottles on this high road to better labeling. For 


complete facts and figures send us a set of your labeled packages 
or write for Bulletin B-7. 


ECONOMIC MACHINERY COMPANY 
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i. The individual link in a roller chain drive, if well-lubri 


cated and cared for, contributes to an efficient packaging line 


Roller chain drive maintenance 


by WOODWARD A. WARRICK* 


o obtain maximum serviceability from roller chain 
=. on your packaging machinery, year after 

year, keep them clean, lubricate them consistently, 
protect them from avoidable handicaps and start your 
program of preventive maintenance now. 

The great variety of services performed by roller 
chain drives on packaging machinery makes it necessary 
to generalize in regard to the principles governing their 
effective lubrication, rather than to attempt an outline 
of specific procedures to cover the wide range of operat- 
ing conditions under which they function. However, 
regardless of the size of the drive, whether it transmits 
power, conveys materials or times operations, is loaded 
heavily or lightly, runs at high speed or slowly, steadily 
or intermittently, the most essential prerequisite to an 
acceptably insignificant rate of wear is effective lubrica- 
tion of the pin-bushing joints of the chain. 

The most common mistake in chain lubrication, and 
a very natural one, is the use at ordinary temperatures 
of heavy oils and greases which are much too stiff to 
penetrate the small clearances of roller chains. Stiff 
lubricants, such as cup greases and heavy oils, are of 
little or no value when used at normal temperatures, 
although they unfortunately create the illusion of effec- 
tiveness because temporary quieting sometimes follows 
their application. A greasy or oily exterior appearance 
of roller chain is not evidence of good lubrication. 

If the lubricant is thin at the temperature at which 


* Mechanical Engineer, Diamond Chain & Mfg. Co. 


it is applied, if it is delivered to the inner edges of link 
plates and if the chain is clean, effective lubrication of 
the pin-bushing joints——prevention of metal-to-metal 
Relative motion of the 
chain parts and capillary action of the thin lubricant 
inevitably assure filling of the small clearances. Lubri- 
cation films cannot be prevented from re-forming, even 


contact—cannot be avoided. 


by the highest loading that does not violate ordinary 
principles of good chain-drive design. 

All chains that are not enclosed dust-tight should be 
cleaned occasionally to open up the chain clearances 
and allow ready access of lubricant that would other- 
wise be ineffective. The frequency of cleaning should 
be determined by the degree of exposure to material 
Removal of the 
chains from the sprockets and scrubbing with a brush 


which tends to seal the clearances. 


in a bath of de-greasing liquid or gasoline is most 
effective. If this is impractical, dry brushing or wiping 
in place, followed by thorough scrubbing with the 
cleaning fluid, is of great practical value. 

The best general purpose lubricant for chains which 
need not be kept “dry” in order to avoid spotting or 
contaminating materials or packages is light-bodied 
mineral oil of good quality. Small quantities of 
oil, properly applied, will assure a negligible rate of 
chain wear. It is false economy to use low-grade oils 
which will leave deposits in the chain joints and prevent 
subsequent lubrication. If the use of animal or vege- 
table lubricants cannot be avoided, chains should be 
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A missing horse-shoe nail once lost a battle. Lack of 


the right adhesive has likewise spelled defeat for many 


an otherwise perfect package. 


Whether it’s labeling, wrapping or sealing, the adhesive 
plays an all-important part... not only in the appearance 
of the package, but also in the way it withstands 


handling and adverse climatic conditions. 


Exacting manufacturers, who realize the importance of a 
margin of safety in adhesives, are more and more standard- 
izing on Mixau Adhesives by Nationa. Our Service 
Department will gladly make specific recommendations 


to meet your individual requirements. 


National ADHESIVES 


DIVISION OF 
Nationa, Starch Prooucts inc. 


820 GREENWICH ST., NEW YORK—CHICAGO—PHILADELPHIA—BOSTON—SAN FRANCISCO—and All Principal Cities 
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cleaned more frequently. The method of lubrication, 
the kind of lubricant and the frequency of application 
must be governed by the existing conditions. 

Periodic manual lubrication with thin oil applied with 
a spout can or brush is adequate for slow speed drives. 
Care should be taken to apply the lubricant to the 
entire length of the chain on the upper edges of link 
plates in the lower span so that the oil will tend to work 
through the chain clearances rather than to be thrown 
off. This will occur if the oil is applied to the outer 
edge of the link plates. It is especially important to 
make certain that no chain joint is missed when paired 
chains are lubricated. . Irregular lubrication fosters 
irregular wear. Manual lubrication, once a day, will 
give good results for chain speeds not much greater 
than 100 f.p.m.; for higher speeds, perhaps to 300 f.p.m. 
maximum, more frequent lubrication is advisable. 
This method is rarely recommended for chains which 
run in excess of a few hundred feet per minute. 

The use of clean oil is effective for wiper lubrication of 
very slow speed drives which must be lubricated with 
a minimum of oil on account of existing limitations. 

For drives provided with drip lubrication, the rate of 
drip specified by the manufacturer should be checked 





daily. The recommended maximum and minimum 
oil levels in the enclosures of completely encased drives, 
lubricated by drip cup, slinger disc, pump or bath, 
should also be checked daily and should be maintained 
strictly within the established limits. Too high an oil 
level will not contribute to better lubrication and will 
increase the possibility of leakage at shaft seals. 

For chains requiring clean, dry, exterior surfaces, 
especially those which run at slow speeds, lubrication 
by immersion during week-end shut downs will give 
excellent results unless lubrication is out of the ques- 
tion entirely. Immersion should take place in a bath 
of melted grease or a slushing compound with a rela- 
tively high and sharp melting point. Chains should be 
removed from the machine, thoroughly cleaned and 
then submerged in the melted lubricant. The latter 
should be kept in a fluid state. Rather than a mere 
prolonged “soaking,” more effective results are obtained 
if the chain joints are worked briefly while the chain is 
in the bath and after equality of chain temperature and 
grease temperature has been attained. Temperatures 
should be just high enough to maintain the required 
fluidity, should not exceed those recommended by the 
manufacturer of the grease or slushing compound and 
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2. Here a conveyor chain 
moves pusher fingers around a 
cam on a transfer motion to 
push soap bars into registering 
cartons. Coordination of move 


<_ ment of chain is facilitated by 
. frequent periodic lubrication 
3 moe a a 
and examination. ‘Be. Close-up 
‘ of folding and gluing mechanism 
| on bundle wrapping machine, 


particularly adapted to wrap- 
ping books and similar articles. 











Corrugated and solid fibre containers are stronger, 
pilfer-proof and moisture-proof when wire stitched 
compared with other methods of sealing. You save on 
material costs, too! For example, at a cost of only 6c 
for wire, you can top seal 100 containers with 12 
wire stitches per container. The same advantages 
apply to bottom stitching and side seaming. 


MORRISON WIRE STITCHERS MEET ALL NEEDS 


The Seybold line of MORRISON WIRE STITCHERS 
includes all types of heavy duty box machines: Bot- 
tom Stitchers; Top Sealers; Combination Units; Side 
Seamers; and Arm Machines. All are equipped with 
the exclusive and patented Type-SL stitching head 
which has 14 outstanding features incorporating im- 
portant improvements over conventional stitcher 
head design, construction and operation. 


Model SLQ MORRISON Combination Top and Bot- 
tom Sealer is illustrated. View shows machine set 
up for Top Sealing. The machine is quickly adaptable 
for Bottom Sealing. Write for Catalog folder. 


WU OY 


WIRE STITCHING 
Speeds work —cuis costs 


JULY * ID41 Bo 

















SEYBOLD DIVISION, Harris - Seybold - Potter Co. 


843 WASHINGTON STREET + ° ° ° DAYTON, OHIO 


SEYBOLD SALES AND SERVICE AGENTS: 
New York City: E.P. Lawson Co., Chicago: Chas.N. Stevens Co.,Inc., 


Inc., 426-438 West 33rd Street 110-116 West Harrison Street 
Atlanta: Harris - Seybold - Potter Toronto, Montreal: Harris-Sey- 
Co., 120 Spring Street, N.W. bold , Potter (Canada) Ltd. 

San Francisco, Los Angeles, Latin America: National Paper & 
Seattle: Harry W. Brintnall Co. Type Co., Inc., New York City 
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4. Roller chains are used to convey the cartons in this unit which weighs out and packages soap chips and then seals 


the packages. The chains insure accuracy in registering the hoppers for filling without spillage. Roller chains are 


ideal to span long distance drives in this kind of machinery because they are adaptable to slight drive misalignments 


*- Roller chains keep Crystal White Soap 


should not exceed 200 deg. F. for perfect cleaning. 
After the chain has been removed from the bath and 
has cooled, exterior surfaces may be scrubbed or wiped 
dry with gasoline or de-greasing fluid. Such exterior 
cleaning will not impair the efficiency of lubrication. 
For chains subjected to water drip or hosing, periodic 
immersion in heated steam cylinder oil, not de-waxed, is 
recommended. The frequency of application should be 
After chains 
have been washed down, a few minutes of idle running 


in proportion to the severity of service. 


will work out much of the water and will contribute to- 
ward prevention of joint rusting between oilings. 

Chains which are subjected to temperatures appreci- 
ably higher than normal room temperatures should be 
lubricated with greases intended for this type of service. 
Powdered graphite in a volatile liquid carrier that will 
evaporate clean will benefit chains that operate in higher 
temperatures and will tend to prevent squeaking. 

To determine whether chains have been lubricated 
effectively, remove the connecting links and examine 
the pins. If these disclose bright, highly polished sur- 
faces, the lubrication has been good. If the pins have 
a brownish hue and show galled areas, the lubrication 
has not been effective. Well lubricated chains are 
characterized by blackness of joint lubrication. A 
definitely brown color is evidence of overheating within 
the chain, caused by metal-to-metal contact. 


The tightness of sprocket fastenings, keys and set- 





moving smoothly and efficiently along the packaging line 
screws should be examined periodically. Sprocket 
alignment may be verified by sighting, but if a need for 
re-alignment is apparent, this should be done by 
measurement to a string or with a straight edge. If 
the machine has been disassembled and there is any 
doubt as to parallelism of shafts, this should be tested 
by means of a spirit level and trams. 

Particular attention should be devoted to avoidance 
of striking or dragging of chain link-plate edges against 
machine members or shafting after chains have elon- 
gated as a result of long-continued usage. The result- 
ant burring or peening will cause tight joints and 
faulty chain action. Similarly, tracks for chain sup- 
port should be repaired or replaced before the wear is 
of sufficient amount to permit the chain to rub against 
any surface not intended by the machine designer to 
resist such action. If means are provided for chain 
slack control with idlers or center distance adjustment, 
these should be followed up periodically. Checking of 
fastenings of flights or special attachments to chains 
should likewise be checked periodically. 

Chains should be replaced before continued use causes 
Badly 
worn sprockets should be replaced when new chains are 
installed. 


damage to sprocket teeth by mis-meshing. 


If accidental jamming causes chain breakage 
that requires makeshift repairs, permanent repairs 
should be made promptly with parts obtained from the 
machinery manufacturer. “‘Home-made’”’ parts rarely 
are as accurate, durable or strong as the original parts. 
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® Division of the AMERICAN STORES COMPANY, 
Philadelphia ... Striking in design, sales-appealing ... 
Colorful . . . Absolutely tight, non-sifting and weevil-proof. 
And... 








3 and, here, the S & S NEVERSTOP glues, folds and 
® bottom seals the cartons...conveys them to the 
filling unit... fills them accurately ... glues, folds and 
seals their tops .. . and conveys them to 


YOUR SIMILAR PACKAGES, AS EFFECTIVELY HANDLED BY THIS PRODUCTION §S 


PEEDLINE! 


Rng 
e3 





2 this is the way these packages are produced at the 
® rate of one a second. At start of the production line, 
shown above, the S & S Neverstop Carton Filler and Sealer 
automatically feeds unprinted cartons ... sets them up... 


- 


4 the S & S Tight Wrapper, where the printed wrap 
® automatically is glued, wrapped tightly around the 
carton, with all corners and seams tightly sealed. Cycle is 
completed! And, your packages could be handled just as 
economically! Ask about it. 





STOKES & SMITH CO. 


FRANKFORD, PHILA., U. S. A. 


Manufacturers of Filling, Sealing and 
Packaging Equipment. Fully-Automatic 
and Semi-Automatic. Speeds to suit 
your needs — 15, 30, 60, 120 per minute. 
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Handling cellulose lined cartons 


hortening in a cellulose-lined carton is not news. 
Shortening manufacturers for some time have 
used cellophane bags, which were placed in car- 
tons and heat-sealed before the carton was closed. But 
the Luzon Industrial Corp. of Manila, P. I., has adopted 
a new packaging method for its Diamond Vegetable 
Shortening which involves the use of a cellulose lining 
already affixed to the carton. This is news for both 
manufacturers and consumers! This package can be 
sealed and packed with the least possible effort by the 
manufacturer. Both container and lid are shipped flat 
so that it requires a minimum amount of space in both 
shipment and storage for the producer. It insures con- 
venience and efficient usage for the consumer. 

The supplier of this package has developed two types 
of mechanism for heat-sealing, folding and preparing 
cartons for filling, as well as the final heat-sealing. The 
containers are handled in their flat form to the as- 
sembling machine. Both semi-automatic and automatic 
machines are available. The semi-automatic machine 
was developed primarily to give the shortening manu- 
facturer an opportunity to test this type of carton be- 
fore investing heavily in machinery. 


Semi-Automatic Machine 
This machine takes a floor space of about 18 in. by 4 ft., 
incorporating the heat-sealing mechanism in the center, 
with cages at either end. Two operators stand at their 
positions at the extreme ends of the machine, one as- 
sembling the bottom of the carton, the other the top of 
the carton after it is filled. The carton is put into the 
mandrel at the left side of the machine; the mouth of 
the cellulose liner is elongated and the cage in which the 
carton has been inserted is pushed toward the center 
of the machine. As the cage is pushed toward the 
center of the machine the liner is given one fold auto- 
matically and then the sealing is done by a depression 
of the pedal. This means that the bottom of the liner 
has a double seal, inasmuch as the heat-sealing is not 
done until after the mouth of the liner has been given 
one fold. The carton is brought back to its original 
position in front of the operator, where it is tucked, 
removed from the mandrel and placed on the conveyor 
to the filling machine. 

After filling, the carton is (Continued on page 94) 


I. Fully Automatic Machine: consists of a series of cages 
in which the inner-lined containers are heat-sealed, folded, pre- 
pared for filling and finally heat-sealed. 2. Semi-Automatic 
Machine: developed primarily to allow shortening manufacturer 
to test inner-lined carton before investing heavily in machinery. 
3. Left: shortening container as it is handled flat to the as- 
sembling machine with cellulose lining already affixed. Center: 
Right: 


folding cover. package with cellulose lining heat-sealed 


























Get FACTS— 


and you'll get Labelrites! L I N G 
|, on» 


jdt os 


YOU CAN DEPEND ON MAJOR SAVINGS 
WITH THIS MINOR INVESTMENT » 


Ask the 500 manufacturers who have bought over 700 
Labelrites about vital savings they made by modernizing 
their labeling equipment. Using either Pony Labelrites or 
fully automatic Labelrites gave them better labeling, and 
made amazing economies. 


e PERFECT REGISTER 


@ NO BOTTLE-WIPING p PONY OR 
FULLY AUTOMATIC 


With their wide range of sizes in containers or labels, their 
easy change-over with “petty-cash” change parts and their 
ability to handle a full line of products, Labelrites deserve 
your attention. Get FACTS, and you'll get LABELRITES! 


NEW JERSEY MACHINE 


CORPORATION 
1600 Willow Avenue ~ Hoboken, N. J. 
CHICAGO OFFICE, 325 WEST HURON STREET 


@ Sales and Service Representatives in 12 Industrial Centres @ 
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Well-dressed apples 


(Continued from page 31) must be carefully studied. 
The cost of the container is one which from this time on 
will be given an increasing amount of study to keep it in 
line with the sale price of the commodity. IT am sure 
that package manufacturers will meet the situation and 
that much good may be accomplished by a careful study 
of this item. If the prices advanced, of course, costs 
might be met, but with the prospect of increased taxes 
for years to come, we must anticipate a need for a re- 
study of every factor of cost.” 

In addition to what all other suppliers are doing to 
produce more economical packages, interesting research 
is being done by the corrugated and fibreboard industry. 
The Freight Container Bureau of the Assn. of Amer- 
ican Railroads also includes specified fibreboard boxes 
for apple packs used in the Pacific Coast and Western 
area. Corrugated box engineers are working on ma- 
terials which will withstand moisture and temperature 
in cold storage rooms and refrigerators, which will also 
have greater strength as well as cell-packs for each in- 
dividual apple. 

The most recent news in apple packaging has been 
increased interest in consumer packaging. This has 
grown from a desire of growers and wholesalers to pro- 
vide their high grade fruit with greater protection and 
better eye appeal, as well as to offer consumers a smaller 
complete unit of a few pounds to pick up while shopping 
in chains and supermarkets. In part, too, it stems from 
the changing times. . .from the decreasing size of pres- 
ent-day consumer purchases due to smaller families, 


smaller homes and smaller storage space in homes. The 
advocates of such packs say their problem is comparable 
to that of producers of small consumer units in the 








grocery, dairy and bakery fields. Just as modern con- 
sumer packages of crackers and cookies are an improve- 
ment over the cracker barrel, they say, so too con- 
sumer cartons of apples are an improvement over the 
old apple barrel. 

Apples are customarily packed in these consumer 
units at the packing house or in the cold storage plant 
and shipped directly to their destination. Most of the 
packs are made from corrugated materials or paper 
board. Another type of consumer pack which has 
gained favor in some sections is a mesh bag of five to 
eight-pound capacity. However, this type of pack is 
limited because of excessive bruising. 

A Western container organization, which has been 
studying consumer apple packaging carefully, developed 
a corrugated shipping container which has been called 
a “fruit cradle.” 

The word was developed from the fact that the con- 
tainer cradles the fruit from the packing house to con- 
sumer, cushioning it to eliminate flat spots and bruises. 
This fruit cradle won the shipping container award in 
the 1939 All-America packaging contest. In 1940, more 
than 290 carloads of apples moved in these fruit cradles. 

The same organization has developed a consumer 
unit called ““wrapaks” made from die-cut corrugated 
material, which not only holds the fruit securely in 
place, but also permits visibility. Regardless of the 
size of the apples, this corrugated wrap will follow the 
contour of the fruit in length and width. One size takes 
care of all varieties as may be seen in the illustrations. 
The unit may be cut in the center for a smaller sale, 
like an egg carton. 

Another shipping container is constructed to hold 
some ten or twenty consumer-size apple cartons of light- 
weight corrugated material, each clearly identified with 
the grower’s name and variety of apple and additional 


Examples of “standard fibre- 
board apple box and a stand 
ard wood box recommended 
for shipping by the Freight 
Container Bureau of the 
Assn. of American Railroads 
for the Pacific-West territory 


Two examples of apple ship- 
ping boxes recommended in 
the North-West territory by 
the same bureau. Complete 
specifications with regard to 
dimensions, capacity and con- 
struction are in the Freight 
Container Bureau bulletins. 
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Packomatic Carton 
Forming Machine 


Makes 125 to 200 cartons 
per minute, 3 H.P. drive 
motor. Requires only 4 ft. 6 in. 
wide by 14 ft. long total 
floor space. 


The Packomatic Carton Forming or Shell Making 
Machine offers a substantial saving to the packer of 
tight wrapped packages. The chip board can be 
secured in any quantity and size rolls desired and 
shells made on a tonnage basis, in your own plant. 
The chip board is fed from the roll automatically, cut, 
scored, folded and glued, and the shells delivered 
in a knocked-down form. Only one operator is 
required. 


The Packomatic Shipping Case Sealer is original with us, and 
has been the leader in the field ever since its inception. 
New features have been added this year to meet modern 
requirements. 


REPRESENTED IN 
ALL PRINCIPAL 
CITIES FROM NEW 
YORK CITY TO 
SAN FRANCISCO 


YOU CAN PAY YOURSELF 
AN ADDITIONAL PROFIT BY SAVINGS YOU 
WILL MAKE MANUFACTURING YOUR OWN PLAIN CARTONS 


PACKOMATIC MODEL “D” GLUER AND 10 FT. COMPRESSION UNIT 














KO MIAN 


PACKAGING MACHINERY 








Packomatic Packaging Machinery is “the tops” in 
many leading industries. Manufacturers of food 
and allied lines have found in Packomatic machinery 
the most sanitary and efficient method of packing 
their products. The goods are handled at a cost 
substantially lower than under old methods. It will 
pay you to get all the details, and see why many of 
the largest manufacturers have come to Packomatic 
with their problems. 


SOME CUSTOMERS SAVE OVER $1.00 PER THOUSAND CARTONS 





We present the ideal machine for handling all types of paper 
cases to suit your conditions. Automatic Top and Bottom 
Sealers; Top Sealers, or Bottom Sealers only; Skip-Glue, 
Spot-Glue, or all-over Glue mechanism. Compression unit 
any length desired, Automatic Marking Device, etc. 


A PACKOMATIC 
MAN WILL CALL 
WITHOUT OBLI- 
GATING YOU 
IN ANY WAY 


J. L. FERGUSON COMPANY, JOLIET, ILLINOIS 
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promotional copy. This type of packaging has gained 
considerable favor in the Eastern states. 

“Quite a number of our packers and growers have 
become interested in this method of merchandising,” 
said Thomas H. O’ Neill, Manager, New York and New 
England Apple Institute, Inc. “The prime reason is 
protection of better grade fruit and a unit with con- 
sumer sales appeal. The 2-lb. consumer carton, in our 
opinion, has met with best results. This is probably be- 
cause 2 lbs. of apples is the customary purchase accord- 
ing to a survey in the metropolitan area. In a super- 
market, for example, a 2-lb. carton is a convenient item 
for the shopper to pick up. The apples are customarily 
packed in the consumer unit at the packing or cold 
storage plant and shipped in master cartons. 

Quite a different type of consumer package is a five- 
pound corrugated box designed with a carrying handle 
similar to a cola-drink, six-bottle carton with holes 
punched in the sides for ventilation. 

Some growers and retailers of fancy fruits have intro- 
duced some excellent gift packaging of apples. These 
appear in wide variety of fancy set-up boxes with beds 
of shredded cellulose as well as simpler corrugated and 
wood boxes of all sizes and descriptions. Several im- 
portant growers’ associations have developed special 
gift boxes half the size of their regular standard boxes 
for the Christmas season and other special occasions. 

In the fresh fruit field, so far as these modern methods 
have been used, they have exemplified again the ad- 
vantages of modern packaging: protection, conve- 
nience, economy, sanitation and counter-sales appeal. 


American glass 
: _—— of imports since the outbreak of the 


war has opened up new fields for American glass 
manufacturers who can supply perfumers and cosmetic 
houses in this country with American-made glass con- 
tainers of unusual design that look custom made. 








The importance of such packaging is forcibly re- 
vealed in a survey made by the Bureau of Markets of 
New York State, one of the leading apple raising areas. 
Test purchases of apples made in 500 retail stores 
showed that 98 per cent of the apples purchased, al- 
though carefully grown and graded, did not grade any 
higher than culls when regraded at a central point. 

Modern packaging of apples in standard shipping 
containers has practically eliminated bruising and dam- 
age to the fruit en route. Fruit packed in smaller con- 
sumer units is proving the advantages of convenience 
and economy to retailer and consumer. The ready-to- 
sell package arriving at the store eliminates rehandling 
and consumer pawing. It also provides an eye-appeal 
unit for the shopper. Makers of consumer packages are 
further helping growers by their careful studies to show 
that the additional cost of this type of packing is offset 
by simplification of handling by the retailer, the better 
price he can get for the fruit, and the saving due to the 
reduction of damaged or spoiled apples he has had to 
stand from bulk shipments. All of this endeavor to 
bring finer, juicy red apples to the American housewife 
cannot help but result in greater profits all the way 
from the orchard to the retailer. 


Acknowledgment for valuable assistance in the preparation of this 
article and for illustrative material to: William V. Roberts, Sales 
Vlanager, Western Container Co.; Gilbert O’ Brien, Gibraltar Corru- 
gated Paper Co., Inc.: E. A. Throckmorton, Container Corp. 
of America, A. B. Merriam, Bemis Bro. Bag Co.; Virginia State 
Chamber of Commerce; U. S. Printing § Lithograph Co., Erie 
Plant. 


Heretofore, considerable quantities of such bottles 
were obtained from other countries. Today American 
designers and craftsmen are creating and producing 
bottles of this type which surpass in beauty and in- 
dividuality the imported containers formerly used in the 
perfume and cosmetic industries. 

Three such bottles illustrated here show what dis- 
tinguished molds are being produced by American com- 
panies already known to the chemical, drug, toiletry 
and perfume industries as makers of glass vials and 
scientific glassware. 

Some bottles are undecorated, others have elaborate 
floral or conventional designs pressed in. The stoppers 
harmonize with bottle contours. 

Molded bottles like these are now available to domes- 
tic packagers. Due to American production facilities, 
users can be assured of a constant supply, in contrast to 
the vagaries of foreign shipments. 

These unusual special molds also will have an in- 
creasingly important role in packaging as the national 
defense program progresses. During this period of 
strain, more and more materials and equipment will 
be reserved for essential defense industries and necessi- 
tate greater standardization of materials used in luxury 
packaging. 


Credit: Glass containers by Kimble Glass Co. 
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Take a lip 


FROM THE WINERIES 


where 90% of the 
large bottling plants use 


HORIX FILLERS 


INE is one of the most difficult liquids to 

fill. It is easily contaminated, tends to 
foam considerably and can be spoiled by over- 
agitation when filling. Therefore, it is most 
significant that over 90% of this country’s 
leading wineries use Horix Fillers. 


The Horix features that are responsible for 
this overwhelming preference in the wine field 
apply to filling any still liquid. The exclusive 
Horix Gravity-Vacuum system eliminates over- 
flow systems that aerate and agitate the liquid. 
Filling valves are extremely simple, easy to 
clean and to keep clean. Quick change-over 
from one size container to another permits 
handling a wide range of production runs 
with but one Horix Filler. The availability of a 
large selection of hand operated, semi-auto- 
matic or fully automatic fillers for handling 
bottles at rates as high as 300 per minute in- 
sures the installation of a correct size and type 
machine to meet production requirements most 
economically, 


If you will write stating type of still liquid to be 
filled, size of containers and desired production, we 








ITS THE ECONOMICAL WAY! 
TO Set Yp AND Close YOUR CARTONS 


Is Your packaging cost too high? 


2. Does your packaging department require too much 
floor space? 


3. Do you set up your cartons by hand, truck them 
to the filling unit and then close them by hand? 


4. Is your production speed set by human labor? 


If your answers are “Yes’’ to one or all of the above 
questions, you should promptly investigate these machines. 
It will pay you to do so. 





This PETERS JUNIOR CAR- 
TON FORMING AND LIN- 
ING MACHINE sets up 30 
to 40 die cut ‘Peters Style” 
cartons per minute, requiring 
one operator. After the car- 
tons are set up, they drop onto 
a conveyor where they are 
carried to be filled. Machine 
can be made adjustable. 





















After the cartons are filled, 
Mm they are conveyed to this 

PETERS JUNIOR CARTON 
FOLDING AND CLOSING 
MACHINE where they are 
automatically closed, requiring 
no operator. The cartons leave 
this machine ready to be 
packed for shipment or 
wrapped. Can also be made 
adjustable. 








will send you complete details without obligation. 
anit | 
MANUFACTURING CO 


(0)}2 \| y« PITTSBURGH, PENWA 


CONVEYORS and FILLERS 


JULY *° 1941 O38 













Send us a sample of each size carton you are inter- 
ested in handling and we will be pleased to recom- 


mend machines to meet requirements. 


PETERS MACHINERY COMPANY 


GENERAL OFFICE AND FACTORY 
4700 RAVENSWOOD AVENUE, CHICAGO, ILL. 











Counter punch for drugs 


(Continued from page 48) in tablet form was 
formerly packed in a_ stereotyped manner—glass 
tube, label and carton. The first change was to adopt 
a fibre can with metal base. Inside this, the tablets are 
housed in a glass vial and are visible through a die-cut 
window in the fibre. This type pack gives complete 
protection for the glass and eliminates the necessity of 
a folding carton. The second step was to offer two tubes 
of this product in one unit. For this package, the fibre 
can was eliminated and two of the glass tubes were 
placed in a folding carton with cellophane window. 
This double-quantity offered a slight saving to the con- 
sumer, a larger unit sale for the druggist. 

The fourth product of interest, is a new type package 
for effervescent bubble bath. This is a fibre can with 
metal top and base and a cellophane window for visi- 
bility. The cans are labeled in different colors to corre- 
spond with the various scents of the bath preparation. 
An economical container, with real sales appeal. 

Like many other pharmaceutical houses, the Jamieson 
Co. has had to make many small changes in their pack- 
ages in compliance with the Food, Drug and Cosmetic 
Act. But to them this is an ill wind that blows good for 
the manufacturer who makes the most of these changes 
to improve his package. 

Credit: Cod liver oil bor and carton, Eastern Paper § Bor Co. 
Aspirin Container, Sefton Fibre Can Co. Seltzer fibre container 


and bubble bath container, Ohio Borboard Co. Glass vials, Kimble 
Glass Co. 





Handling lined cartons 


(Continued from page 88) returned to the operator at 
the right side of the machine, who places the filled car- 
ton in the cage of the machine and repeats the operation 
described above for sealing the bottom. The filled con- 
tainer which has been heat-sealed is placed on the con- 
veyor where it is capped and packed in the corrugated 
shipping case. The approximate speed of the complete 
operation is between six and eight per minute. 


Automatic Machine 


This machine requires a floor space of approximately 
8 ft. by 2 ft. and consists of a series of cages running in a 
clockwise direction. The carton is squared up and 
placed in the mandrel and, as it travels through the 
machine, the liner is automatically elongated, folded, 
heat-sealed and flaps and tucks are automatically in- 
serted. The carton is then automatically delivered 
from the machine to a conveyor which carries it to the 
filling line. Filled containers can be passed either 
through the same machine for final top-sealing, or, if 
desired, through the second machine. The rated speed 
of the machine is sixty per minute when used for sealing 
only one end of the carton. However, the same ma- 





chine can be utilized for assembling both top and bottom 
of the carton, in which case the output would be thirty 
containers per minute. 

Inner-lined containers, it is claimed, offer several dis- 
tinct advantages to the shortening manufacturer: they 
provide an economical package; since they are delivered 
flat, they reduce shipping and storage costs consider- 
ably; since the filled container is square, it takes less 
space than a round container of the same cubic content. 

Here is a sterilized, leak-tight container that permits 
high-speed production to the manufacturer as well as 
convenience to the consumer. To remove the contents 
of the carton it is only necessary to remove the slip- 
cover lid, tear the cellulose away at the top of the carton 
and remove the required amount of shortening with a 
spoon. The slip-cover lid acts as a handy reclosure. 


Credit: The Interstate Folding Bor Co. 





Making hand labor effective 


(Continued from page 80) Rule 6. Wherever pos- 
sible, drop deliveries should be provided to eliminate 
the put-away. This can often be done by making 
the work-holding fixture foot-operated. 

Every one of the above rules is basic and our common 
sense tells us of their practical value. Obviously, it is 
seldom possible to run across a job to which all of the 
above rules can be applied successfully. For instance, 
a drop delivery would not be practical for electric light 
bulbs or radio sets. By the same token, it is very seldom 
that the above rules cannot be applied to real advantage. 

The principles of motion study when applied to the 
feeding of an automatic or semi-automatic machine, 
the speed of which is limited by the ability of the 
operator, is often most lucrative. All of us are familiar 
with “miracle stories” about how a certain manufac- 
turer is getting an unbelievably high machine speed. It 
usually will be found on investigation that in this plant 
some real thought was given to finding a better way for 
the operator to work and, in doing this, the person or 
persons who set up the job, either consciously or un- 
consciously, applied sound motion economy practice. 
When we hear of production discrepancies on similar 
operations of from 100 to 150 per cent, it may be as- 
sumed ipso facto that when all other things are equal, 
this wide discrepancy is not a true reflection of the skill 
and effort differential between the two operators. A 
properly organized workplace is present in the job of the 
fast operator and surely must be lacking on the other 
similar job. Skill and effort differentials between 
various workers may cause differentials as high as 50 
per cent in production. Greater differentials than this 
usually mean a difference in job set-up. 

The answer to our production problem, particularly 
in the non-war-essential items, therefore, will lie in 
the application of ingenuity. Motion study gives us the 
opportunity to apply that ingenuity. 
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It's the Shatterproof eye-appeal 
that prompts the TREND to CeLLupLastics / 


ot Oa 7 ; 
TI They’re fine Jooking; these seamless, 
1 = k streamlined Celluplastic containers! 
P More and more manufacturers of 
pharmaceuticals, drug sundries, dental 
products, aids to personal appearance, 
and a host of other products, are 
“winning friends and influencing sales” 
with Celluplastic advantages! 








Available in all sizes; made in any color, transparent or 

opaque, they are shatterproof, as well as dainty and eye- 
a ; 

appealing. They won’t break when dropped, and are 

safer in use. Labels and directions may be processed 











. SEAMLESS © SHATTERPROOF © FEATHERLITE « direct on the container, during production. 
© COLORFUL © PROCESS-LABELED in manufacture ee? GR en 


CELLUPLASTIC CORPORATION 








formerly Hygienic Tube & Container Corporation 


. . EXECUTIVE OFFICES AND FACTORY: 46 AVENUE L, NEWARK, N. J 
HYCOLOID-CLEARSITE N.Y. Display Offices: 626 Fifth Avenue, Tel. Cl 


CELLVUPLASTICS 








WIRE STITCHED CONTAINERS ARE BETTER 


Note the wire stitches in bottom of this box. 
Note the wire stitches in the manufacturer’s seam. 


These wire stitches make the box stronger because wire stitching utilizes the full 
strength of the board. They are also more rigid than taping. They are more dependable 
than gluing. Stitching is uniform—one box just like the next. 

You can wire stitch the bottoms of 10 boxes now and 10 more an hour from now 
with no loss of time—the stitcher is always ready just by clicking the switch—no 
preparing of glue or weighting the boxes or waiting for glue to set. When you are stitch- 
inz continuou_ly, you can stitch the bottoms of 
many more boxes per hour than you can tape 
or glue. 

Wire Stitching gives you security, rigidity 
and economy. 


THE IMPROVED LATHAM BOTTOM STITCHER 


is a moderately priced, sturdy, high speed stitcher for stitching the bottoms of the 
regular run of thicknesses and sizes of corrugated and solid fibre boxes. Thoroughly 
practical, dependable, and widely used in a great variety of industries. 





Some of its virtues are: ... Ample clearance between stitcher head and 
post . . . Single pedal control of stitching post and stitcher head... 
Positive control of wire, assuring uniform stitches . . . Formers and 
drivers reversible, increasing their length of service . . . Reliable clutch 
‘ Head removable as a unit . . . Adjustable working light . . . Durable 
V belt drive . . . Easy to operate, modern construction, materials used 
are best for the purpose. Based on 55 years of stitcher building. 


DEXTER FOLDER COMPANY 


330 West 42nd St., New York, N. Y. 


BOSTON PHILADELPHIA CHICAGO CINCINNATI 
185 Summer St. 5th and Chestnut Sts. 117 W. Harrison St. 3441 St. Johns Place 


DALLAS—J. F. Carter, 5241 Bonita Ave. 
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EDWARD H. ROBBINS R. P. BIELER 


New Vice Presidents of Arabol Manufacturing Co. (adhesives): 
Edward H. Robbins, in charge of sales, and R. P. Bieler, in 
charge of the Western Division. 


National Paper Box Manufacturers Assn. elected the follow- 
ing officers at their 23rd annual convention at Atlantic City, June 
8toll: President, C. W. Reiber, Columbus Paper Box Co., Inc., 
Columbus, Ohio; Vice President, Walter P. Miller, Walter P. 
Miller Co., Inc., Philadelphia; Treasurer, Walter H. Deisroth, 
Walter H. Deisroth Co., Philadelphia; Secretary, William R. 
Kreeger; Promotion and Publicity, Harry Edwin Roden, Editor 
of Shears; Directors—A. C. Wiswall, Consolidated Paper Box 
Co., Inc., Somerville, Mass.; G. Edgar Mooney, Mooney & 
Mooney, Newark, N. J.; Warren D. Armstrong, Utica Box Co., 
Utica, N. Y.; Edward R. Hager, Service Paper Box Co., Inc., St. 
Louis, Mo.; Paul A. Clement, Atlanta Box Factory, Atlanta, 
Ga.; Fred C. Kewell, Western Paper Box Co., Oakland, Calif.; 
Howard S. Scholes, Taylor Box Co., Providence, R. I.; | William 
J. McClintock, Jr., William J. McClintock Co., Harrisburg, Pa.; 
Joseph J. Joyce, Quality Park Box Co., St. Paul, Minn.; Fred R. 
ZurSchmiede, Kentucky Paper Box Co., Louisville, Ky. 


The Twelfth Annual Packaging Exposition and Conference 
will meet at the Hotel Astor, New York City, from April 13 to 
17, 1942, according to an announcement by Alvin E. Dodd, 
President of the sponsoring organization, The American Manage- 
ment Assn. Mr. Dodd and Secretary Henry J. Howlett were 
elected to continue in office at the June meeting of the Associa- 
tion. William L. Brett continues as Chairman of the Board. 


Construction is under way on a new packer’s can plant at 
Mankato, Minn., it is announced by the Continental Can Co. 
The 220,000 square feet of floor space with all modern facilities 
for manufacture and shipping will serve a canning center of 
growing importance. It is expected that the plant will be com- 
pleted before the end of 1941. 


Additional space, amounting to a 20% increase of present 
facilities, is being constructed by the Pilliod Cabinet Co., Swan- 
ton, O., to take care of growing requirements. 


Union Carbide and Carbon Corp.’s new officers are: Jesse J. 
Ricks, formerly President, now Chairman of the Board; Benja- 
min O’Shea, formerly Vice President, now President. James A. 
Rafferty, a Vice President, takes Mathew J. Carney’s place on 
the Board. 





Making doubly sure of ‘tink’ in their name, Higgins Ink Co.. 
Inc., 271 Ninth St., Brooklyn, have adopted that as their new 
corporate name. 


R. C. Evans has taken over the duties of Manager of Mon- 
santo’s St. Louis Plastics Division from Lieut. W. H. Face, who 
has been called to active service. Mr. Evans was formerly 
representative in the Chicago area. 


A 20Z increase of floor space with correspondingly enlarged 
plant equipment is announced by the Acme Folding Box Co. 
whose offices are now at 200 Lynch St., St. Louis. 


Paisley Products, Inc., has taken over equipment, formulas 
and manufacturing processes of Western Adhesives Co., Chicago. 
Manufacturing will be transferred to the Paisley plant which is 
undergoing alterations to expand facilities. 


Increased plant facilities, including a new 120-in. laminating 
machine, are announced by the The Thilmany Pulp and Paper 
Co. of Green Bay, Wis., makers of embossed and designed wrap- 
pings, glassine and grease-proof papers. Expansion was made 
necessary because of increased demands. 


Appointment of Phillip Roden as special Pliofilm representa- 
tive to the meat industry was announced by The Goodyear Tire 


& Rubber Co., Inc. 


Lithographers National Assn. at the annual convention elec- 
ted officers and directors. Maurice Saunders was continued as 
Chairman of the Board. Milton P. Thwaite of Dennison & Sons 
was elected President; Louis Traung of Stecher-Traung Litho- 
graph Corp., Vice President; George Kindred of Kindred, Mac- 
Lean & Co., Inc., Treasurer, and W. Floyd Maxwell continues 
as Secretary of the association. 


ARTHUR G. CHASE 





New Director of Continental Can Co., Inc., in place of the 
late O. C. Huffman is Arthur G. Chase, now active with Precision 
Castings Co. Mr. Chase is returning to Continental’s Board. 
He is a director of the Iroquois Publishing Co. 


Lewis Seasongood, EI, President of The Dayton Folding Box 
Co., Cincinnati, since 1931, died at his home May 23. 





Belated credit goes to Metal Specialty Co., Cincinnati, for 
lucite and crystalite molded compacts which they made for 
Henriette, Inc., Dayton, Ky., illustrated on page 70 of the May 
issue of Modern Packaging. 
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tut Lime of Defense 
agcamst Rug Costs! 





With rising labor and material costs all along 
the line, one of the easiest ways to avoid a sharp 
rise in the price of your product is to speed up or 
improve the efficiency of your packaging opera- 
tion. If your product is packed in a jar, can or 
bottle, one of the several models of Consolidated 
cappers will not only speed up your capping 
operation but will definitely reduce your costs at 
the same time. 


Capem screw-capping machines sort and apply 
all types of screw caps automatically—deep caps, 
shallow caps, plastic and metal caps. They pro- 
tect contents, prevent deterioration and insure a 
tight seal. 


Capems handle containers at speeds from 2000 
to 7500 per hour. They operate successfully on 
jars, cans and bottles of all sizes and shapes. 
Change-over from one size to another is easy. 
The installation of a Capem usually saves the 
labor of from 2 to 5 operators. This saving on 
payroll alone will pay for the machine in a short 
time. 


Let a Consolidated Engineer show you what sav- 
ings may be effected in your plant. 


CONSOLIDATED 


PACKAGING MACHINERY CORP. 





1400 WEST AVENUE BUFFALO, N. Y. 
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Put your product in the 


HIT PARADE 












FASTER /more | ——~) | cveaTe 
| TURNOVER PROFITS IMPULSE 
BUYING 


rn a - 
SF] } 


fg ff 


with a rigid, transparent 


TL SADO 00 


You can achieve new high sales records at 
low cost. Your product in a sale-stimulat- 
ing, modern Showbox creates “impulse”’ 
buying, gets greatest dealer cooperation and 
maximum consumer response. Your prod- 
uct in a specially designed, economical, 
rigid, perfectly transparent SHOWBOX, 
with re-use value, will win dealers and con- 
sumers every time. 


SEND US YOUR PRODUCT TO-DAY 
express collect... 


WE’LL RE-DESIGN YOUR PACKAGE 


without cost or obligation! 
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DIVISION OF CENTRAL STATES PAPER & BAG CO. 
2600 N. BROADWAY ST. LOUIS, MO. 


CHICAGO e DETROIT e NEW YORK 








ENCLOSE THIS COUPON 


(When sending your product or package express collect) 











3 City 


: SHOWBOX, Division of Central States Paper & Bag Co 
= 2600 N. Broadway, St. Louis, Mo 


Gentlemen: Without obligation please design and submit a sample 


: SHOWBOX< for the accompanying product 
= NAME.. 
2 FIRM 


STREET .. 
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A centralized place in the Government where the business 
man who desires detailed information on how to sell to or trans- 
act business with all governmental agencies has been established 
by Jesse James, Secretary of Commerce. This new facility will 
be known as the Service and Information Office. The address is 
Room 1060, Department of Commerce, Washington, D. C. 
Many manufacturers have felt that to transact business with the 
Government they must go to Washington in person. The Ser- 
vice and Information Office strongly urges manufacturers not to 
go to Washington until they have carried on preliminary negotia- 
tions by mail with the purchasing agency that handles their par- 
ticular products. Approximately 2,500 government purchasing 
agencies purchase some 300,000 different articles. Different de- 
pots specialize in purchasing specific supplies in various parts of 
the country and business men can save time by making inquiry 
about locations through the Service and Information Office first. 


Printed copies of Simplified Practice Recommendations 
R126-41, Set-Up Paper Boxes; R127-41, Folding Paper Boxes; 
R128-41, Corrugated Fibre Boxes; R129-41, Notion and Millinery 
Paper Bags; R177-41, and Single-faced Corrugated-Board Rolls 
used by department and specialty stores, are now available, ac- 
cording to an announcement of the National Bureau of Standards, 
Department of Commerce. 

These recommendations include current accepted standards for 
sizes, materials and construction, based on a study of recent ex- 
perience of department and specialty stores with respect to the 
packaging and wrapping of commodities for delivery to customers. 
The study was made cooperatively by the Committee on Simplifi- 
cation and Standardization of the National Retail Dry Goods 
Assn., the several standing committees in charge of the Simplified 
Practice Recommendations and the Division of Simplified Prac- 
tice. 

Copies of these recommendations, each of which is effective 
January 1, 1941, may be obtained from the Superintendent of 
Documents, Government Printing Offices, Washington, D. C., for 
5 cents each. 

A revision of the Simplified Practice Recommendation on salt 
packages has just been approved by industry and became effective 
immediately, according to announcement by the National Bu- 
reau of Standards. This is identified as Simplified Practice Rec- 
ommendation R70-41. 


Kraft liner board prices rise to $60 aton. This increase of $5 
a ton on contracts became effective July 1 and it is expected to be 
maintained through the balance of the year. The previous price 
had been effective for the past 18 months. Container manufac- 
turers whose customers are on a quota basis, computed from their 
normal purchases, find that quotas are insufficient to meet needs 
and that the contract price, therefore, covers only a part of their 
needs. In excess of contract quotas, manufacturers must pay 
from $70 to $75 a ton, that is, $1.60 to $1.80 per 1000 square feet. 
**Packages for the Dairy Industry” is the title of a new book- 
let published by the Sutherland Paper Co., Kalamazoo, Mich. 
It contains complete information and illustrative material about 
this company’s line of paper cartons for butter, ice cream, milk 
and cottage cheese. 


“What Every Advertiser Should Know Before Implying that 
the United States Government or Its Personnel Approves His 
Goods,” is the title of a pamphlet issued by the National Better 
Business Bureau explaining how advertisers may use photographs 
and illustrations depicting military equipment and personnel or 
copy which implies use of products by soldiers and other references 
to the Army or Navy. 


Red and blue colors of the American Flag have been developed 
in printing inks to approximate the standards set up by the Na- 
tional Bureau of Standards. These inks have been announced by 
the Color Research Laboratory of the Eagle Printing Ink Co., 
New York. The colors were selected by a special committee 
representing the Army, Navy and Marine Corps. They were 
subsequently approved by the Color Committee of the Federal 
Specifications Board. Colors of the flag are defined in Federal 
Specification TT-C-591, obtainable from the Superintendent of 
Documents, Washington, D. C., for five cents. 


“Selection and Maintenance of Rubber Transmission Belts” 
is the title of Catalog Section 2150 just published by The B. F. 
Goodrich Co., Akron, Ohio. This publication is an attempt to 
make simple what has always been an intricate engineering prob- 
lem. The economical use of flat rubber belting is largely depend- 
ent on the selection of the right belt for the drive. By logical and 
orderly steps, this publication answers all manner of questions 
with regard to uses, such as types, grades, width, thickness, 
length, horsepower capacity, corrections of horsepower rating, 
importance of bearing capacity in applying rubber belts, belt 
joints, endless belts, ete. 


Stecher-Traung Lithograph Corp., Rochester, N. Y., has is- 
sued a 36-page booklet planned to serve as a guide and manual to 
sales and advertising men interested in the use of full-color repro- 
ductions in their sales and advertising material. Entitled ‘““How 
to Step Up Your Advertising Material and Save Money,” it is 
being offered in a limited edition without charge. One section is 
devoted to “Full Color at 2-Color Cost,”’ which is said to be availa- 


ble for the first time, because of a unique “gang run” service 


developed within the last few years. 


4 Color Helm issued by the Fiatelle Co., Ridgewood, N. J., is 
intended as a guide to production in color selection and harmony. 
It measures and exhibits color combinations on a percentage basis. 
Produced by American Colortype Co., this device is sold through 
the Fiatelle Co. 


Information incorrectly supplied us credited the wrong source for 
Schenley’s “Ancient Age” whiskey display illustrated in the June 
issue of Modern Packaging. Credit should have gone to Allvue 
Container, Inc., for fabricating the transparent cover and to 
General Display Case Co. for the design and construction. 


June Modern Packaging carried an article entitled “Let Con- 
veyors Do the Job.” Credit should have been given to the Lam- 
son Corp. for information and photographs furnished which were 
important features of this article. 
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on any material, surface or shape. Where = 
finish, pack, stock, ship, put a Markem ~— ine 
to print, stamp, emboss, indent -- - better, — 
at less cost. Save unnecessary handling; reduce 
packaging inventories --- speed to, and at, — 
of sale or use with more information .-- etter 


identification. 



















F > 
plage ho —— Product, Part, container 
m Machine with rubb , 
plate to prevent breakage and <li 
i ee akage and spoilage; instant 
ed in patented, enclosed 
voirs with automatic feed: capt 
it ; work tables i 
a if necessary, for your ak hee 
stance, on cylindrical or tubul iece: : 
> ; i ar piece ; 
bottles and cream jars. Ask ha pete Ae 





The bright colors and subtle tints so essential to 
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successful merchandising in today's markets are 





integral with Lusteroid rigid cellulose vials and 






tubes. Lusteroid packages are all custom-made— 









which means that the user selects the color he 


wishes at the time he places his order. 













For LEATHER and WOOD, there’s a Markem 
Machine using electrically heated, thermostati 
cally controlled, brass engraved types and die ‘ 
It uses either our famous Kemgo Process canthine 
compounds, available in all metallic and fl - 
colors, or roll leaf. Paint brush handles baseball 
— wpa —_ and specialties, or what have 
: us so y 
2 tr fran we may recommend the most 


And multicolored labels are “built-in,” too. They 
are processed directly to and integrally with the 
package during the manufacturing process. They 
are part of the package—and part of the cost. 


Thus, Lusteroid packages offer the double advan- 






ntainers, there 
are Markem Equipments to (1) indent (2) — 
taneously indent and color (3) — ~ 
cision contr " 
one or more colors. Pre 
pressure and dwell produce remarkably, sharp» 
clear imprints of a permanent nature. we 
about the material or surface you want m _ 
or trademarked, and we will tell you how to 
better, faster, at less cost. 


tages of economy and color. They are also ex- 










tremely light in weight, practically unbreakable, 
and economical from the points of view of shipping, 


packing and sales. 





A note or phone call will bring an answer to your 
NAVAN 1,44 iuteaalinls COMPANY 


INDUSTRIAL MARKING HEADQUARTERS packaging problem. 


MARKING Sfrirncs-imocarnc MACHINES 


For IDENTIFICATION * APPEARANCE ° INSTRUCTION upon | 
METAL « PLASTIC * GLASS « HARD RUBBER NTAINER lnc 
WOOD « FIBRE * LEATHER » FABRIC . > 
PRODUCTS * PARTS * CONTAINERS 


Formerly Lusteroid Division of the Sillcocks- Miller Company 
AO Emerald Street Maabia New Hampshire , 


| 10 Parker Avenue, West * South Orange, New Jersey 
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“Re-use” adds sales incentive 


(Continued from page 37) (See illustration 7.) 
Baby’s clothes need protection after each laundering 
in the home, where soiling is as unforgivable as 
it is on the retail counter. Re-use merchandise con- 
tainers in nursery colors are irresistible additions to 
the baby’s clothes cabinet. Aside from dirt protection 
in the home and on trips, there is an obvious and direct 
re-use for moisture-proof packages which give the 
mother a handy water-proof container for damp diapers. 
Blankets, linens, guest towels and sheets make a 
braver showing in the linen closet if the transparent 
merchandise containers in which they were bought are 
carefully planned for durable re-use. Visible storage is 
almost a necessity in the modern closet and a retail 
package which allows for this “plus” value in the home 
is welcomed by the customer. The St. Mary’s Blanket 
Co. has recognized this stimulus to a sale by packaging 
its products in transparent blanket bags. (See 1 and 2.) 
Manufacturers of dish towels, dish cloths and kitchen 
curtains add the “plus” value of re-use packaging by 
adopting moisture-proof bags, later suitable for refrig- 
erator food-savers. These transparent bags prevent de- 
hydration and perform the same job as the icebox bags 
for which thousands of American housewives have 
cheerfully spent their own money. The Startex Mills 
find this re-use attraction valuable enough as a sales 
stimulant to use transparent packaging for their kitchen 
towels in a highly competitive field. (See Illustration 6.) 
Electrical equipment of all kinds is now obtainable in 
transparent merchandise containers for long and con- 
venient re-use service in the home. Kitchen mixers, 
washing machines and electric roasters are appliances 
in use only part of the time. They are also appliances 
on which dust should not be allowed to collect. 
Even furniture has felt the effect of these new trans- 
parent re-use containers. The beautiful grain of highly 


9 








finished wood end tables is now protected before and 
after purchase by transparent surface covers. Heavily 
upholstered furniture is displayed in transparent mer- 
chandise containers which allow the customer to see the 
pattern and quality of the fabric and to try the comfort 
of its construction without soiling the material. For re- 
use, these containers make splendid dust covers dur- 
ing house cleaning or while painters are working. 

Mattresses, too, are now shown in transparent mer- 
chandise containers for re-use. Experience in hospitals 
has shown the importance of moisture-proof protection 
of mattresses in the sickroom. Transparent containers 
will give considerable wear as emergency mattress 
covers in the home and in the nursery. Those who are 
allergic to dust and lint find these airtight covers a 
simple and effective protection. Transparent pillow 
covers give protection to those allergic to feathers. 

Transparent display covers for luggage and trunks, 
besides being useful in the store, have a re-use value in 
the home. Illustration 9, shows a handsome trunk 
cover tailored to standard size and designed to protect 
the merchandise against scratching and scuffing. The 
customer gets a handsome dust cover for her trunk in 
the locker or attic at home. She no longer needs to give 
this awkward article a bath before packing for a trip. 

Office equipment such as typewriters, adding ma- 
chines, mimeographs and other appliances not in con- 
stant use similarly welcome the double value of display 
appeal in transparent dress on the dealer’s floor and 
dust-protected visibility when installed. 

Pencils are now packaged in small transparent cases 
for school children. These durable, water-proof and 
dirt-proof packages make for orderliness and easy 
identity. Tllustration 5 shows the young owner with 
her package of pencils. A variation of this same pack- 
age contains ribbon hair bows with one pencil inserted 
to show the re-use for which it is intended. 

Defense industries are using transparent protective 
coverings for metal parts. Heat-sealing, with the re- 
sultant tight seams. makes for a covering that protects 
against rust and other deleterious influences. An added 
advantage is that these parts may be shipped to as- 
sembly lines in another section of the country and still 
maintain instant “closed package”’ visibility for inven- 
tory in the stock room or repair shop. 

Giant airplane motors for the fighting forces overseas 
are sealed airtight in transparent covers into which 
“‘silica-gel” has been introduced to absorb moisture and 
prevent rusting. These have a re-use value in the mod- 
ern air force with two motors on the ground for each 
one in the air. These transparent envelopes serve over 
and over again as water-proof covers in the field shops. 

These new flexible and durable transparent mer- 
chandise containers are packages in every way. In 
addition their re-use possibilities have, great actual 
practical value. 

Credit: Photographs by courtesy of the Pliofilm Division of the 
Goodyear Tire and Rubber Co., The Comet Envelope ¢ Paper Co., 


Inc., The Proter Products Co., Richards, Boggs § King, Inc., Crom- 
well Paper Co. and Kennedy Car Liner & Bag Co. 
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Lendard. EMBOSSER 


For tissues, cardboards, cover stocks, offset papers, liner 
boards and other paper materials taken off jumbo rolls 
and delivered to the rewinder. 


Unit illustrated has single drum winder but same unit 
may be furnished with double drum or friction shaft winder. 


Hudson-Sharp embossers may be obtained in varied de- 
signs for any purpose. Hudson-Sharp steel embossing and 
paper rolls are specially designed for any embossing purpose, 


HUDSON -SHARP 


MACHINE CO +GREEN BAY? WIS 





SUBSCRIPTION WARNING 


Pay your subscription agent only if he has 
our Authorization Card dated August 1, 1941. 


Maybe this package wasn’t made for your 


| product. But, if you package salt or flour or 


spices or sugar or any of the dozens of items that 


August 1st, 1941 - 


FIER sosseeee 
not GOOD A ect ameine 
JOHN DOE...... “ODEN PACKAGING ont 
ept subscriptions bs for ot requier 6 sa 
and to receiv 


The Bearer 2 
wed to 8 

RN PLASTICS 

© Less ..- follows: 


ayment there 


2 Years $8. 


1 year $5. g Make your chece 


\\ orders receive 


MODERN PLASTICS 
New York City 


He is to give officiel receipt for 2 

Ss GING or 
PACKA 

Mon + 42nd Street, 


(moe _. Signed se aeneae? 


aed erman's Signetvre 





suggest themselves to be put in this package- 


You'll have found a new easy dispensing package. 
And a wonderful sales package, as well. Its 
colorful plastic top makes it a standout on counter 
or shelf. And its sifter dispensing closure makes 


your product pleasant to use. 


More . . . as a re-use milk or cocktail shaker, 
this premium is ideal. And you know what re- 


use means for re-sale. Write for 





Make checks payable to iii Sys. 
MODERN PACKAGING. Tae 


Chanin Building, 122 E. 42nd St., New York, N. Y. 


~ 
COVE CLE ®00L CORPORATION 


400 NORTH LEAVITT STREET + CHICAGO, ILLINOIS 
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Motion you can afford 


(Continued from page 70) finds the 50-cent display 
actually eight times as expensive to use as the $5.00 one. 

These are important considerations when decisions 
are made in regard to additional costs for animated dis- 
‘play. It is also well to remember, too, that displays 
with moving parts are read by 5 to 25 times more people 
than still displays and have been known to increase 
sales from 35 per cent to 473 per cent more. 

However, certain precautions should be observed in 
planning animated display. The motion itself should 
never be so fascinating or mysterious that the reader’s 
attention will be concentrated on this instead of the sales 
message. Desire for economy should never be indulged 
to such an extent that the motion may go “haywire.” 
Such a situation immediately causes a retailer to re- 
move the display from the window and the entire value 














TUBE 


HUMITUBE MFG. CO. 
PEORIA, ILLINOIS 


A pioneer converter of Flat, Square and 
Satchel Bottom bags, plain and printed. 


Envelopes, pouches, cigar tubes and 
transparent drinking straws made of— 





/ is lost. All equipment should be carefully tested to 

prevent any possibility of breakdown. And _ great 

e O a nN e | icare should be taken in the selection of display people 

is " TRADE | MARK AIae who by experience know the problems and can con- 
ey \THE DUPONT CELLULOSE rami ia | struct animated display that’s practical. 


| Credit: Animation and patented method of assembly by 
Ruckelshaus Display Animating Service. 


Ak See 
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Weights and measures 


Of prime importance to food producers are features in legisla- 
tion advocated by the National Conference on Weights and 
Measures now before Congress for adoption as H.R. 968 and 
f f 4 f f ) S. 181. Quoting from the Department of Commerce release, 

significant features are: 

“The purpose of the proposed bill is to prohibit the movement 
in interstate commerce of packages of food not of the standard 
f {| ‘ units of weight or measure prescribed therein. 

: **All packages of food shall fall into one of the following three 

classifications: ‘dry or solid food, ‘liquid food’ and ‘canned 

food.’ The only exceptions are packages of food in containers 

ACT | ! | packaged in accordance with previously enacted Federal legis- 
lation. 

“The standard packages for dry and solid foods are: | ounce, 
hings really 2 ounces, 4 ounces, 8 ounces, 12 ounces, 1 pound, 1'/2 pounds, 
, Bue when and multiples of 1 pound avoirdupois weight. 

; “The standard packages for liquid foods and for canned foods 
AOL ol Koel ol are: 1 ounce, 2 ounces, 4 ounces, 8 ounces, 12 ounces, 1 pint, 
printing ink order 1!/. pints, 1 quart, 3 pints, 2 quarts, 3 quarts, | gallon and 
with Eagle, for | multiples of 1 gallon, United States Liquid measure. 

many years of “Nothing in the bill is to be construed as exempting packages 
of food from the provisions of the Federal Food, Drug and 
Cosmetic Act.” 


experience have 


taught us to keep our promises. We are 


The Conference, sponsored by the Department of Commerce, 
geared to handle any type of ink for repro met in Washington early in June. Recommendations of the 
fol Vid Ih -molt]g Loki 1 i molmel la MelailolsMicell Mtolel(-s 1940 appointed “Committee on Standards and Specifications 
for the Proper Methods of Sale and Merchandising of Com- 


EAGLE PRINTING INK COMPANY | modities’’ were (1) adoption of uniform standards among States; 


DIVISION ea oa oe ee, Oe, cn, 2 aon hel & Manel .| 
100 Sixth Avenue, New York, N. Y. 


dalle Nola adel HICAGO . NCINNAT . AMBRIDGE 


(2) adoption of the fundamental rule of sale by net weight and 
measure. These recommendations were accompanied by speci- 

fications applicable to meats, fish, flour, tea and cheese. The 
BALTIMORE . JERSEY ae? 5 7 
principle of numerical count was recommended for paper products 


se = such as facial and cleansing tissues, toilet tissues and paper 
a ~ : | napkins, while number and size of sheet should govern sale of 
~a ee a | stationery and wrapping papers. 
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MORE ano MORE rue ELECTRIG-EYE secomes tue agent 


by which “spot sheeting” is reduced to a simple 
and accurate operation. The new Amplidyne 
type of Eye now used, makes for still closer 
accuracies than before and greater freedom 
from variation. 


BECK Automatic SHEETERS 
with ELECTRIC-EYE Controlled 
DIFFERENTIAL & Automatic 
Lowering Table SHEET PILER 


in the latest “‘streamlined’’ model the sheeter 
having the new solid side-frames and more 
rugged centre braces, are designed to overcome 
vibration when running at high speeds. 

IF you have some specially ‘‘knotty’’ sheeting 


problem, may we help you solve it as we have 





done for your competitor? 


CHARLES BECK MACHINE COMPANY 


13th & Callowhill Sts. Philadelphia 


CLASSIFIED 


' AU NI0N 


a ee een, GIVES STRENGTH 
containers. Considerable established 


business in all territories and good ...Aesop in the fable of the Bundle of Sticks 
leads constantly coming in. Finest 


~_ og lg -'s feger A\nd Union means stronger adhesives. We've been making 


Modern Packaging. them that way for 75 years. Putting only the finest in- 
gredients in—and not skimping on quality either. 












% That's the way our company started doing things 75 years 

ago and we've never seen any reason for lowering standards. 

The only change has been growth: we've got 700 stock 

\. formulas on hand, now, developed by our chemists. And 

Ths Seece Wil Monceleh Be Deseeed To YD cu laboratory is ready to create another 700, if need be, 
Classified Advertisements. _ to fill your requirements. 


Classified advertisements may be inserted at the nominal 
rate. $5.00 per inch. Minimum space—1 inch. About 
six words per line, 10 lines per inch. 


ADVERTISEMENTS Will Be Restricted To Those 
Of a Helpful Nature. 


Positions Wanted, Help Wanted, Lines Wanted are typical Established 1866 
categories. 


Address: Classified Advertisements | Un l 0 nh P a $ t 6 > 0 m 19 a n Y 
MODERN PACKAGING MAGAZINE 
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PEPSODENT @ <=» 


of | 
| Tooth el os 


Sealed with 
No. 53 
GLUE 








Fast Machine Sealing 


is assured by the use of 
WILLIAMSON No. 53 
White Liquid Odorless Glue 


It is filtered and tested for viscosity, 
making a smooth, uniform product for 
high speed operation. 

Suitable for plain paper, glassine and 
boxboard. It makes a colorless joint, 
desirable for glassine or light colored 
papers. 

Write for Sample 
WILLIAMSON ADHESIVES, Inc. 
2323 West 18th Street, CHICAGO 
We do not believe there is any substitute for quality 




















SPECIALISTS 


in the manufacture of 


CAN & BOTTLE 
CLOSURES 









JET us quote you on your 
requirements. Hun- 
dreds of dies and molds 

available for Essential Oil 
Cans, Sprinkler Tops, Screw 
Caps, Aluminum Capped Corks, 
Lead and Tin Coated Spouts, 
Metal Specialties. 80 years’ 
experience in meeting the needs 
of packagers. Call upon us 
for aid. 


CONSOLIDATED FRUIT JAR COMPANY 
NEW BRUNSWICK e NEW JERSEY 


i 
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Kimpak .2%:. 
Protects Your Product with 
oe Action! 


AND KIMPAK DRESSES UP 
YOUR PRODUCT, T00. 





mMPAK CREPE WA eons 
pone RESILIENCY . - cus: 
EVERY BLOW! ! ; 








Showing how Angier Chemical Co., Boston, uses KIMPAK to 
protect its cough emulsion from shipping damage. 


Send for New Free 
Kimpak Portfolio Today ! 


® Soft, yet resilient, KIMPAK* acts as a shock absorber for 
your product in transit . . . guards against breakage and 
scratches . . . saves time and waste in your shipping room 

. and dresses up your product as well. 

You buy KIMPAK in rolls, sheets and pads of the thick- 
ness and size that meet your needs exactly. KIMPAK is 
inexpensive, light-weight, flexible . . . as easy to use as a 
piece of string. Since KIMPAK absorbs 16 times its own 
weight in moisture, it more than meets government postal 
regulations regarding shipping of liquids. 

Don't delay. Mail coupon for new KIMPAK portfolio 
and for free samples for testing. 


Kimpak 


CREPE WADDING 
protects your product, dresses your package 


(*Reg. U. S. and Can. Pat. Off.) i 


‘Ki ————— 
FREE! New Kimpak Portfolio “"2%—=__| 
KIMBERLY-CLARK CORPORATION | 
Neenah, Wisconsin 
Address nearest sales office : 
122 E. 42nd St., N. Y. City; 8 S. Michigan 
Ave., Chicago; 510 W. Sixth St., Los Angeles. 


Please send me Portfolio of KIMPAK. 
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‘Tcan sell it for you wholesale- 
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Whoever heard of a housewife 
buying four different jars of pre- 
serves at a time? Or—two dif- 
ferent kinds of preserves, two 
different jellies, a jar of cocktail 


— Vuepak 
a i onions and a jar of sweet water- 
— . » - . . 
S:: + ee ” — = es melon rind, all in one order? 


ety 4 What’s that? Women don’t 
buy at retail in wholesale lots 
like that? Oh yes they do—in 
St. Louis! And the reason is 
Vuepak, the rigid, transparent 
packaging material that sells 
units for two big grocer firms 
there because they’re all pack- 
aged together. 
a le sr.c0uTes The I. Maull Company took 
bas four of its preserves, each a dif- 
ferent flavor, packaged them in 
a new round container of Vue- 
pak with metal top and bottom 
...and sold all four at a faster 
clip than one sold before! 


Af 
t 


General Grocer Company 
packaged six of its products in 
a container made of Vuepak— 
slow movers along with fast 
movers—and sells the whole 
unit at fast-mover speed! 

Is there a usable thought 
here for you? Then, for com- 
plete information and names of 
able Vuepak fabricators, inquire: 
MONSANTO CHEMICAL COM- 
PANY, Plastics Division, Spring- 
field, Mass. District Offices: New 
York, Chicago, Detroit, St. Louis, 
Birmingham, San Francisco, Los 
Angeles, Montreal. 





MONSANTO PLASTICS 
Serving Industry. .Which Serves Mankind 


Fabricated by Show Box Division, Central 
States Paper and Bag Company, St. Louis. 


VUERPAK 


TRANSPARENT PACKAGING MATERIAL 
TRADE mane 
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T ALL BEGAN with a little tooth paste tube cap which 

was tested for months before being adopted by 
one of America’s best known pharmaceutical houses. 
Those first Durez caps set a new standard for closures 
[ that has never been equaled. Consumers like them... 
| like them because they screw on and off so easily 
without stripping their threads; because they’re so 
colorful and attractive; because they provide a leak- 
proof seal; because they don’t corrode. 

Today, it is a well established fact that Durez 
closures open the doors to increasing sales. For more 
than ten years now, Durez has had a hand in re- 
shaping the sales appeal of countless packages. In 
step with custom molders’ and industrial designers’ 
ingenuity ... bottle caps followed tube caps; then 





Closures that open doors! 


came combination plastic-and-cork closures and fi- 
nally all-molded applicator closures. From the smart- 
est of cosmetics and drugs to the familiar, traditional 
liquor houses .. . the list of Durez users is long and 
impressive. Hardly a month passes without bringing 
some fresh honor to Durez. Witness the new Duraglas 
bottles, product of Owens-Illinois Glass Company 
... their caps of molded Durez! 

Have you discussed the sales potentialities of Durez 
closures with your designers and engineers? If you 
have a problem that you think our wide experience 
could help you solve... we would be glad to hear 
from you. 


Durez Plastics & Chemicals, Inc. 
207 Walck Road North Tonawanda, N. Y. 


DUREZ PLASTICS & CHEMICALS, INC. 


PLASTICS THAT FIT THE JOB 






























































Ican sell it for you wholesale- 


fn buying four different jars of pre- 


— AWiTs ak serves at a time? Or—two dif- 
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= — onions and a jar of sweet water- 
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buy at retail in wholesale lots 
like that? Oh yes they do—in 
St. Louis! And the reason is 
Vuepak, the rigid, transparent 
packaging material that sells 
units for two big grocer firms 
there because they’re all pack- 
aged together. 
The I. Maull Company took 
four of its preserves, each a dif- 
ferent flavor, packaged them in 
a new round container of Vue- 
pak with metal top and bottom 
...and sold all four at a faster 
clip than one sold before! 
General Grocer Company 
packaged six of its products in 
a container made of Vuepak— 
slow movers along with fast 
movers —and sells the whole 
unit at fast-mover speed! 


Is there a usable thought 
here for you? Then, for com- 
plete information and names of 
able Vuepak fabricators, inquire: 
MONSANTO CHEMICAL Com- 
PANY, Plastics Division, Spring- 
field, Mass. District Offices: New 
York, Chicago, Detroit, St. Louis, 
Birmingham, San Francisco, Los 
Angeles, Montreal. 





MONSANTO PLASTICS 
Serving Industry. .Which Serves Mankind 


Fabricated by Show Box Division, Central 
States Paper and Bag Company, St. Louis 


VUERPAK 


TRANSPARENT PACKAGING MATERIAL 
TRADE mane 
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Closures that open doors! 


T ALL BEGAN with a little tooth paste tube cap which 

was tested for months before being adopted by 
one of America’s best known pharmaceutical houses. 
Those first Durez caps set a new standard for closures 
that has never been equaled. Consumers like them... 
like them because they screw on and off so easily 
without stripping their threads; because they’re so 
colorful and attractive; because they provide a leak- 
proof seal; because they don’t corrode. 

Today, it is a well established fact that Durez 
closures open the doors to increasing sales. For more 
than ten years now, Durez has had a hand in re- 
shaping the sales appeal of countless packages. In 
step with custom molders’ and industrial designers’ 
ingenuity ... bottle caps followed tube caps; then 


came combination plastic-and-cork closures and fi- 
nally all-molded applicator closures. From the smart- 
est of cosmetics and drugs to the familiar, traditional 
liquor houses .. . the list of Durez users is long and 
impressive. Hardly a month passes without bringing 
some fresh honor to Durez. Witness the new Duraglas 
bottles, product of Owens-Illinois Glass Company 
... their caps of molded Durez! 

Have you discussed the sales potentialities of Durez 
closures with your designers and engineers? If you 
have a problem that you think our wide experience 


could help you solve... we would be glad to hear 
from you. 


Durez Plastics & Chemicals, Inc. 
207 Walck Road North Tonawanda, N. Y. 


DUREZ PLASTICS & CHEMICALS, INC. 


PLASTICS THAT FIT THE JOB 






















Whenever or wherever things are used, or worn, or eaten, SHELLMAR pack- 
ages are on the job...protecting quality, enhancing beauty, promoting sales. 


Soap for the morning shower, bacon and cereal for the breakfast table, all come in glistening, transparent “Cellophane” 
bags or wrappers; or in luxurious, glossy wraps of SHELLMAR’S Shell-Pli. 

Underwear and shirts, suspenders and belts, find favor in consumer eyes becouse of their SHELLMAR packages. 

In the office, stationery and carbon paper; typewriter ribbons and pencils; blotters and catalog covers, all benefit 
from protective, beautifying wraps designed and created by SHELLMAR. 

Home-going automobiles use accessories that came in “Cellophane” containers . . . dust-cloths, steering-wheel covers, 
piston rings, tire patches, windshield-wiper blades, spark plugs and gaskets. 

Hardly a food comes to the dinner table that hasn't been enclosed in a SHELLMAR container. Bread and butter; meat 
and potato chips; vegetables, fresh and quick-frozen; salad and soup mixes; macaroni and noodles; cheese and crackers; 
fruits, fresh and preserved; cakes and cookies;—and a host of other foods come packed in “Cellophane” which SHELLMAR 

, has converted into attractive, quality-protecting package forms. 

When dressing for the evening, Madame uses crisply fresh, ready-to-wear foundation garments, slips, lingerie and hose 
that came to her unsoiled and sanitary in their lovely coverings of “Cellophane”—again via SHELLMAR. 

And when sleep calls, it is more than likely that nightgowns and pajamas, sheets and pillowcases, found their safe and 
satisfactory way from maker to consumer in wraps, envelopes or boxes by SHELLMAR. 





In creating ond producing packages for such a variety of products, SHELLMAR designers and craftsmen have 
acquired a wealth of knowledge, and a tremendous breadth of experience. 

This highly-skilled organization, backed by unmatched equipment and technical facilities, is at your 
service. No matter what your product, or where you are located, a SHELLMAR representative is available for 
consultation and advice on problems of package design or production. 


SHELLMAR 


a PRODUCTS COMPANY 
£ % MOUNT VERNON, OHIO CONVERTERS OF 
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